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SPOTLIG HT your feeds 


Bs LATCHFORDS VITADINE provides outstanding per- 

“« formance to feeds and mashes. Economical 
result producing feeds is a first ''must'' for a permanent and profitable 
feed business. That is why feed manufacturers, large and small, have 
depended on Vitadine and have used it consistently for over |8 years. 


There are many additional STAR features to Blatchford's 
Vitadine. Practical economy through accurate inclusions of 
hard to mix mineral and vitamin nutrients. Eliminating waste and 
unnecessary inventories —real convenience coupled with the 
support and services of Blatchford's — pioneer specialists in 
manufacturing and merchandising specialty products. 


Keep abreast with progress in feed manufacturing 
— use Vitadine. Phone your Blatchford distributor or 
write the Blatchford plant nearest you today. 


Main Plant and Offices WAUKEGAN, ILL. 


ords iwest Plant Des: Moines, low: 


West Coast Division | Nampa, Idaho 
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BUILDING | 
PAYS! 


Feed manufacturers know that good feeds build sales, satisfied customers and increased 
production records. But, it’s what you build into your feeds that counts. Scientific 
knowledge and proper formulas are important . . but it also takes good ingredients and 
adequate vitamin and mineral fortification to turn out rations that are nutritionally 
complete. When choosing a Vitamin A and D supplement, don’t take chances. That’s 
why many feed manufacturers select . . 


White's 


CLO-TRATE COD LIVER OIL 


With Added Vitamin A and D Concentrates 


Like all White Laboratories’ products, you can depend upon CLO- 
TRATE. Its potency is guaranteed .. its quality assured. Fairly priced 
and available in popular potencies to meet your formula requirements. 


For poultry rations requiring 
only Vitamin D, we suggest: 


CLO -TRATE 
"DRY D”’ 


activated animal sterol in dry, free-flowing 
edible powder. Containing not less than 
L 900,000 A.O.A.C. units Vitamin D; per pound 


(2,000 units per gram). 


Distributors in Southern, Midwestern and 
Southwestern States for 


FLEISCHMANN’ S IRRADIATED 
DRY YEAST (FIDY) 


Vitamin D, for the effective, economical 
fortification of four-footed livestock feeds 
Available in several potencies. 


If it’s from White, it’s right! 
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BETTER & FRESHER 


HOW TO CUT COSTS WHILE 
lmproving Service 


Switch to Savage Tags and you'll see bags 

move faster in no-mistake selections. Tags 

stay on. No more cutting lost-tag bags open 

to see what is in °em. No more excuses 

about bad light and not being able to read 

tags. Savage Tags look the same in all 

lights . .. and you don’t have to read them 

anyway. Find out why. Learn how much 

better they are and how little they cost. 

E RALSTON | Send us samples of your tags. Mark quan- 
PURINA used on each. Don’t bother to write. 
Banh Just attach the coupon to your letterhead; 
enclose your tags; and mail them to us NOW. 


4 
© 


H J. Savage, President 51 MAIN ST R EET B UFF ALO 3 N. Y. Telephone: ‘Cleveland 091 
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ON THE COVER—As a result 
of the unfavorable egg-feed 
price ratio, farmers are plan- 
ning to purchase 12 per cent 
fewer baby chicks this year, 
the department of agriculture 
reports. Feed dealers should 
point out to their customers 
that it is more important than 
ever to cull flocks, keep rec- 
ords, and adopt an efficient 
feeding program. (Photo by 
Cy La Tour & Son) 


Contents for 


March 1950 


Job of Working With Government. 


No. 3 


15 

Bowden Declares Best Results Obtained from Fairness and Frankness 

Riding the Delivery Trucks Every 17 
Brings in New Accounts for H. P. Blodgett & Son, East Kingston, N. H. 

Nutrition Schools Fill Vital Need 21 
Both Feed Industry and Farmers Benefit from Conferences, Sievert Says 

Agricultural Forum Stresses New Feed Facts 23 
Midwest Feed Manufacturers Hold Annual Conference at Kansas City 

What's Your Favorite Feed Mix? 27 
Farmers Around Braham, Minn., Like Peterson's Feed File System 

Just Name the Item You Need—We Have It 29 
Garten Feed Co., Indianapolis, Ind., Carries Big Stock of Merchandise 

Feed Store Famed as Civic Show Place 32 
Whole Town of Oconomowoc, Wis. is Proud of Johnson's New Feed Store 

Dehydrators Face Many Complex Problems 35 
Sotola Says Most Important Job is to Stabilize Carotene in Alfalfa Products 

Year Around Customer Reminders 43 
S. L. Shanaman, Honeybrook, Pa., Hits Sales Jackpot With His Catalog 

How Credit Reports Affect Your Business 45 
Information Supplied to Dun & Bradstreet is Important for Your Rating 

New Star in the Feed Firmament. 55 
Star Flour & Feed, Carthage, Mo., Keeps Its Name in Public Eye 

Construction Caution Cuts Production Costs 60 
Floyd Templin Builds Maximum Efficiency into His New Mill at Nottawa, Mich. 

It Pays to Keep Steady Customers Happy 66 
Owners of White Way Feed Co. Say Regular Patrons are Best Sales Prospects 

Feed for Thought....................19 Kracked Korn 74 

In the Mill 25 Custom Mix 84 

Coming Events 30 Seed News 87 

Nutrition Digest 49 Happy Birthday 90 

Business Clinic 64 Secretaries Circle 95 


PUBLISHED MONTHLY by the Editorial Service Co., Inc., 1712 West St. Paul avenue, Milwaukee 3, Wis., U. S. A. 
David K. Steenbergh, President and Treasurer; Eldon H. Roesler, Vice President; Claire L. Onsgard, Secretary. 
Entered as second class matter March 13, 1940, at the post office at Milwaukee, Wis., under the act of March 3, 1879. 


SUBSCRIPTION RATES: Single copy, 25 cents; $2.00 per year; $3.00 for two years; $5.00 for five years in United States 
and possessions. Elsewhere $1.00 additional per year. Subscribers changing addresses should notify The Feed Bag 
circulation department at least 30 days before the change is to take effect. Be sure to give your old address as 


well as the new one. 


ADVERTISING RATES on request. Changes in advertising copy may be submitted up to the 25th of the month 


preceding date of issue. 


MANUSCRIPTS and photographs submitted for publication should be addressed to The Feed Bag editorial department, 
1712 West St. Paul avenue, Milwaukee 3, Wis., and must be accompanied by postage if their return is desired 


in the event of non-purchase. No responsibility will be assumed for loss or damage of unsolicited material. 


THE FEED BAG — March, 1950 


PUBLISHERS OF Che feed Bag RED BOOK 


Vol. 26 
| 
ose = 


Livestock better when fed 


MORTON’S 
Trace Mineralized Salt 


ALT is vital to the health and well being 

of livestock. The chlorine of salt helps make 

the hydrochloric acid by which proteins are digest- 

ed... not wasted. The sodium of salt is needed 

- for the bile which aids in the digestion of fats and 

carbohydrates. Sodium also controls the internal 

body pressures which distribute feed nutrients to 
the body cells. 


But no less important to proper assimilation are 
trace minerals — iron, copper, cobalt, manganese, 
and iodine. They stimulate the enzyme, vitamin, 
and hormone functions — the basic life activities 


It’s like a low-cost insurance policy 
covering all livestock .. . profitable 
to feed... Profitable to sell 


DAIRY COWS DO BETTER WITH TRACE 
MINERALIZED SALT. Cows are easier and 
more certain to breed. They drop more 
vigorous calves. They produce more 
milk for their calves and they give 
dairy farmers bigger and more profita- 
ble milk checks. 


SHEEP DO BETTER WITH TRACE 
MINERALIZED SALT. Ewes have 
less difficulty in lambing. They 
drop sturdier, healthier lambs 
that eat better, grow faster, and 
produce thicker, heavier, more 
profitable fleece. Flocks are 
thriftier and healthier. 


that convert feed nutrients into blood, bone, tissue, 
milk and wool. 


That is why Morton’s Free Choice Trace Miner- 
alized Salt . . . fed free choice . . . promotes better 
growth .. . assures faster, more economical gains 
. . . fosters health and thrift . . . helps livestock 
make better use of feed. 


It is profitable for farmers and ranchers to feed 
Morton’s Free Choice Trace Mineralized Salt ... 
profitable for dealers to sell it. 


MORTON SALT COMPANY « Chicago 3, Ill. 


HOGS DO BETTER WITH TRACE MINERALIZED 
SALT. Sows farrow bigger litters. There are 
fewer losses of suckling pigs. Growing 
reach market 
. cost less to feed, fat- 


pigs make faster gains... 
weight earlier . . 
ten, and finish. 


BEEF CATTLE DO BETTER WITH TRACE 
MINERALIZED SALT. There is less diffi- 
culty in reproduction and lactation. 
You get sturdier calves. Growing 
animals are thriftier. They make bet- 
ter use of their feed . . . show bigger 
livestock profits. 
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Bellevue, Ohio 
2-8201 


Minneapolis, Minn. 
Atlantic 0309 


Cliffside 6-1500 


Des Moines, lowa 
4-7291 


‘ Chicago, Ill. 
Franklin 2- 3437 


Buffalo, N. Y. 
Cleveland 5850 


Long Beach, Cal. 
67-9530 
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YOU'RE ALWAYS CLOSE TO A SPENCER KELLOGG PLANT | : 
ADMINISTRATIVE UFFICES * BUFFALO 5, 


Peebles’ 


with our new 


Why do we make this unusual offer? Because we 
know that Peebles’ KAF-KIT will save milk, save 
money and do a real job for your customers. The 
farmers who try it will come back for more! KAF- 
KIT has already raised more than 25,000 big, strong 
husky calves. It replaces milk safely because it’s 
made from milk — 98% milk serum solids plus 
fortification. 


KAF-KIT did a job for these customers and it can do a job for yours! 


“Calves bone up as 
big as _milk-fe 

calves. Best stuff 
I ever fed.”’ 


Wauseon, O. Howar. 


Elkhart Lake, Wis. 


““At 4 months KAF-KIT fed calf 
is as big as 6-month old calf on 


“Good saving with KAF-KIT — 
a can of milk a day.”’ 


y. 
D. E. Stotler, Thurmont, Md. another replacement.”’ 


No scours. 


D. E. Santore, Danbury, Conn. 


SELL BOTH KAF-KIT AND CALF MEAL! Peebles’ KAF- 
KIT is strictly a milk replacement. It is not a calf 
meal. It must be fed along with a good calf meal. 
Every sale of KAF-KIT is an extra sale, extra profit 
for you! Your dairy farmers can save up to 250- 
500 lbs. of milk per calf — cut feeding costs 1/3 
or more with KAF-KIT. So tell them about KAF- 
KIT now! Contact your distributor or write us 
for complete information. 


Peebles’ 


“KAF-KIT raised 
Ik-fed better calves than 
whole milk. 
fed 
Lind, : Haircoat smoother.”’ 
d Schuler, 


(Pronounced CALF-KIT) 


98% seRuM soups 


plus guaranteed available amounts 
of Vitamins A, D, and Riboflavin. 


WESTERN CONDENSING COMPANY, Appleton, Wisconsin « San Francisco, Calif. 


World's largest producer of whey products 


FEED 


Peebles: 


KAF-KiT 


J 
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) ONEY-BACE GUARANTEE 
V/ We guarantes you complete gatisfaction with the feeding results of Peebles \ 
KAF-KIT when fed to your calves 5 directed. Feed KAEKIT for 7 weeks. 
( | Jf you are not convinced that the KAF KIT program raises better calves than D)) ) 
any gimilat program: give your dealer 4 written statement 45 to why yOu are 
SO not satisfied. He will cheerfully refund the full purchase price of the Peebles Y, 
KAF-KIT used by YOU during this feeding test: | 
WESTERN CONDENSING COMPANY, Appleton, wis. 50" Francisco, Calif. 
& = 
LS L C. 
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The signs point the way to greater 


profits for you through repeat 


sales of Kellogg’s Processed Feeds. 


Farmers know that Kellogg 
Feeds build better farm stock -- 


help increase profits for them 


. « « Kellogg Feeds will do it for you. 


A full line of feed ingredients. 


When in the market contact us. 


“GENERAL OFFICES GRAIN- EXCHANGE 
MINNIS 


THE FEED BAG — March, 1950 


= 
| E D F E E 1) $ 
help you Ul a r ee | 
4 
7 
: 
aft 
~ 9 
Man. 
7 


TWO WAR VETERANS 


operate successful hatchery 


Rocky ore Hatchery 

— Rocky Ford, 


colorado 


oats Company 


aker 
qi1inois 


chicage 4- 
Dear Sits: en we got the 
community- 
many new feed 


cky day for US wh 


+ us 
has prough 
as well 35 chick custome 
lete 
11 Ful-0-PeP Feeds with 
and to date have 
con > 
single complaint. 
thanks for nelping 


profits 


us poost our natchery 


very truly yours. 


LE clevenger 
Cuddy 


Ful-O-Pep helped these two war vets boost feed sales 50% in only 
one year over the brands previously sold. 


Ful-O-Pep offers Hatchery Dealers a complete “business-building” 
program. Investigate its possibilities. 


Ful-O-Pep may help you, too, 
build a more successful business! 


Yes, the Ful-O-Pep Dealership offers you a complete line of depend- 
able Ful-O-Pep Feeds, including mixing Concentrates ... backed by 
the popular MAN ON THE FARM radio show on the Mutual Network 
—plus hard-selling ads in 60 top farm magazines. And Ful-O-Pep 
District Representatives are trained to help you build a more suc- 
cessful feed business. 

There are still localities where a Ful-O-Pep Dealership is avail- 
able. So for more facts, write NOW to The Quaker Oats Company, 
Dept. C-16, Chicago 4, Il. 


FUL-O-PEP FEEDS 
help boost their profits 


Jerry Clevenger and Oliver Cuddy came back from 
World War II, they were short on cash... but long on am- 
bition. They knew exactly where they were going. 


They took over Jerry’s father’s brand-new hatchery at 
Rocky Ford, Colorado... and were determined to keep it one 
of the most modern in the West. 


Jerry and “Ollie” were also able to get the Ful-O-Pep Deal- 
ership for the community ...and within one year they have 
doubled their feed sales. It’s due, they’ll tell you, to Ful-O- 
Pep’s dependability, hard-selling magazine and radio adver- 
tising, and the friendly cooperation of the Ful-O-Pep District 
Representative. 


They’ve discovered, too, that they profit doubly from 
Ful-O-Pep Poultry Feeds ... with high egg hatches from 
Ful-O-Pep fed flocks ... and satisfied chick customers pleased 
with the growth and livability of their baby chicks on de- 
pendable Ful-O-Pep Chick Starter. 


Yes ... the combination of good chicks and good feed is 


paying off ... and helping Jerry and “Ollie” make the Rocky 


Ford Hatchery “the best in the West!” 


THE QUAKER OATS COMPANY 


--- makers of dependable feeds for over 60 years 
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BIG 1950 
FARM ADVERTISING 
CAMPAIGN 


for 


SULFAMETHAZINE Lederle 


is underway. 
Are your stocks ample? 
*Reg. U. S. Pat. Off. 


“ 


AMERICAN Granamid COMPANY 
30 ROCKEFELLER PLAZA NEW YORK 20, N. Y. 


SULMET 


SULMET‘G 


4 


— 
| Nebraska § ; 
RM YOUTH : 
— SULMET 
1980 
ANIA LA age LEDERLE LABORATORIES DIVISION : 
elle 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 


Feed Barley 
Malting Barley 
Wheat Bran 
Wheat Middlings 
Rye Middlings 
Malt Sprouts 
Brewers Grains 
Linseed Meal 
Soybean Meal 
Ootfeed 


GRAIN EXCHANGE 


MILWAUKEE 


Under one roof 


Every Feed Ingredient You Want 
Conveniently Located for Truck 
Pickup—We Protect Legitimate 


Feed Dealers 


GOOD 


STOCKS AT ALL TIMES 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED, BEET 


3328 W. Cameron Ave. 


PULP, MOLASSES AND 77 OTHER COMMODITIES. 
FEED SUPPLIES, 


NORTH MILWAUKEE, WIS. 


INC. 


THE KIND OF SERVICE 
YOU CAN DEPEND UPON 
Let Ark Valley be your 


source for 17% and 
20% Dehydrated 
Alfalfa Meal... Guar- 
anteed "A" Content. 
Always uniform. 


Air Mail ... Write . . . Wire 


Hutchinson, Kansas 


MEMBER 


National Hay Association 
Grain & Feed Dealers National Assn. 


THE ARK VALLEY ALFALFA MILLS, INC. 


MILL & ELEVATOR FIRES 


are often caused by 


SMOKING 


If smoking must be permitted 


Provide a safe place and 


Confine smoking to that place 


PREVENT FIRE 


MILL MUTUAL FIRE 
PREVENTION BUREAU 
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VITAND 
Vitamin A & D Feeding Oils 


VITAND EMULSIONS 


Vitamin Oil Emulsions 


VITANDRY D, 


Vitamin D3 in powder form 


VITANDRY D, 
Irradiated Yeast Sterols in pow- 
der form for four footed animals 


VITANDRY A 
Vitamin A in powder form 


Also CO-RA-ZONE 
Nitrofurazone compound stops 
losses from coccidiosis and 
pullorum 


FOR PROTEIN MEALS... 
Vegetable - Marine - Animal 
And other feeding ingredients 

CALL OR WRITE 
Feed Department 
E. F. DREW & CO., Inc. 
15 East 26th Street, New York 10, N.Y. 
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over other popular drugs. 


HIGHLY ACTIVE! Inhibits the growth of bacteria at dilutions as 
low as one part in 200,000! 


LESS TOXIC! Hundreds of tests prove it to be less toxic than 
certain other popular drugs at recommended levels. 


BUILDS IMMUNITY! Helps build resistance in chicks against later 
infection and is highly effective against bacteria that have de- 
veloped resistance to penicillin, streptomycin or the sulfas. 


SAFE! Less danger of retarding growth. In some instances, treated 
chicks have shown better gains than untreated chicks! 


ECONOMICAL! Cuts treatment costs! Intermittent feeding sched- 
ules are not necessary. 


EASY-TO-USE! Co-Ra-ZOoNE mixes readily —coloring agent serves 
as dispersion guide. 


Poultry growers can help stamp out the ravages of Coccidiosis 
and Pullorum in their flocks with Co-Ra-ZonE! This means 
added profits through increased feed economy, better market 
poundage and healthier flocks. 


For further information, write 
Vitamin Division 
E. F. DREW & CO., INC. 
BOONTON, NEW JERSEY 


New York Office: 15 East 26th St. © Chicago © Boston 
Philadelphia © Greenville, S.C. © Montreal, Canada 
Rio de Janeiro, Brazil © Buenos Aires, Argentina 


Photograph courtesy of University of Minnesota 


Here’s the newest wonder drug {rom the research 
laboratories of E. F. Drew & Co., Inc. This nitro- 
furazone compound is not only more effective 
against Cecal Coccidiosis infection and Pullorum 
Disease, but it has many significant advantages 


e130 


Wests Jackson Blvd. 


Every week, ARCADY dealers 


don{worry receive a quotation on 60 


different feeds, monkey feed included. When monkey 


feed sales are slow, there are 59 other feeds to sell. 
That’s one advantage of handling a complete line of feeds. 
And when you carry every feed your customer needs, you don’t 
have to share his business with your competitor. 
ARCADY offers you a high-quality feed and a tested, proved 


feeding program for every class of livestock. Make ARCADY 


your complete line of feeds. 


Heras nothing eae Like it! 


Chicago Nino's 
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Job Working With Government 


Good Dividends From Fairness and Frankness 


@ BECAUSE working with govern- 
ment is part of the job of officers and 
employes of all national associations, 
your secretary has asked me to discuss 
this subject from the personal view- 
point of an employe who has had this 
obligation for some 20 years for the 
grain and feed trade of the United 
States. 

The subject of “working with gov- 
ernment” has two interpretations. The 
first is that working with government 
must always be considered a job of 
interpreting to the trade the proper 
laws and regulations which govern- 
ment, representing all our people, has 
seen fit to apply to our trade. We 
know, of course, that government has 
both the right and the duty to make 
laws and regulations pertaining to or- 
derly conduct of the nation’s business. 
We also know that in periods of na- 
tional emergency government often 
is forced into controls over business 
that would not be approved by busi- 
ness in peace-time. During those pe- 
riods of emergency we literally work 
with government to the full measure. 
We gave that full cooperation in the 
last war. 

But there is a second interpretation: 
the interpretation that we, as a busi- 
ness group, must work in harmonious 
cooperation with government even 
though that same government is com- 
peting with us in the business field. 
And it is this interpretation that we 
reject. It is a trite saying in our trade, 
yet a.simple statement of ethics, that 
government has the right and duty to 
act as umpire and play in the game at 
the same time. Yet governments, in- 


*An address delivered Feb. 28 at the annual 
convention of the Colorado Grain, Milling & 
Feed Dealers association, Denver, Colo. 


THE FEED BAG — March, 1950 


By RAY BOWDEN* 
Grain & Feed Dealers National Ass'n 


cluding our own, today are being 
tempted more and more to engage in 
business against the very citizens whom 
they burden with increasing taxes. It 
is perhaps a simple statement of the 
socialistic trend throughout the world. 

In the work of the Grain & Feed 
Dealers National association today, we 
face two different, and sometimes con- 
flicting, attitudes within our own trade. 
There is a minority which hesitates to 
oppose government as such, and which 
asks that we conduct our relations with 
government agencies on a friendly and 
tolerant plane. These men undoubtedly 
believe in the right granted to us in 
the constitution—the right to petition 
congress for the redress of grievances 
—but they have heard that right de- 
scribed as “lobbying”, and they just 
don’t like what lobbying infers to 
them. 

A second group, and I believe a ma- 
jority in the grain trade, have felt the 
sting of government-in-business, and 
they resent it. They call it progress to- 
ward socialism, which it is without 
doubt, and they say it is a back-door 
method of distributing wealth, which 
is an admitted aim of all socialism. 
Having worked hard for many years 
to build up a modest business enter- 
prise, they gag on the suggestion that 
they must surrender the whole ideal 
of “opportunity”, and give ground 
to a bungling bureacracy or a mob of 
political favorites. It is this group in 
our trade which wants an air-cleansing 
fight, a show-down before it is too late, 
a new understanding in our nation of 
the proper function and place of gov- 
ernment. This group wants to lobby, 


if you must call it that, and if that be 
necessary, and they don’t want to do 
it in any half-hearted manner if it be 
done at all. They find the older con- 
ception of right and justice on their 
side, and they fight for a principle. In 
all history that has been a sufficient 
cause to rally free men. 

Our Grain & Feed Dealers National 
association, and the National Grain 
Trade council of which we are a mem- 
ber, have slowly but surely been urged 
into the field of so-called lobbying. 
Both organizations have their Wash- 
ington representatives registered under 
the lobbying law. The National Grain 
Trade council has in recent years been 
the most active in this work, and it has 
done an excellent job, now being im- 
proved under intelligent and aggressive 
leadership. As late as this past week, 
our national association has taken an 
active part before congress, and there 
are other activities scheduled in the 
near future, but in many matters our 
national association officers will con- 
tinue to supplement the fine work of 
the National Grain Trade council 
wherever we can. Your own Denver 
Grain Exchange is a member of the 
council and I am sure they will sub- 
stantiate an esteem for the council, 
that we consider widespread. 

The Colorado Grain, Milling & Feed 
Dealers association is an affiliated 
member of our national association. 
Where the council represents grain 
exchanges and nation-wide grain trade 
organizations, our national association 
represents the individual grain and 
feed trade firms, and the state and 
regional associations of individual firms. 


(Continued on page 39) 


These COLUMBIAN Tanks are FIRE-PROOF . .. WEATHER- 
PROOF ...RODENT-PROOF. They never crack or crumble 
. .. no caulking or patching is required. Actual service tests as 
long as 30 years prove them ideal for safe, efficient storage and 
handling of all small grains—wheat, corn, oats, barley, soya beans, 
flax, cotton seeds, peanuts, rice, coffee beans, etc. Hundreds are now 
in use by all kinds of feed processors. 


After over a quarter of a century of manufacturing COLUMBIAN 
Bolted Steel Grain Storage Tanks, they continue to prove superior 
because of Columbian’s exclusive and important details of design. 
Even after 30 years of service users add rings to increase storage 
capacity and continue to specify Columbian Tanks over all others. 


Easy Ways to Erect — Detailed, easy-to-understand blue prints for 
erection are furnished so that tanks may be put up with any kind 
of labor—or we will provide supervisor for your own men—or a 
complete Columbian erection crew. Foundation specifications and 
blue prints are furnished to enable your local concrete contractor to 
build foundation. 


COLUMBIAN STEEL TANK CO. 
P. O. Box D-4226 Kansas City, Missouri 


Associate Member of the Grain and Feed 
Dealers National Association 


@ Columbian Bolted 
Steel Grain Storage 
Tanks are not only the 
most economical but 
also the best storage 
you can buy from every 
standpoint . . . because 


1. Low erection cost due 
to their bolted sectional 
construction. 


2. Assure you increased 
daily profits because of 
minimum initial invest- 
ment, and minimum 
overhead and mainte- 
nance. 


3. Last years on end— 
none have ever worn 
out—not one has been 
demolished by tornado 
or cyclone. 


TANKS 


FREE Engineering Service... 
All preliminary engineering service for de- 
signing tanks to meet your particular need 
and arrangement is provided free. 


Write for free literature picturing and tell- 
ing about these famous tanks. Send 
us your specifications including 
capacity required, arrangement 
of tanks, etc., for complete 
estimate. WRITE NOW. 
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@ TO succeed in the feed business you 

have to take care of the farmers’ needs 
in that line aad che best way to deter- 
mine their needs is to go out to their 
farms, talk to them, and look around. 
That is the opinion of Horace P. Blod- 
gett owner of the H. P. Blodgett & 
Son Feed & Grain Co., East Kingston, 
N. H. 

“My son, Parker, and I ride the 
trucks every day,’ Mr. Blodgett 
pointed out. “We see our customers at 
their farms. It gives the personal touch, 
and we have found that it is one of 
the most important factors in running 
a successful feed business. 

“A farmer is more at ease at his 
farm, and is much easier to talk to. 
Then too, it gives you the opportunity 
to see his problems first hand. Some- 
times you spot something wrong that 
the farmer doesn’t know about and 
you have a chance to help him. 

“For example,” he went on, “we 
have run across cases where farmers 
have handled their feed supply care- 
lessly. They keep bags of old feed at 
the back of the shed while they keep 
using the feed they received recently. 
We naturally call it to their attention 
and suggest that they rearrange the 
bags so that the old ones will be up 
front where they will be used first. 

“It is good advice to the farmer, 
and it is also protection for us, since 
some farmers claim the old feed in 
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Riding the Trucks Every Day 


Means New Accounts for H. P. Blodgett & Son 


their shed was sent to them that way 
originally. We also train our drivers to 
watch out for things like that.” 

Mr. Blodgett’s faith in the personal 
approach is justified by the figures of 
his operation. He started eight years 
ago with exactly one customer. But he 
rolled up his sleeves, rode the trucks, 
and contacted farmers throughout a 
radius of 15 miles. 

It was an area he had travelled for 
20 years as a salesman for a large feed 
concern, and, as he puts it, “I knew 
every backyard”. The first year was 
tough sledding, but it wound up with 
gross sales of $60,000. Today the busi- 
ness grosses in the vicinity of $300,000 
annually. 

Sales of feed make up 85 per cent of 
the total volume at Blodgett’s. The 
remainder is in coal, fertilizers, and 
remedies. Since practically all of their 
orders are called in by phone they 
maintain a fleet of three trucks for de- 
livery. There is no charge for this 
service, but there is a discount of 5 
cents per bag on orders picked up by 
the customer. Very few farmers in 
their area, however, make their own 
pick-ups. 

The beautiful green countryside 
around East Kingston is dotted with 
chicken farms, and poultry raising 
makes up 75 per cent of the local 
farmers’ industry. Among the well 
known customers of Blodgett’s are the 
15 Christie chicken farms. 

Reliable service on deliveries is an- 
other factor that Mr. Blodgett feels 
has played a big part in building up 
his business. 

“We schedule certain days for each 
section,” he explained, “and we have 
a certain time for each customer. They 
can set their clocks by our delivery; 
we're that regular. From past expe- 
rience our customers know they can 
depend upon us to arrive on schedule 


PERSONAL contacts are one 
of the most important factors 
in building a successful feed 
business according to H. P. 
Blodgett (left) who makes fre- 
quent calls on farmers in his 
trade area. Shown at upper 
right is an exterior view of his 
feed store at East Kingston, 
N.H. 


with their order, and that is important 
in an area where 99 per cent of the 
orders are delivered.” 

Mr. Blodgett gives credit to the two 
Wirthmore service men, who all 
on his accounts, for doing a great deal 
of his selling indirectly. 

“Good service men can be one of 
the biggest helps any feed dealer can 
have” is the way he puts it. 

“The business is growing so fast 
we're having trouble taking care of it,” 
explained Mr. Blodgett. “So for the 
present we aren't advertising very 
heavily.” 

But Blodgett’s is represented at the 
county fair in Deerfield, N. H. every 
summer. They have a booth, where 
they show feed samples and distribute 
literature. Horace and Parker Blodgett 
are there to answer the questions of as 
many local farmers as wander over to 
the booth to look around. The Blod- 
getts feel that the $20 they spend for 
the booth and the three days of their 
time are well invested. Last summer, 
for instance, they picked up a customer 
whose account will well pay them for 
their fair expenses. 

Blodgett’s is housed in a one story 
wooden building, 60 by 40 ft., which is 
close by a railroad siding, on which 
the grain cars roll up to the side en- 
trance of the building. The firm also 
uses a freight house of the same size 
for grain storage and a two-car garage 
across the street. 

Parker Blodgett’s wide experience in 
nutrition has contributed greatly to 
the success of the firm, especially its 
remedy department. He graduated 
from the University of New Hamp- 
shire with a B. S. degree in agricultural 
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CCC is proud of the service it provides in 
offering economical "CCC" Trace Mineral Pre- 
mixes. The "CCC" Trace Mineral Program costs 
you little—yet its performance is known through- 
out the industry. The unfailing top results ob- 
tained from CCC products point to the high 


standards on which these products are developed. 


MS STREET CHICAGO 6, 


JARTHAGE, MISSOUR 
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ALL FEEDER MEETINGS Colleges, experiment stations, federal and state depart- 
IMPORTANT TO YOU ments of agriculture and, in fact, no agency of govern- 

ment can be “opposed” to manufactured feeds. Mixing 
was necessary and required during the war and the feed industry did an undeniably 
fine job supplying manufactured feed to produce the food needed for our armed 
forces, our allies and the folks at home. 


Cordial relations prevail—at top levels—between the feed industry and the colleges, 
experiment stations and departments of agriculture. The mutual desire to be of 
service to agriculture is recognized. Nutrition conferences and schools, feed forums, 
the exchange of research, the eagerness of the industry to learn and utilize all new 


findings and the great work of the agricultural service division of the American Feed 
Manufacturers association have helped a lot. 


At the grass roots, however, much is still to be done. The extension workers, 
county: agents and high school agricultural instructors must be cultivated. They are 
speaking at meetings of farmers every day and their ideas not always in accord with 
those of their superiors—greatly influence feeding practices and buying habits. 


Cultivation of the “grass roots” agricultural workers who are constantly in touch 
with farmers must obviously be largely the job of the feed dealer and the local retail 
feed manufacturers. Frequent complaints of retailers are that “some” speaker at 
“some” meeting opposed the use of manufactured feeds, said feed dealers were 
making too much profit, recommended one supplier in preference to another. Such 
complaints can seldom be checked or corrected because the information comes second 
and third hand—the retailer wasn’t there. 


Time was when all progressive feed merchants attended or were represented at 
every farm meeting in their communities. They went to the meetings for fellowship 
and for business. Attendance strengthened their relations with their customers and 
kept them informed of what was being recommended so that they were better able 
to service and supply the needs of their patrons. 


The war stopped this for many dealers. Feed became an unofficially rationed 
commodity. Buying was more important than selling. Feed dealers neglected their 
customers’ meetings and lost the wartime opportunity of making friends, allies and 
co-workers of the extension speakers. 


Selling is now again more important than buying. Customer contacts are again 
more important than sources of supply. Friendly and properly informed extension 
speakers are more important than favoring suppliers. Feed dealers can be assured 
of both important needs if they will resolve to attend or be represented at all farm 


meetings in their communities. If they do so, they will help themselves and the entire 
feed industry. 
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. .. To set your mineral feed product out in front. Now you can meet 
the complete supplementary mineral and Vitamin A and Do feed 
requirements of hogs, dairy and beef cattle. Include NOPCO True 
Stable Vitamin A and Stable Vitamin D2 in your formula. For the 
first time, Vitamins A, Dz and minerals can be depended on to “get 
along” together—combined in one product—and live up to label claims 
months after packing. 


\ . Precise additions of NOPCO True Stable Vitamin A and Stable 
Vitamin Dz have already been made and proved exceptionally stable 
in many formulas—in tests conducted in NOPCO Laboratories. 
This startling new development of NOPCO research can put an exciting 
slant on your mineral feed sales picture. We will be glad to assay 
NOPCO True Stable Vitamin A and NEW Stable Vitamin D2 potency 
in your formula 


. . . Tests run on products of leading mineral feed producers yield these 
dramatic results: Super DREX “75”, NOPCO’s new stable D2 fortifier, 
proved up to 500% more stable than irradiated yeast; up to 1,500% 
more so than straight Do, after one month’s storage at 99° F. In 
equally dramatic tests, NOPCAY, the exclusive True Stable Vitamin 
A product of NOPCO Chemical Company, maintained from 75% 
to 100% of its initial potency in mixtures where conventional “A” 
supplements broke down completely—after 4 months’ storage at room 
temperatures. Complete data on these tests and facilities for testing 
NOPCO’s True Stable A and Stable De performance in your product 
are available. Write today. 


Super DREX "75"* QUADREX* NOPCAY* 
Nopco Stable NOPCO'S new, vastly Stable A and D2 in one product (True Stable A alone) 
superior Stable D2 1,814,400 USP Units 1,814,400 USP Units 
A & D; Dr y P roducts 75,000,000 USP Units True Stable Vitamin A True Stable Vitamin A 
For 4-Footed Animal Feedin Stable Vitamin D2 226,800 USP Units Stable per pound 
9g po 
per pound Vitamin D2 per pound 


Pioneers for a Quarter-Century in Continuous Development of 
VITAMINS IN OIL DRY VITAMINS CALCIUM PANTOTHENATE RIBOFLAVIN CHOLINE CHLORIDE NIACIN 


Agricultural Department 


HARRISON, NEW JERSEY 


Richmond, California 
Copyright 1950, Nopco Chemical Company . *Trade Marks of Nopco Chemical Company 
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Nutrition Conferences Fill Need 


Render Service to Both Feed Industry and Farmer 


@ SERVICE is a much used word— 
an overworked word to be sure—but 
it is the key to business success. It also 
is the key to personal success and is an 
important reason for liking our friends 
and for appreciating their friendship. 
Service is so important that we dare 
not overlook it. Without service there 
would be no great industries and there 
would be no great feed industry. 


We want to discuss one particular 
service to the feed industry which has 
not been with us more than two score 
years at the most. The subject is ‘““Nu- 
trition Schools’, or “Feed Confer- 
ences”, or “Nutrition Conferences”, 
held at our universities or state col- 
leges and designed to help feed makers, 
large or small, with their nutrition 
problems. That service is very valuable 
to feed manufacturers and also to poul- 
try and livestock feeders. ~ 


The relative proportion of manu- 
factured feed is increasing. Feed mix- 
ing on the farm is not as popular as it 
once was. A farmer can have his grind- 
ing and mixing done by a custom mix- 
er, and done better and faster than he 
and his hired man could do it with 
scoop shovels on the barn floor. The 
custom mixer usually also makes one or 
more brands of feed of his own, and if 
he does a good job in making them and 
if he picks the right formula for his 
feeds he soon increases his tonnage. 
He is then a feed manufacturer and 
even though small he soon finds him- 
self in need of nutritional information. 
He also finds many sources of informa’ 
tion open to him, and he then must 
learn to separate the good from the 
mediocre, the impartial information 
from that which is biased. Who is he 
going to believe? Until he learns by 
means of trial and error or by attend- 
ing the “University of Hard Knocks” 
he will make many mistakes. His big- 
gest difficulty. is in finding a suitable 
basing point, a tried and trusted hitch- 
ing post that he can tie to and not 
have to worry about its accuracy or 
faithfulness. 


He wants his information at low 
cost if he can get it. He doesn’t want 
to be under obligation to any distribu- 
tor or salesman. He wants to exercise 
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his American right to choose his in- 
gredients, to merchandise his goods, to 
serve his customers, and to make a liv- 
ing for himself and his family. He may 
want to use a prepared mixing base or 
vitamin fortifier in making his feeds, 
and then again he may want to make 
his products using only basic ingredi- 
ents, doing all his own mixing and pre- 
mixing. He often works out some of his 
needed information with someone who 
specializes in that type of work, but in 
any event he wants to understand what 
is going on since he must be able to 
explain and sell his products to his 
customers, 


This needed service is also of great 
value to the larger feed manufacturer. 
They are anxious to have their men 
attend such feed schools, learn, and 
then use that new knowledge (in addi- 
tion to what they already know) in 
selling their goods and in giving service 
to their dealers and their dealers’ 
customers. 


Good sound information is never 
out of place among honest people. The 
writer believes that most people are 
honest and that they want to be that 
way. Of course there are the other 
kind also and we cannot afford to be 
so naive that we can let down the bars 
of vigilance for even a moment. We 
need up-to-date technical knowledge 
whether it be to help us improve our 
products or to keep the quality of our 
products and yet reduce the cost. We 
need it, too, to help us separate the 
sheep from the goats in acquiring 
needed vitamins, minerals and other 
nutrients to use in making our feeds. 


To the best of my knowledge there 
will be at least 32 nutrition schools in 
the United States in 1950. They will 
be spread out from New England to 
California and Washington, and from 
Minnesota to Texas and Florida. Most 
of them will be two-day sessions, with 
just a few three-day programs, and a 
one-day school here and there. A great 
majority of them are held during the 
fall months, although January, Febru- 
ary, March and April are not entirely 


overlooked. Most colleges avoid the 
spring planting months and the hot 
summer months. One nutrition school 
is scheduled for July this year and one 
in August, June, the month of brides, 
will also have one or two nutrition 
sessions for feed men. 


Probably the two best known nutri- 
tion schools are the ones conducted at 
Cornell and at Ohio. Last year Ohio 
had at least 500 in attendance and Cor- 
nell had 415. West Virginia drew 400, 
South Dakota 350, Iowa and Florida 
300, California 279, Michigan and 
Maine 200, and lesser attendances in 
a dozen other states for which we 
have records. It means that there are a 
large number of feed folks going to 
these conferences. They go to hear 
about the new discoveries at first hand. 
They go to ask questions and some- 
times to offer suggestions. They go to 
get their nutritional batteries charged 
and put in order for another year of 
service. 


How did all this get started? We 
aren't absolutely certain, but we be- 
lieve it started at the Ohio Agricul- 
tural Experiment station in about 1930, 
or possibly a year earlier or later. Most 
experiment stations have had programs 
for cattle feeders, or hog feeders, or 
dairymen, calling them “Cattle Feed- 
ers Day” etc., or a similar name desig- 
nating the purpose of the event. The 
experiment station at Wooster, Ohio 
had all of these and then also tried a 
“Feed Merchants Day” which was de- 
signed to bring information on feeds 
and feeding methods to feed dealers. 
After all, feed dealers are in direct 
contact with feeders every day of the 
week, and they must know what the 
correct and accepted nutritional stan- 
dards are. By getting this information 
at first hand they can serve their con- 
stituents better. 


“Feed Merchants Day” became es- 
tablished and was looked forward to by 
feed men not only in Ohio but also 
from a number of other states. Now 
the nutrition conference held annually 
at Columbus is the most popular of 
such meetings if we can judge popu- 
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FR E E! To All Our Customers! 
This Cannot be Purchased 
But it is FREE to you! 


THIS GIFT IS SOMETHING 
THAT YOU WILL CHERISH 


The gift we have for you is something that you cannot buy, although 
it is something which we can give to you. The gift is peace of mind, 
as far as the oil you purchase is concerned. How do we plan to do 
that? Well; consider these facts and you will see how that is possible. 
Peace of mind can come from knowing that you are dealing with the 
most reputable firm that it is possible to deal with. It can come from 
knowing that you are automatically purchasing the best quality oil 
possible at the most reasonable price. 


Why should we be able to give you this? For the following reasons: 
Gorton’s has been in business for over 100 years, continually expand- 
ing and continually in public favor. The company realized long ago 
that only if it provided the best for the least could it survive. This 
policy is most important to this old company, and years of experience 
have given the company the know-how, the critical eye, and the 
feeling of responsibility. towards’ its customers which add up to 
reliability~and quality for you. 


Why take a chance of damaging your reputation should a bad ship- Wire for Prices 
ment get to your trade? BUY GORTON’S and you buy the best! on Fish Meal and 


Condensed Fish Solubles 
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orum Stresses New Feed Facts 


Midwest Feed Men Hold Conference at Kansas City 


@ THE desire to learn something new 
—to increase the value of their formula 
feeds to their farmer customers — 
brought more than 500 feed men to 
the sixth annual agricultural forum of 
the Midwest Feed Manufacturers asso- 
ciation held at the Hotel President in 
Kansas City, Feb. 16-17. 


The something new was presented 
during two symposiums. The first of 
these, concerning APF, was conducted 
by Dr. W. M. Beeson of Purdue uni- 
versity in cooperation with Dr. O. Burr 
Ross of Oklahoma A & M college, Dr. 
E. L. Johnson of Iowa State college, 
Dr. Ross Sherwood of Texas A & M 
college and Dr. A. R. Patton of Colo- 
rado A & M college. 

The feeding of rumen bacteria was 
the subject of the second symposium. 
It was conducted by Dr. J. K. Loosli, 
Cornell university in cooperation with 
Dr. J. S. Hughes of Kansas State col- 
lege and Dr. A. G. Hogan of the Mis- 
souri College of Agriculture, Dr. A. L. 
Neumann of the University of Arkan- 
sas and Dr. L. E. Hanson of the Uni- 
versity of Nebraska. 

During the discussion of APF, feed 
manufacturers were warned not to dis- 
continue the use of all animal protein 
ingredients in favor of synthetic APF. 
APF, it was said, has always been in 
feeds but was not discovered until re- 
search found a necessity to step up 
poultry and livestock production. 
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LATE developments in the sci- 
ence of feeding were the top- 
ics of conversation between 
Jack D. Dean, above left, re- 
elected executive vice presi- 
dent, and Wiley Akins, retiring 
president of the Midwest Feed 
Manufacturers association at 
the group's Sixth Agricultural 
Forum, held Feb. 16-17, at 
Kansas City, Mo. 


The primary problem in feeding 
ruminants, it was pointed out in the 
second symposium, is one of providing 
the optimum amounts of roughage or 
bulk, of nitragin, minerals and perhaps 
even vitamins to permit the micro- 
organisms to grow and develop. The 
ingredients in feed, especially trace 
minerals, are factors which greatly in- 
fluence the bacterial flora of ruminants. 

Other speakers at the forum were 
Ray B. Bowden, executive vice presi- 
dent of the Grain & Feed Dealers Na- 
tional association, Bruce Poundstone, 
president of the Association of Amer- 
ican Feed Control Officials, Capt. A. 
A. Nicholson of the Texas Co., Tom 
Collins of the Kansas City Bank & 
Trust Co. and H. J. Gramlich of the 
Chicago & Northwestern railway. 

Features of the meeting were a style 
show presented by the Textile Bag 
Manufacturers association and a repeat 
performance of the “Feed Industry on 
Parade” which was originally presented 
by the Kansas City Feed club for the 
benefit of members of the Kansas City 


Association of Commerce. Oscar Strau- 
be of Pay Way Mills, Kansas City, 
was the narrator. 


At the conclusion of the convention, 
Ralph R. Young, Young & Sons Co., 
Hutchinson, Kans. was elected presi- 
dent of the Midwest Feed Manufactur- 
ers association to succeed Wiley Akins, 
Burrus Feed Mills, Fort Worth, Tex. 
Edward A. Worth, L. C. Worth Com- 
mission Co., Kansas City, was elected 
vice president and Ray N. Ammon, 
Schreiber Mills, Inc., St. Joseph, 


was elected secretary. 


Re-elected were Maurice 
Staley Milling Co., Kansas City as 
treasurer and J. D. Dean as executive 
vice president. 


Midwest Group to Sponsor: 
Feed Production School 


A production school designed to train 
feed men in the most efficient production 
methods will be held at Kansas City, Mo., 
Nov. 27-29, under the sponsorship of the 
Midwest Feed Manufacturers association it’ 
has been announced by Jack D. Dean, exec- 
utive vice president. 

The course is designed to familiarize mill 
superintendents, maintenance men, and other 
members of the feed industry with the latest 
and most efficient methods of feed produc- 
tion. Various types of mill machinery will 
be on display and many of them will be in 
operation during the three-day period. 

John Heimovics of the Jones-Hettelsater 
Construction Co. has been appointed to di- 
rect the school, Mr. Dean said. Further de- 
tails will be announced later. 

@ F. C. MC LEES, Anderson, S. C., has 
been elected president of the Anderson 
Elevator & Feed Co. 
A & S APPOINTMENT 

Sheldon Y. Carnes has been elected a 
vice president and a member of the board 
of directors of Arkell & Smiths, Canajoharie, 
N. Y. The appointment was made in Feb- 
ruary by the A & § board of directors. 

s NELSON JOINS WAYNE FISH 

~ R. S. (Stan) Nelson has joined the sales 
staff of Wayne Fish & Co., 1455 Rand Tower, 
Minneapolis, Minn., feed ingredient whole- 
salers, and will assist them in the distribu- 
tion of protein meals, millfeeds, and related 
items, the firm has announced. Mr. Nelson 
was formerly associated with Northrup, King 
& Co. as manager of their formula feed 
department. 


NO GUESSWORK 


No sir, there is no guessing about the grade of Small’s 
Dehydrated Alfalfa Meal. Each shipment of Small’s 
Dehydrated Alfalfa Meal is precision blended, under 
laboratory control, assuring you of the exact grade 
purchased. This requires the maintenance of six 
laboratories, which is justified by the knowledge that 


we are protecting the quality of one of the most 


important ingredients in your feeds. 


DEMYDRATED ALFALFA MEAL 
pol 
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| THE W. J. SMALL COMPANY, INC. 


by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
March 7, °1950 
JOHN L. LEWIS WINS 
The government and the coal operators have again knuckled-under to Mr. Lewis 
and his miners. It was an ignominious surrender by Mr. Truman, who refused to 
acknowledge a crisis in the coal situation until a few days before he decided to take 
action. The Taft-Hartley law should have been invoked last November but the President | 
was mulish about using the law he had sworn to uphold. 


The real issues raised by the strike have not been settled. The public will get 
some respite from the shortage of coal within the next month but not before. The 
families of the strikers will also benefit and that is on the credit side, but they 
have suffered a great financial loss and the debts incurred will remain unpaid for 
a long time. 


What is the future of the coal industry - that is the basic issue. Increased pay 
per hour, increased pensions, and shorter hours, is not an answer to the problem. 
From now on, the coal industry will be fighting for its very life, and that involves 
the welfare of the miners and their dependents. Seizure by the government of the 
mines is not the answer. The market for coal is declining as competition arises from 
oil and natural gas and atomic energy. There is an imperative need for a bi-parti- 
san study of the problem, devoid of politics. Congress is ready to act in that direc- 
tion and it must be done before 1952. 


REACTION TO BRITISH ELECTION 


This is a subject for much speculation in official Washington. First is the 
question of its effect, if any, on the congressional elections in the United States 
this fall. Second is its effect upon the New Deal's "fair deal" program. It is 
quite apparent here that since the election the drive to put over the President's 
program has slowed considerably. 


The Labor government lost 80 seats and now has only a seven-seat majority - too 
close for comfort - and the British are counting the days to another election. In 
this country Republicans are encouraged to expect that they can match the Conservative 


— and thus reduce the New Deal's pressure for greater spending and increased 
axes. 


Experts are saying that socialism is on the run, that it is slipping all over the. 
world. One wonders, however, when he sees communism on the march in Asia. But cer- 
tainly the English speaking countries - England, New Zealand, and Australia - are 
reversing the trend. The big question is, will that trend continue in this country 
next November? The farmers and the middle-class groups will answer tyeae question 
on election day. 


SOCIALISM AND THE INDIVIDUAL + 


After returning from a trip over all of Europe in 1947, we expressed the opinion — 
that socialistic governments there were on the backs of the people, that they were 
destroying incentives, which would make for shiftlessness. One of the charges made . 
in the campaign in Britain was the injurious effect of the welfare state on individ- 
ual ambition. The milking away of incentives by confiscatory taxation is sure to 
result in indolence. It is an object lesson for this country. The tax load here is 
on the increase. 


SURPLUS COMMODITIES IN STORAGE 
The ees of surplus commodities is getting to be serious iin thei in 


(Continued on page 93) 
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OYSTER SHELL 


NLA 
FOR POULTRY 


CONFIDENCE 


This familiar trade mark has earned sound, solid customer 


confidence. Farmers and poultry men depend on PILOT 
BRAND OYSTER SHELL because it has always given them 
large profits, without fail, 


The dependable quality of Pilot Brand Oyster Shell assures 
dealers of satisfied customers and steady profits in dollars and 
good will. 


Their increasing sales from year to year are deep-rooted in over 
a quarter century of continuous consumer advertising support 
in farm and poultry publications with combined circulation 


of over 9 millions and 54 radio stations. 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. St. Louis, Mo. 
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Your Favorite Feed Mix? 


Customers Like Peterson Feed File system 


@ ASK Don Peterson of the Braham 
Feed & Mill Company at Braham, 
Minn. to list the factors he considers 
the most important in building up a 
good volume of sales of formula feeds, 
custom grinding service, fertilizers and 
seeds, and chances are he'll put prompt 
service, quality merchandise, and cap- 
able employes at the top of the list. 

According to Mr. Peterson, that’s 
the only formula that will build up a 
thriving business. And he has the facts 
of his own successful record to back 
him up. 

Back in 1945, he packed his army 
uniforms away after several eventful 
years that had seen him with a field 
artillery battery in North Africa, Italy 
and Germany. Minnesota— and par- 
ticularly his home town of Cambridge 
—looked mighty good to him and he 
was particularly happy when he found 
himself back in the feed business again 
at the neighboring town of Braham. 
There he set to work building up the 
volume of business, particularly in the 
custom grinding business. 

“This is a highly-diversified farm- 
ing area,” he explains. “It’s different 
from the grain growing areas further 
west and the rich corn-producing sec- 
tions to the south. The farmers grow 
enough grain for their own needs but 
not very much more. The main em- 
phasis is on dairying with the revenue 
from poultry and hogs adding up to a 
respectable figure. So that means there 
is a good market for formula feeds as 
well as for the custom mixes we make 
for farmers.” 

A large box in Mr. Peterson’s office 
is filled with cards containing names 
and addresses of feed customers. Each 
card lists a different feed formula— 
for turkey mashes, hog feeds, cow ra- 
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tions, etc. If Pete Anderson, who 
prides himself on his herd’s butterfat 
average of 500 pounds and more, has 
his own idea of what puts his cows in 
condition for releasing the most milk, 
he goes into a conference with Mr. 
Peterson. A formula is worked out to 
the satisfaction of both the farmer 
and Mr. Peterson. The card listing this 
formula is then placed in the box to- 
gether with similar cards bearing for- 
mulas for dairy feeds, pig meal or poul- 
try mashes. Then when Pete Ander- 
son drives up to the mill, he'll order; 

“A batch of the same stuff you fixed 
up for me three weeks ago.” 

“It takes only a few minutes to look 
up Pete’s card and to mix the feed- 
stuffs according to his particular re- 
quirements,” Mr. Peterson points out. 
‘Farmers really appreciate this service.” 


However, the group of farmers who 
ask for tailor-made formulas is small 
in comparison with the rest of the cus- 
tomers who ask for feed made by Mr. 
Peterson’s firm or by commercial con- 
cerns. Feeds made by the Braham mill 
are sold under the trade name of 
“P-1-C-K” feeds. He explains that this 
name was coined from the names of 
four counties served by this concern: 
The first letters of Pine, Isanti, Chi- 
sago and Kanabec counties were used 
to emphasize the point that the Braham 
concern’s feeds are sold in four differ- 
ent counties. In addition, the firm also 
stocks feeds made by a number of large 
feed manufacturers. 

This enterprising Minnesota con- 
cern is determined to be of help to its 
customers whenever possible. A large 
number of farmers in this area are be- 
ginning to use commercial fertilizers 
for the first time in order to increase 
their corn, grain and hay yields. Other 
farmers are starting to renovate pas- 
tures by digging or plowing up the 
old sod, fertilizing heavily, and then 
seeding it down with legume-grass mix- 
tures adapted to this area. In order to 
guide farmers, the Braham concern 
stocks a large number of pamphlets 
and bulletins issued by different fer- 
tilizer and seed concerns and by federal 
and state agricultural agencies. 

“When a farmer comes to us for 


TO KEEP fully informed on all 
new developments concerning 
feeds and fertilizers, Don Peter- 
son (above) makes a deter- 
mined effort to study all liter- 
ature on these subjects that 
come his way. An exterior view 
of the Braham feed plant is 
shown below. 


advice about fertilizing problems,” Mr. 
Peterson smiles, “we can always find 
the right answer in the bulletins. Of 
course, a cattleman wants to get as 
much pasturage as possible so we're 
urging farmers to follow the recom- 
mendations in the various bulletins. 
That gives us a chance to speed up 
sales of both legume and grass seeds 
and fertilizers as well.” 


The bulletin service isn’t limited to 
fertilizers and improved varieties of 
grains and corn, however. Farmers 
browsing through the list of bulletins 
will find pamphlets telling them how 
to raise larger and more profitable lit- 
ters, advising them on correct rations 
for milk cows, and suggesting ways 
and means of handling parasites in 
sheep, pigs and poultry. 

“During the long winter months,” 
Mr. Peterson points out, “many farm- 
ers have an opportunity to catch up 
on their reading. There’s more time 
to pull up a chair to the heater and 
find out what other farmers are doing 
to make farming easier and more profit- 


(Continued on page 102) 
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Which way will your sales the 
more competitive days ahead? 


What will it take to keep your feed 
sales going up through the months of 
keener competition ahead? 


The answer, of course, is more users— 
more customers, old and new. 


Salesmen, advertising, field service, 5 
promotion ideas—all help in winning new 
customers. 


But, the problem of keeping old users 
satisfied and making old customers of 
new ones, is a job for your feeds. The 


results, the value, the profits from feeding 
them have to be there. 
That’s where Borden comes in. Put- wie 


ting extra value into your feeds without 
extra cost. Putting in day-to-day and bag- 
to-bag uniformity of high performance. 
Helping you be surer than ever that your 
feed is right! And right up to the minute 
scientifically. 


Let Borden help you build your feed 
line to meet the intense competition 
ahead. Borden supplements give you a 
most flexible position in building your 
feeds. You can always take full advan- 
tage of lower priced ingredients. 


And Borden nutritionists are at your 
elbow (if you wish) to help guide you 
safely in putting top performance into 
your feeds at lowest costs. 


REMEMBER, selling makes new custom- 
ers; feeding results make old ones. It 
costs nothing to learn all about what 
Borden can offer. There’s a coupon below 
for your convenience. 


Borden Supplements Provide... 


1. Complete B-G Complex 4. Essential factors as yet un- 
Fortification named—from superior natural 
sources 


The Borden Company 2. Complete APF Fortification 
Special Products Division, Dept. FB-30 


350 Madison Ave., New York 17, N. Y. 


—permitting minimum use of costly 
animal protein to produce “top re- 
3. Extra methylating capacity _—_ sults” performance. 


THE BORDEN COMPANY 


Special Products Division 


Yes, I would like to have more detailed informa- 
tion on how Borden Supplements will fit in my 
mixing program. 


NAME 


ADDRESS 


350 Madison Avenue, New York 17, New York 
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Just Name the Have 


Gartens Find Variety the Spice of Business 


@ ONE sure way to build and main- 
tain a thriving business in a large city 
is to stock every article a buyer may 
need, according to Robert Garten, co- 
owner with Frank Garten of the Gar- 
ren Feed Co., Indianapolis, Ind., 
recently. 

“Another good policy,” he contin- 
ued, “is to carry large stocks of all 
popular feeds and supplies on hand. If 
you want to bring customers in from 
way out in the rural areas, you must 
carry enough stock so that they can 
pick up a big load each time they make 
the long trip into town.” 


In keeping with these policies, the 
Indianapolis firm stocks more than 150 
items including full lines of formula 
feeds, feed ingredients, seed, fertilizer, 
and baling wire. In addition, the com- 
pany holds the distinction of being 
one of the few firms in the area which 
purchases blackstrap molasses in tank 
car lots. This is re-sold, in barrels and 
smaller containers, to rural feed mixers. 


Bob Garten operates on the prin- 
ciple that if there is a sufficient de- 
mand for an article, he'll go to a lot of 
pains to stock it. 


“We consider our business terri- 
tory, he said humorously, “any place 
where we can pick up some business.” 
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The firm’s most intensive radius of 
operation lies within an area extending 
out 50 to 75 miles from Indianapolis. 

The firm sells supplies on both 
wholesale and retail levels. Large 
wholesale deliveries are made by the 
Garten company’s two trucks which 
make regular runs three days a week. 
By contrast, a good deal of lawn fer- 
tilizer, peat moss, and seed are sold to 
nearby city dwellers. A small charge 
is made for all deliveries. 

Most of the firm’s feed customers 
are in the poultry or dairy business. 
A good deal of special feed is sold to 
rabbit raisers in and near the city. In 
general, these buyers prefer to buy 
ready-mixed feeds. Hog raisers, on the 
other hand, prefer to purchase the 
various ingredients and mix their own. 

In their spacious warehouse, the 
Gartens are able to store carload quan- 
tities of such diverse items as oyster 
shells, grit, charcoal, ground agricul- 
tural limestone, various types of bagged 
and block salt, imported peat moss, con- 
densed buttermilk in barrels and kegs, 
dried beet pulp, in addition to hay, 
grain and a complete line of commer- 
cial feeds. 

Under their back warehouse, the 


SPACIOUS parking facilities, 
as shown above right, contri- 
bute to the popularity of the 
Garten Feed Co. among live- 
stock and poultrymen in the 
Indianapolis, Ind., area. At the 
left are the firm's owners, Rob- 
ert, left, and Frank Garten. 


Gartens have built an underground 
tank. A railroad spur runs along the 
back of the warehouse and unloading 
molasses from a tank car is a simple 
matter. When the car is in position, 
a long four-inch diameter pipe is con- 
nected to a vent on its underside and 
run into the tank area at a downward 
angle. With only the twist of a valve, 
the molasses unloads itself. 


A rotary pump is located above the 
molasses tank and is used to fill barrels 
with the bulk material. It takes about 
three minutes to fill a 50 gallon barrel 
with 585 pounds of molasses. 


Employes have been picked with 
care by the Gartens and contribute 
heavily to the continued success of the 
firm. The most outstanding is Frank 
J. Hay, a 66 year old field salesman. 
Two years ago, Mr. Hay retired from 
the sales department of a leading salt 
company. But retirement didn’t agree 
with his active nature and he ap- 
proached Bob and Frank Garten about 
a sales job. 

Sizing him up and liking what they 
saw the Gartens hired him on a trial 
basis and he has proved himself a real 
hustler in the field. His value to the 
firm is immeasurable for under his 
former employer he worked the same 

area for 22 years and is well-known 
to elevator operators and feed dealers 
throughout that portion of Indiana. 


Two other employes, “Eureka” Joe 
Nicholson and Walter Smith, have 
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each been with the company for nearly 30 
years. Mr. Nicholson has supervised the 
mixing of the Garten brand feeds, “Eureka” 
and “Banner,” for a long time. Mr. Smith 
pilots a Garten truck through the company’s 
Indiana sales area with occasional trips for 
special items to Cincinnati, Ohio; Chicago, 
Ill.; and various points in Illinois. The firm 
is proud to have employes of such proven 
loyalty over that period of time. 

Mrs. Mary E. McEwn serves as “right- 
hand woman” to the Garten brothers in 
the office, handling bookkeeping, stenog- 
raphy, billing, filing, and serving as cashier. 

The company was started 37 years ago 
when James McCoy and Walter Garten pur- 
chased the established business of J. G. Her- 
man & Co., changing the name to McCoy 
& Garten. In 1922, upon the death of Mr. 
McCoy, the firm became known as the Gar- 
ten Feed Co. and has operated under that 
name ever since. 


Walter Garten died in 1944. Since that 
time, Bob and Frank, who are his sons, have 
been carrying on the business. 


Future ideas now being shaped include 
plans for expansion into the handling of 
farm and elevator hardware. The brothers 
consider this a must in line with their “one- 
stop” service policy. 

A modern display room is part of their 
improvement plan too. To lay the ground- 
work for this structure, alterations and addi- 


tions to present buildings will have to be 
made. 

“I am convinced,” stated Bob Garten, 
“that no matter how long you carry an item 
in your warehouse or how hard you adver- 
tise it, some customers will miss it unless it is 
prominently displayed. Put items where the 
customers will trip over them and you'll sell 
them.” 

Price changes in the stock of the Indian- 
apolis firm inflexibly follow the current mar- 
ket quotations up and down. The brothers 
don’t believe in cut-rate maneuvers believ- 
ing in the long run that customers have the 
greatest confidence in dealers who are hon- 
est about their margin of profit. Those who 
trade with them, year in and year out, will 
end up ahead of the game, they believe. 

Most retail customers pay cash and the 
brothers vastly prefer to do business in this 
secure, efficient manner although credit of 
a limited sort will be extended when the 
customer shows reliable credit references. 

The company’s advertising is confined 
mostly to a monthly price circular mailed out 
to customers. Occasional newspaper adver- 
tisements are used and some display ads are 
carried in a number of club and organization 
publications. 

“Advertising has its uses which we recog: 
nize,” admitted Bob Garten, “but we don’t 
overdo it with a lot of noise and flash. Our 
reputation for quality products and service 
speaks more loudly for us.” 


Dehydrators Schedule Regional Meetings 


The American Dehydrators association 
held the first of a series of regional meet- 
ings Feb. 28 at the Commodore Perry ho- 
tel, Toledo, Ohio. Some of the speakers and 
officers of the association are shown above 
as they recorded a portion of the program 
which was later re-broadcast over radio sta- 
tion WLW. From left to right they are: 
Lloyd S. Larson, Chicago, association secre- 
tary; H. E. Frederick, Scott Mills, Inc., 
Marysville, Ohio; John Butler, WLW, Cin- 
cinnati; and L. J. Schiller, Hayward, Inc., 


Oak Harbor, Ohio, president of the dehy- 
drators association. 

Principal speakers at the meeting were 
Mr. Frederick, and Dr. Jerry Sotola, Ar- 
mour’s Livestock Bureau, Chicago. Other 
regional meetings to explain ADA activi- 
ties to members and prospective members 
were scheduled as follows: San Marcos, Tex., 
March 4; Manhattan, Kan., March 17; Mem- 
phis, Tenn., March 20; Lincoln, Neb., 
April 14; and Los Angeles, Calif., April 19. 


Oklahoma Grain & Feed Dealers 
Association, Skirvin Hotel, Okla- 
homa City, Okla........... April 14-15 


California Hay, Grain & Feed Deal- 
ers Association, Biltmore Hotel, 
Leos Angeles... April 20-22 


Nebraska Grain & Feed Dealers 
Association, Hotel Paxton, Oma- 
..April 24-25 


Texas Mixed Feed Manufacturers 


Texas Grain & Feed Dealers Asso- 
ciation, Hotel Galvez, Galveston, 
Tex. April 28-29 


Panhandle Grain & Feed Dealers 
Association, Herring Hotel, Ama- 
rillo, Tex. May 2-3 


Kansas Grain, Feed & Seed Dealers 
Association, Hotel Kansan, To- 

Illinois Grain Dealers Association, 
Pere Marquette Hotel, Peoria, Ill. 

May 9-10 

American Feed Manufacturers Asso- 
ciation, Hotel Stevens, Chicago, 
Ill. May 11-12 


Millers National Federation, Edge- 
water Beach Hotel, Chicago, Ill. 
May 15-17 

Central Retail Feed Association, Ho- 
tel Schroeder, Milwaukee, Wis. 
June 5-6 
Indiana Grain & Feed Dealers Asso- 
ciation, Mid-summer meeting, 
French Lick Springs Hotel, French 
June 11-13 


Eastern Federation of Feed Mer- 
chants, Commodore Hotel, New 
June 12-13 

Georgia Feed Association, Univer- 
sity of Georgia, Atlanta, Ga. 

June 14-15 

Pacific Northwest Grain Dealers 
Association, Multnomah Hotel, 


Canadian Feed Manufacturers Asso- 
ciation, Bigwin Inn, Lake of Bays, 
Muskoka, Ont........June 29-July 1 

International Baby Chick Associa- 
tion, Municipal Auditorium, Min- 
neapolis, Minn. .............-.. July 18-21 


New England Feedmen’s Confer- 
ence, University of Vermont, 
Burlington, Aug. 3-4 


Grain & Feed Dealers National As- 
sociation and Missouri Grain, Feed 
& Millers Association, joint con- 
vention, Kansas City, Mo., Mu- 
nicipal Auditoruim.....Sept. 24-25 


Association of American Feed Con- 


trol Officials, Shoreham Hotel, 
Washington, D. C. .......... Oct. 4-5 
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GROWTH ASSURED 


for all livestock and poultry 


... with these 3 tested and proven 


fine feed ingredients 


Schenley’s Pro-Gra-Flav HECK the three fine feed supplements 
pp 

(processed grains with 

4 solubles), for small live- shown on the left. See which you need 

4 stock and poultry. Re- 

y placement for dried milk to help your manufactured feed grow 

products. Contains any 

4 amount of riboflavin de- healthier livestock. 

4 sired from 4 to 45 milli- 

rams a lb. Made by Schenley and tested and ap- 


proved by Agricultural College tests—they 


Schenley'’s Soludri (distil- are designed to nourish al/ farm animals. Be 
lers solubles dried), the 
booster ingredient with 
complete balanced B-G 
Complex of vitamins, low 

2 in fibre. Soludri in your 
feed insures a high plane 
of nutrition for efficient 
production of animals 
and animal products. 


sure to include one of them in your feed. 
Pro-Gra-Flav (processed grain with solu- 
bles); Soludri (distillers solubles dried); and 
Schenley’s distillers Dried Grains. They’re 
all tested and proved. 


4 
Z 
4 
Z 
4 
4 
4 
4 
4 
2 


Why not write us today for additional 


Schenley’s Distillers Dried information about these products. 
Grains. High in TDN, 


rich protein and fat con- SCHENLEY DISTILLERS, INC. 


tent. A fine feed 
ment especially valuable 
for dairy, beef cattle and INCINNATI 2, OHIO 


sheep. 
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Feed Store Civic Show Place 


Oconomowoc Citizens Proud of Johnson Firm 


@ WHEN people at Oconomowoc, 
Wis., are asked which is the best look- 
ing store on its popular Main St., the 
answer in numerous instances is “John- 
sons, of course.” 

This thriving feed and seed firm, 
currently celebrating its 40th anniver- 
sary, and owned and operated by 
George Johnson and his son, George, 
jr., is an example of a modern feed 
store located right on Main St. along 
with other retailers and having ex- 
cellent window and other displays to 
attract business. 

Mr. Johnson, a Purina dealer for 
many years, decided that for his firm’s 
40th anniversary, it would be yood 
business to have new quarters. So, he 
tore down part of the old store and 
built a completely new steel and ma- 
sonry building which is a credit to him 
and to the community. The building 
measures approximately 60 by 125 
feet in length, with ample storage and 
store space. At the rear there is also 
a 10 foot overhead door which permits 
trucks loaded with feed and seed to 
come right into the building. This is a 
factor which is very important to effi- 
cient operation during inclement wea- 
ther. This drive-in feature also helps 
save labor in handling materials, Mr. 
Johnson says. 

While this firm does not have grind- 
ing or mixing facilities due to its Main 
st. location, Mr. Johnson still does an 
excellent volume of feed business. 
Many farmers in this area are using 
Purina feeds in programs recommended 


by Mr. Johnson and his staff. The feed 


dealer is never too busy to make a per- 
sonal trip to visit a farmer concerning 
a feed problem. This sort of service is 
welcomed by dairy and poultry feeders 
in this section. It has been an impor- 
tant factor in building feed business 
for the Johnson firm for many years. 
There are quite a few farmers who 
have been purchasing feeds at John- 
sons for 10 years or more. When this 
is the case, it means satisfaction with 
both the dealer and the feeds and the 
service given. 

“We have an excellent group of 
farmers in this region,” points out Mr. 
Johnson. “They study the latest feed- 
ing methods and are very eager to 
make the most profit they can. Show 
them where they can get greater pro- 
duction and cut costs and they'll co- 
operate. Through the years these farm- 
ers have tested our advice and that of 
the manufacturer many times and 
have found that it pays. Experiences 
of that sort help to build business.” 


As a promotional feature each year, 
Mr. Johnson and his son stage a picnic 
for farmers. This is usually held at 
beautiful Oconomowoc Armory park, 
located on the south side of this city 
of 5,000. The picnic is a little different 
from many of the same type in that 
Mr. Johnson has feeds and seeds and 
other products on display, as well as 
samples of crops raised by farmers. In 
other words it’s a sort of country fair. 


For the picnic, too, there is the usual 
setup of good eats, refreshments and 
some games. The farmers turn out in 
sizeable groups for the picnic, because 
they know from experience that they 
always have a good time at a Johnson 
picnic and also learn something at the 
same time. 

“These picnics are excellent for 
building good will,” reports Mr. John- 
son. “The cost averages a little over 
$100, but it is fine advertising. You 
get a chance to see many farmers at 
one time and chat with them. Many 
of them also bring their feeding prob- 
lems to us on picnic day. That’s when 
they feel they have the time to talk 
to us fully about them.” 

This firm also does a big seed busi- 
ness. Mr. Johnson buys seeds from the 


COMPLETELY modern in every 
respect, the attractive steel and 
brick structure housing John- 
son's is one of the show places 
at Oconomowoc, Wis. Below is 
an Interior view showing the 
neat displays of merchandise 
carried by the firm. 


farm trade and also sells garden and 
field seeds to them. He contracts with 
farmers to grow certain types of seed 
for him and has been doing this for 
a number of years. 

In addition, Mr. Johnson has two 
salesmen who visit dealers and farmers 
in four counties selling seeds of all 
types, and a considerable business has 
been built along this line. The ware- 
house space in the new Johnson build: 
ing contains two large seed cleaning 
machines which are very busy most 
times of the year. 

Mr. Johnson has always been an 
advocate of clean seeds. Frequently 
when the seed cleaner is operating he 
will take a farmer by the arm and ask 
him to step over and watch operations. 
When farmers can see all the foreign 
matter, including weed seeds, which 
are taken from special seed, then they 
can easily see why it pays to have 
seed cleaned. Watching the seed clean- 
er is an experience which can have 3 
long lasting effect on the seed poli 
cies of many a farmer. 

In some instances, Mr. Johnson re’ 
ports, farmers exchange seeds on thie 
theory they do not need to buy from 
a seed dealer. In cases like this, he te!ls 
his customers, one farmer usually ex: 
changes his weed seeds, tuo, in the 
deal, thus making for a poorer crop 
the following year. 

“We constantly stress clean quality 


(Continued on page 9+) 
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i PELLET MILLS 00%... 
“Quality Results at Low Cost” 


Pelleted poultry, dairy, hog and dog feeds highest standards at minimum cost in the 


carrying the well-known Red Comb and Pio- three Hales & Hunter Co. plants. Recent large 
neer emblems have long given growers ‘““Quality 
Results at Low Cost.” For 15 years these fine 


products have been produced by Califor- 


installations of new CPM “Centurys” bring 
their pellet operation to an all time high in 
production, quality and efficiency. 


Mills are 
all other ™ 


ATLANTA @e BUFFALO @e FORT WORTH e KANSAS CITY e MINNEAPOLIS e OMAHA e SEATTLE 
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Red Comb Mills, Inc., Wilmington, Del. | © 
\ a Hales & Hunter Co. has found that the 
| MCentury” far exceeds its rated capac- 
ity. Die and operating costs are for 
aléS & FUNTEF LO. USE 
a: 
| 
nia Pellet Mills exclusively, providing 
Caurormia Mau co. 
et 
Pell 
VALI "URNIA | ELLEL VELL COMP INT 
Wabash Ave, Crawfordsville, indiang 
Sales and Service in ; 3 


Northern Supply Co. 
Amery, Wis. 


Minster Farmers Exch. Co. 
Minster, Ohio 


Cargill, Inc. 
Conrad, Mont. 


Nappanee Milling Co., Inc. 
Nappanee, Ind 


“The Oats Co. 
Rock Rapids, Iowa 


Basle Roller Mill Co. 
New Ulm, Minn. 


Kahlbaum Bros. 
Carleton, Mich 


Goldberg Seed & Feed Co. 
West Fargo, No. Dak. 


Farmers Coop. Elev. Co. 
Rosholt, So. Dak. 


To Get Maximum Efficiency Consult IBBERSON 


Designed and built to your exclusive needs wher- 
ever you may be. Consultation without obliga- 
tion and in confidence. Save with IBBERSON. 


FEED MILLS 
ELEVATORS 
SEED PLANTS 


E. IBBERSON COMPANY 


inneapolis, Minn. 
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Dehydrators Face Many Problems 


Most Important Job is to Stabilize Carotene 


@ I BELIEVE I have a few things to 
bring before you as producers of dehy- 
drated alfalfa. I believe the gap be- 
tween what we know about feeding 
livestock and what we practice is still 
very wide. One of the huge problems 
which you have before you now is a 
puzzling research problem — that of 
stabilizing the carotene in your alfalfa 
products and when that problem is 
ultimately solved, you will be able to 
sell your products on a guaranteed 
basis, and then dehydrated alfalfa meal 
will occupy the position of importance 
which it merits. 

My appearance here is selfish. Last 
October a baby was born which com- 
pleted a total of 150 million people in 
our country and we will eat 23% bil- 
lion pounds of meat products in 1950, 
and we are going to have to do a good 
job to keep the pace of supplying you 
with meat, because with the hoof and 
mouth disease closing the Mexican line, 
reduction of beef production above the 
Canadian line, because of the sanitary 
pact keeping fresh beef out of the 
United States — we have production 
problems ahead of us, and I will just 
point out a few of them. 


I want to stress this word quality as 
it pertains to your product. We know 
now that the fertilizer used affects the 
mineral content of alfalfa markedly, 
and it can vary the potassium, the trace 
minerals like cobalt, manganese, and 
magnesium considerably. We know we 
can breed varieties of alfalfa with the 
contents of carotene a heritable factor 
and we can select those for higher 
potencies and possibly those for lower 
fibre because the stage at which you 
market or harvest your alfalfa will be 
a factor in those guaranteed potencies. 
Then, of course, I have studied the 
stem-leaf ratio and find that the leaves 
are the carriers of many valuable nu- 
tritional factors. 


On the horizon we have this matter 
of spraying alfalfa with some of the 
modern chemicals and these may intro- 
duce toxemias of which we must be 
very careful. 


As we fly over the vast acres of our 
great country from Texas to Washing- 
ton, to the Dakotas and Wyoming, and 
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By JERRY SOTOLA 


even over Colorado at this season of 
the year, we see the innumerable acres 
of range grasses in the winter range 
stage. Many of them have been bleach- 
ed and reduced in protein and the ani- 


THIS address was delivered by 
Jerry Sotola, assistant director, 
Armour Livestock Bureau, Chi- 
cago, at the eighth annual con- 
vention of the American Dehy- 
drators association held Jan. 18- 
20 at Colorado Springs, Colo. 


mals graze them. The grass, when 
eaten, actually removes more nitrogen 
from the animal body than it contri- 
butes. It is just a filler, and acute nutri- 
tional problems result. With the pres- 
ent prices for livestock being main- 
tained, the producers of America can 
afford to do more supplementary feed- 
ing of their cow herds because it will 
increase the calving percentage and 
mean greater profits for them, because 
their overhead remains the same. 


I remember one instance in my home 
state of Washington where a man had 
lost 85 head of cows and his entire calf 
crop. When we analyzed his manage- 
ment problems we discovered that the 
range grasses in his area were quite 
bleached early in October and con- 
tinued so throughout the winter. He 
feed rye hay as a supplementary feed, 
and it was low in carotene. The results, 


of course, were very tragic. What I 
wish to point out is that the range 
supplementary feeding problem is not 
a fixed one. It depends upon the nature 
of the fall season and if you have fall 
rains in an area so that there is a 
“greening” of the bunch grass in the 
heart of the bunches, the carotene de- 
ficiency may not be as acute as it is 
during those falls where you do not 
have the rainfall. 


Now, what constitutes a good sup- 
plement under some of the existing 
range conditions? Naturally, the sup- 
plement should be tailor-made to cor- 
rect the deficiencies of the range. Ob- 
viously, protein should be one of the 
ingredients and it is immaterial wheth- 
er it comes from soybean meal, linseed 
meal, cotton seed meal, or even dehy- 
drated alfalfa meal. According to the 
new concept as expounded by Dr. 
Bethke, the nutrition of the cow be- 
gins with the proper nutrition of the 
micro-organisms in the paunch which 
have to do with the digestion of crude 
fibre contained in these grasses, and 
these constitute the major portions in 
the winter range stage of the grasses. 


And of course, we need a phosphate 
because many of these grasses are very 
low in phosphorus and in fact, in the 
microbial digestion of these fibres, 
there are phenols liberated which 
might further tie up phosphorus and 
paralyze some of the proteolytic en- 
zymes to a point where there is an 
accentuation of the protein and phos- 
phorus deficiencies. And of course, we 
need carotene, and there is where you 
folks come in. We need a binder for 
the supplement to form cubes which 
may be fed off the ground, and that 
generally is molasses. We happen to 
know that most of the molasses used is 
also a good source of iron. 

Many bulls are used to breed our 
cows in that great range country and 
we've been worrying about types, 
whether they should be the com- 
pressed, medium or large type. We 
may have to lean towards the medium 
or large type. We know especially that 
cattle have to have big middles to han- 
dle grass. Recently, through the use 
of the electronic microscope, it has 
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been shown that the semen of a bull is a 
highly sensitive index of the nutritional state 
of the animal. 

At the California experiment station and 
elsewhere, it has been shown that on a 
carotene deficient diet such as exists in the 
dry range areas, that something happens to 
the normal structure of the sperm, debris 
material forms, and the small protoplasm 
collar which attaches the tall to the main 
body of the sperm shrivels. The motility of 
that sperm is impaired and it requires more 
services per cow to get a normal calf crop. 
The use of high carotene supplements such 
as those that will contain a good proportion 
of dehydrated alfalfa meal has been used to 
correct this. We know, too, that the caro- 
tene from which the animal ultimately builds 
vitamin A is as much as fertility vitamin as 
Vitamin E, and that the heat period of those 
cows is affected by the nutritional state. 

The calving percentage is then an impor- 
tant consideration for our cattle men who 
have to supply this large tonnage of beef 
to our population, because these cattle har- 
vest a grass crop that otherwise would be 
wasted. The cattlemen can harvest this grass 
efficiently only if they show a profit and 
therefore, a high calving percentage is im- 
portant. 


Dehydrated alfalfa meal has another part 
to play in America’s feedlots and Dr. Beth- 
ke’s experiment station in Ohio has been 
one of the leaders in studying this problem 
of utilization of corn cobs. Just recently a 
man pointed out to me that the system of 
feeding cattle has changed. Cornbelt feeders 
purchase feeder cattle in the range country 
and bring them to the Cornbelt and then 
they push them on a heavy grain ration 
which contains as much as 26 pounds of 


corn, 3 or 4 pounds of a supplement and 
3 pounds of hay. They’re placing a lot of 
responsibility on that 3 pounds of hay and 
much depends upon the nutritional reserve 
of these feeder cattle that came to them 
from the west. 

I have appeared before the T-Bone club 
at Greeley, Colo., a big center of livestock 
feeding, and they tell me that they believe 
in dehydrated meal to replace some of the 
field-cured hay which is frequently low nu- 
tritionally. Since they have started using 1 
to 2 pounds and even up to 3 pounds of 
dehydrated alfalfa meal in the cattle rations, 
a lot of their feedlot troubles have been 
reduced to a minimum. These are actual 
observations by hard-headed commercial 
men. I know that one of them sells close to 
5 million dollars worth of cattle a year, and 
I am sure that he knows what he is talking 
about. 

Now, coming back to the range prob- 
lems. I was in Montana last January—a year 
ago. They were badly worried. They had a 
tough winter. They fed out some of the 
hay stacks that were two to four years old 
and older, and when the calves were dropped 
in the spring, some of them were 10 to 15 
pounds lighter and began to die like flies. 
Folks wondered as to the cause. It was a 
difficulty similar to the one that crops out 
in lambs in Washington, Montana, Oregon, 
and Idaho. It was diagnosed as the white 
muscle disease because the cows lived 
through the long, terrific winter under nu- 
tritional stress and they gave up their body 
reserves as far as they had them, and the 
new-born calves lacked their usual vigor. 

Now remember too, that dehydrated al- 
falfa meal is a good source of calcium and 
that the leaf meals may contain as much 
as 3 per cent calcium. We are also con- 


Arcady Managers Hold Sales Conference 


A two-day meeting of the division and 
department managers of the Arcady Farms 
Milling Co., Chicago, IIl., was held, Feb. 
4-5, at the La Salle hotel in Chicago. Shown 
above are those who took part. Standing, 
left to right, are A. J. McLoughlin, general 
sales manager; Wirt D. Walker, president: 
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and S. J. Meyers, vice president. Seated at 
the table are, clockwise from left, C. E. 
Hubler, E. F. McDonnell, H. G. Herrlein, 
H. Bruniga, W. L. Mollett, F. A. Doty, 
H. E. Thompson, R. R. Lee, F. A. Rech, 
C. D. Jones, R. E. Bell, F. M. Stamper, jr., 
and O. A. Bovst. 


cerned with the ratios of calcium and phos- 
phorus in the making up of supplementary 
feeds. Not only bone meal, but sodium phos- 
phate may have to be used because it is a 
source of phosphorus, and with the calcium 
in your alfalfa products you adjust the ratio 
to make it about two to one. If you do not 
make this adjustment, you throw a strain on 
the vitamin D supply in the ration. 

Packers buy cattle from the feedlots, 
slaughter them, hang the carcasses upon the 
rail, and occasionally the plasma begins to 
ooze out and a mummy remains hanging on 
the hook. The cause of condemnation is 
known as “anasarca’’. What is it due to? Is 
it due to the feeding of old corn? Is it due 
to the feeding of new corn and old carotene 
hay? The cause is poor nutrition. If some 
source of carotene could have been added to 
the ration to supplement the old hay, the 
picture would have been a brighter one. 

Alfalfa meal, whether sun-cured or dehy- 
drated, seems to be playing a part in the 
utilizing corn cobs for fattening cattle. One 
of the men in Miami, Fla., the first week 
in January, told us that he is wintering cat- 
tle in Indiana and fattening some on a ration 
of 18 pounds of ground corn cobs, Y% pound 
of urea, 24 pounds of molasses, 2!/, pounds 
of soybean meal, and 24 pounds of dehy- 
drated alfalfa meal. The cattle are gaining 
about 11 pounds a day and the feeding 
costs are very low. The utilization of the 
corn cobs centers around the proper nutri- 
tion of the microbes which breaks up this 
crude fibre matrix of the corn cobs. 

Many calf starters would be better if 
some dehydrated or high-quality alfalfa mea! 
was included in them. I hope that you who 
produce dehydrated alfalfa meal remember 
the word quality. Upon quality you will 
build confidence and those of you who are 
in the business for more than one year 
realize the importance of this statement. 
I've had some experience in the commercial 
feed business. We used dehydrated alfalfa 
meals and tried to produce a standard pro- 
duct, but it was quite difficult, because be- 
fore us was the ever present shadow of that 
problem of stabilizing the carotene. 

The animal protein factor unquestionably 
is a complex and no matter how much of 
it we use, we must recognize the fact that 
it definitely does make high quality proteins 
more efficient. We, however, will still have 
to think in terms of high quality proteins 
and essential amino acids. We still have 
much to learn about the nutrition of swine. 
Corn, soybean oil meal, tankage, bone meal, 
mineral supplements and cod liver oil, with- 
out about 10 per cent of some alfalfa pro- 
ducts, is an incomplete ration. Out of 100 
pigs that are farrowed only 66 are marketed. 
Thirty-four are lost. It will be through bet 
ter nutrition and management that we can 
raise the margin of profit. They tell me that 
a ton of dehydrated meal is worth 12 wean: 
ling pigs. Out of some 1300 farmers ques’ 
tioned in Iowa, those that fed alfalfa to the 
sows during gestation produced an average 
litter of 8% pigs, while those without the 
alfalfa raised only 7% pigs. 

A lot of the inefficiency in the hog busi. 
ness is due to the fact that the sows are 
kept too fat and they do not get enough 
exercise. There is no better feed than alfalfa 
for bulking up the ration of a sow being 
self-fed. 
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SIDNEY 


Vertical Mixers 


There’s a model just right 
for your needs... 


SIDNEY Vertical Mixers are all basically the 
same — identical for the fine job of mixing 
they do... for ease and convenience of opera- 
tion, low power consumption, and their many 
labor-saving features. 

These famous machines are made in four 
types, with a wide variety of feeds, drives, and 
capacities (40 bu. to 2 tons). This enables you 
to choose an installation that meets your needs 
exactly — and get full advantage of Sidney’s 
practical design and construction. 

Specifications and complete description are 
yours for the asking. Write today. 


THE SIDNEY GRAIN 


GOMPLETE EQUIPMENT FOR GRAIN ELEVATORS AND FEED MILLS 
THE FEED BAG — March, 1950 


The Sidney Gearless Mixer (illustrated) is pop- 
ular for its simplicity — only two bearings to 
lubricate —- and the flush-with-the-floor loading 
hopper. Has the same compact efficiency as all 
other Sidney Vertical Mixers. 


ACHINERY CO. 


IDNEY, OHIO 
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What happens when you become 
a LARRO DEALER? 


M. C. Showalter Co., Broadway, Virginia 
built a $2,000,000 business in 10 years! 


In 1936, M. C. Showalter started 
mixing broiler mash on his own 
farm, doing a modest business with 
his neighbors. 


Two years later, he ordered his first 
car of Larro. From that time on, his 
business grew steadily to its present 
size—one of the largest in his area. 


Mr. Showalter’s customers like 
Larro because it has consistently 
made good money for them. They 
like Mr. Showalter because he is 


constantly on the alert to help them. 
Good feed and good service make 
an unbeatable combination! 


“We have found the Larro line to 
be of top quality which has greatly 
contributed to our success in build- 


.ing up a profitable business,” Mr. 


Showalter writes. “Our associations 
and dealings with the Larro organi- 
zation have been a real pleasure. 
We hope to be able to continue to 
go forward with Larro.” 


Farm-tested’ for Greatest Profit Over Feed Cost 
Address General Mills (Larro Feeds), Dept. 21, Minneapolis, 1, Detroit 2, Chicago 4, San Francisco 6 


L-2546 


For 38 years, Larro advertising in a 
big list of farm papers has been 
building a reputation for Larro 
Feeds right in your community. 
Word of the top results and top 
profits produced by Larro Feeds 
spreads fast among your feeders— 
when you make Larro Feeds avail- 
able to them. The General Mills 
policy of close teamwork with deal- 
ers builds sound, substantial busi- 
ness. Let us tell you about it. 


A part of the efficient organization which serves the customers of M. C. Showalter Co., Inc. 
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General Mills \ 
Farm-tested 
me 


— Bowden 
(Continued from page 15) 


You are one of 41 such state and regional 
affiliated groups. 

When representing our hundreds of direct 
members, and the thousands of members in 
these affiliated associations, we must call 
upon the services of many men in the trade 
who are expert in various lines, and men 
who can represent the many geographical 
differences. For the past few weeks we have 
been in conference with the CCC officials 
on many days, and in the group representing 
country elevators, we have literally dozens 
of areas represented, as well as men expert 
in various crops. The dues you pay our na- 
tional association were used to pay the 
traveling expenses of many of these men, 
but neither we nor you can ever adequately 
pay them for the time given voluntarily to 
your whole trade problems. 

How do we work with government in 
these conferences? Usually with the utmost 
candor and friendliness. You must remem- 
ber that, even in a time when there seems 
to be a rush of government toward the left, 
there are many men in government who 
thoroughly believe in private enterprise, 
and who definitely want and try to avoid 
competition or interference with business. 
Speaking frankly, there also are a few who, 
we think, are either inclined toward social- 
ism as such, or who are just humanly hun- 
gry for the power that goes with a spread- 
ing bureaucracy. Soon we get to separate 
the sheep from the goats; and to know 
which ones are operating within a proper 
interpretation of law, and which ones are 
trying to weasel-word toward some unde- 
fined socialist goal. For that very reason if 
no other, it is important that our trade rep- 
resentation be firm, but that we convince 
both friend and enemy that we are fair in 
words and truthful in facts. In our own 


experience, there are good dividends from 


fairness and frankness. It is impossible to 
negotiate with a man who always suspects 
your facts and your motives. It is well to 
remember that, to a very large extent, gov- 
ernment agency officials are merely trying 
tc work out some task that congress has 
given them to do. We do not quarrel with 
them as long as they remain strictly within 
the purpose of congress; we do challenge 
them when as sometimes during the past 
year, we have felt that they were interpret- 
ing the law to their own ends. 

May I give an instance: When congress 
wrote the new charter for the Commodity 
Credit Corp., our trade sought language that 
would put limits on their activities, so they 
would not compete with us. The congress 
was sympathetic, and specifically legislated 
that CCC should use all the channels and 
facilities of the regular trade, insofar as 
practiceable. In the debates and floor state- 
ments, which constitute the legislative his- 
tory of the law, it was clearly stated that 
the CCC was not to replace or avoid regular 
trade facilities. 

Now in the Great Plains terminals there 
are grain trade people called cash grain 
commission merchants, who for more than 
75 years have been terminal representatives 
of country elevators. During the past year 
there has been inexcusable confusion in 
CCC offices, so that for months country 


THE FEED BAG — March, 1950 


warehousemen have not been able to get 
even their out turn weights and grades on 
grain shipped to CCC. The country ware- 
housemen naturally demanded that CCC use 
their normal commission representative at 
the terminal, so that reports would be 
prompt for the shipper’s protection, and so 
that payments might be expected within 
some reasonable time. But the CCC did not 
want to pay commission men to do this for 
CCC because they had for years held that 
use of commission men was not practicable. 
The commission federation finally had to go 
to congress, and even yet there is no final 
answer to their request that CCC use their 
services at a compensatory rate. We are still 
hoping that either congress will give a clear 
directive to CCC, or that CCC in fear of 
such action will come to some terms with 
the commission men. 

There was a similar experience last year. 
Top-level officials of the agricultural depart- 
ment conferred early in the year with trade 
leaders, and there was trade understanding 
that a definite pledge had been made to dis- 
cuss with them any CCC program for erect- 
ing temporary bin-type storage for grain. 
The trade then heard rumors of a broad 
CCC program for steel bins, and one sena- 


tor charged that their program ran to as 
high as a half billion bushels of such space. 
The senate was alarmed at so huge a figure, 
and CCC officials hastily went before the 


‘senate and repudiated any such program, 


saying that it had once been discussed but 
later abandoned as a program. In the mean- 
time the grain trade was not called into any 


_sort of consideration about such a program, 


but late in the year was offered what we con- 
sidered a vague and badly timed proposal 
for CCC use of new facilities that the trade 
might erect. Now, in the face of the denials 
of early last year, the CCC has some 375,- 
000,000 bus. of space in bin-type storage 
facilities, and have asked for bids on an- 
other 100,000,000 bushels. Working with 
government cannot ever be a one-sided ac- 
tivity; we need better cooperation than that. 

In working with congress there is some- 
times a different picture, but it must be ad- 
mitted quickly that where the trade gets it- 
self into the position of a political partisan, 
political opposition will surely develop. Ba- 
sically, our experience with congress will 
be about equal to the experience of other 
business if we do as good a job in telling 
our story. 

One of our prominent grain dealers was 


Swinging on the Barnyard Gale 


poy 
CARLING 


. 


“Can't you kids think of any other game to play besides ‘Panama Canal'?" 
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TA. 
Me 


in Washington recently and talked to his 
congressman about the problems between 
CCC and the grade trade. On leaving he 
was chided by his congressman: “Why 
haven't you told me this story earlier”, he 
asked. ““How can you expect me to talk and 
vote on so serious a situation when no one 
has taken the trouble to tell me about it’? 
Perhaps that congressman was a little naive, 
but it is certain that we need to do a better 
job of informing those congressmen who 
might support us against government-in- 
business. That is a job given to your national 
trade organizations to do for you when it 
can, but it is more definitely the job of you 
men in the field. You are constituents, and 
it is your job to check up on your congress- 
men. And, too, they will listen with a lot 
more patience to you than they will to a 


Washington representative. You can do 
yourself and your trade a great service by 
talking to your congressman when he is 
home to feel the pulse of his voters. When 
you visit Washington, it is only common 
courtesy that you stop in and visit your 
congressman, and he will listen carefully if 
you will tell him of your business problem. 

Your association representative in Wash- 
ington must be on a full-time basis. He 
must keep you informed of legislation pro- 
posed, pending, and passed. When it is 
necessary for the trade to seek a hearing be- 
fore a congressional committee, your Wash- 
ington employe is able to arrange time for 
the hearing, to give you the necessary help 
in preparation of a statement, and then in 
getting copies of that statement ready in 
quantity for the committee and the press. 


BONE 


Argentine 
Bran & 


IMPORTED AND DOMESTIC 


FISH MEAL 


Pollards (middlings) 
Brewers Dried Yeast 


LCL or Carload Shipments 


MEAL 


Teletype PH 109 


WOODWARD & DICKERSON, INC. 


1400 SOUTH PENN SQUARE 
PHILADELPHIA 2, PA. 


ESTABLISHED 1873 


Phone Locust 4-3688 
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"That's what comes from jamming on the 
brakes too hard!" 


He will have an acquaintance among con- 
gressmen that will enable you and him to 
make a personal presentation when some 
congressman desires it. 

In summary: working with government 
begins in the field, where government itself 
begins. If you put a socialistic congress in 
Washington, there will be little use for 
Washington representatives to try to sell 
your ideas of business enterprise. If con 
gress is anti-business, and finds that attitude 
politically profitable, you can’t expect to 
talk anti-business congressmen over to the 
pro-business side. In Washington you can 
work only with the tools that the people 
have provided by their voting. You do the 
voting out here in the field; the residents 
of Washington have no votes. Washington 
cannot be blamed for the kind of people 
we have in congress in any given year; you 
make that decision out here. 


But it would be worse than failure if the 
grain and feed trade failed to exercise its 
right of petition for the redress of griev. 
ances. As long as there are friendly member: 
of congress, it is up to us to provide them 
with information and whatever help they 
request. And it would be just as bad a fail- 
ure if you should decide that all bureaucrats 
are stinkers, and refuse to talk or work with 
them. You can work with them in decency 
even when you disagree completely with 
one of their programs. And remember, not 
all government men are raging Socialists, as 
some of you might think. In both the gov 
ernment agencies, and in the congress, there 
are perhaps still a majority who want to do 
the American thing in an American way: 
men who seek to find justice amidst the 
pressures of the mob of favor seekers. 


Perhaps they need help, as you need help 
Let’s be willing to go all-out to give them 
our best counsel and our full help, just as 
we are willing to risk ourselves and ou: 
fortunes in battle against the socialist prin 
ciple. 

@ CLIFF WILDER, Pittsfield, Ill., ha: 
been appointed manager of the Brow: 
Produce Co. 

@ COMMANDER ELEVATOR CO., Far: 
bault, Minn., has purchased a building from 
the Central Elevator Co. and will use it fo: 
storage. 
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Purina Salesman Russ Thomas works as the “sales partner” of Checkerdale Dealer E. B. Saylor. 


lle 


How lowa farmer... with help of Purina “sales partner”. . . 
revives sinking feed business by aggressive merchandising 


A little more than two years ago, E. B. Saylor, a suc- 
cessful farmer with no retail selling experience, 
bought a run-down feed store in Osceola, Iowa, 
from its 85-year-old owner. Last year, Mr. Saylor’s 
Checkerdale Store sales were close to $200,000. 
And this year promises still higher volume! 


How did he build such profitable volume so 
quickly? Mr. Saylor answers that question this way: 
“Russ Thomas and his Checkerdale Program is the most 
important factor in our business. Whatever he suggests 
we try... and it always seems to pay off.” 


The kind of sales assistance that has meant so 
much to Mr. Saylor will be working for you if you 
hold a protected Purina Franchise. 


The Purina “sales partner’ is a working partner in 
every Purina Dealer’s operation. When you hold a 
protected Purina Franchise, he helps you build volume 
and profit. He brings you experience gained from 
Purina’s more than 55 years of leadership in the feed 
business. He brings you the kind of “know how” 
that enables Purina Dealers to sell more feed than 
any other organization in the world! 


When you hold a protected Purina Franchise, your 
“sales partner” helps you with your newspaper ad- 
vertising ... with your radio, direct mail, roadside 
signs, billboards and motion pictures. Further, your 
“sales partner” helps you plan your store... helps 


The Purina Franchise 
in your community. . 
key to a prosper 

productive career... 


you hire and train the right kind of employees... 
helps you sell to key customers. He brings you busi- 
ness-building promotions .. . money-management 
methods ...and inventory controls that stop profit 
leaks. Briefly, he helps you make the most of every 
profit opportunity. 

With such valuable assistance, it’s no wonder that 
Purina Dealers enjoy znusual sales success... un- 
usual profits! ; 


Protected Purina Franchise one of few still 
open to men with moderate capital 


There are few opportunities today for a man to make 
a moderate investment and start a highly profitable 
business. The protected Purina Franchise offers such 
Opportunity in a few territories in various parts of 
the United States and Canada. 

The protected Purina Franchise costs you nothing 
even though it brings you the help of a hard-working 
sales partner with tools and experience that you 
cannot buy at any price. 

If you think you can qualify for the unusual oppor- 
tunity offered by a protected Purina Franchise, write 
and learn if your territory still is open. Get full details 
on why the Purina Franchise is one of today’s best 
opportunities. Don’t let this chance to have your own 
profitable business slip away. Write today! 


RALSTON PURINA COMPANY 
Dept. C, 1601 Checkerboard Square, St. Lovis 2, Missouri 


RALSTON PURINA COMPANY, Dept. C 
1601 Checkerboard Square, St. Louis 2, Missouri 


Purina Franchise might open up for me. 


Name 


| would like to know more about the opportunities a 


Address 
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You'll 
be glad 
you bought a 


Permanent non-electric magnetic separator 
for wood spout or h mill installati 


...presents the finest hammermill ever built 


for immediate delivery. Ruggedly built and loaded with 
high productive power, the KELLY-DUPLEX Hammermill is 
one of the finest pieces of milling machinery money can buy! 


Corn crusher and feeder, reduces unhusk- 
The heavy steel mill body, efficient motor, large blower : oo sande 
housing and oversize blower coupled with its superior 
grinding efficiency are just a few of the features of KELLY- 
DUPLEX Hammermills that point to fine quality milling 


in extra large volume. 


KELLY-DUPLEX Ver- 
tical Feed Mixers, 
for quick, thorough, 
efficient mixing... 
a model to fit 
every requirement. 


The high capacity, dependability and 
economical operation of KELLY-DUPLEX 
Hammermills make them the best possible 
investment in feed mills and grain elevators. 


The Duplex Mill & Manufacturing Co., Springfield, Ohio 


Vertical Feed Mixer Pitless Corn Sheller 
| am interested in more information about KELLY-DUPLEX 


mill equipment. Please send free literature on items checked (J Hammermill [] Regular Corn Sheller ° 
at right. Corn Crusher Burr Mill 
Corn Scalper Magnetic Separator 
ADDRESS (Corn Cutter & Grader [_] Bag Cleaner 


Electric Truck Hoist Full Line Booklet 
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Year Around Customer Reminders 


Shanaman Hit Sales Jackpot with Catalogs 


@ LAST year S. L. Shanaman, feed 
dealer in Honeybrook, Pa., was faced 
with a familiar problem: he wanted to 
increase his sales. 

As he saw the situation, he felt that 
his sales manpower was adequate be- 
cause he had two full-time salesmen 
out on the road selling the products he 
handles. What he needed, he felt, was 
an advertising campaign which would 
make the farmers in his business area 
more aware of the company and what 
it had to offer. He felt that they also 
should know that shortages were over 
and that the company welcomed busi- 
ness. 

Honeybrook does not have a news- 
paper and nearby Phoenixville’s paper 
does not cover the Honeybrook area 
adequately. Radio stations at farther- 
away Norristown or Pottstown cover 
too many homes in which he was not 
interested for them to be used wisely 
and economically. 

The answer seemed to be a direct 
mail campaign that would hit the pros- 
pects and customers he was interested 
in with no waste. But what kind of a 
mailing piece should he use? Folders 
and a nice letter didn’t seem to be 
enough to do the job. Finally he de- 
cided to prepare a catalog and send it 
to all boxholders: local, rural, star and 
post office. 

The initial cost of preparing a cata- 
log is high. In fact, the one which the 
company used last year cost about 
$5,000. But Mr. Shanaman was helped 
in one way. He also has a branch in 
Phoenixville. There his principal pro- 
ducts are building materials with feeds 
being somewhat incidental—just the 
reverse of Honeybrook where feeds are 
the big item and the other products 
just “help out”. 

What he did was to prepare the 
catalog so that both outlets could use it. 
The items that both handled were pre- 
sented on pages that could be used by 


STURDY construction keynotes 
the attractive S. L. Shanaman 
feed mill and store, right 
above, at Honeybrook, Pa. This 
is the main feed outlet of the 
two Shanaman stores. At right 
below is an interior view of the 
firm's busy mixing room at 
Honeybrook. 
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both branches. Products featured at 
Phoenixville were on pages that went 
in the catalog sent only to people in 
the Phoenixville area. 

Feeds, which are the big interest of 
Honeybrook, were given full page 
recognition in the Honeybrook cata- 
log. Since much of the material was 
used in both books, this plan proved 
less costly than preparing two com- 
pletely different cataloges. 


On the inside cover of both cata- 
logs was a letter. S. L. Shanaman 
signed the Phoenixville letter and S. L. 
Shanaman, jr., who manages Honey- 
brook, signed the Honeybrook letter. 
In the Honeybrook letter a paragraph 
on feeds was included which was not in 
the one sent from Phoenixville. In ad- 
dition the inside back cover of the 
Honeybrook catalog was devoted to 
Beacon feeds, while the Phoenixville 
mailing piece advertised building ma- 
terials on this page. 


In talking about the use and success 
of this catalog, the senior Mr. Shana- 
man said, “We have found this cata- 
log very worthwhile. We think it con- 
tributed substantially to our crossing 
the million dollar mark in sales last 
year. 

“We are going to use it again this 
year and, of course, it won't cost as 
much this time because we can repeat 
many of the pages. 


“We are going to include several 
pictures of our operation at Honey- 
brook, because we believe that folks 
who haven't been to our place will be 
more likely to come when they see 
how we mix feed, how clean and neat 
our yard looks and how ready we are 
to handle any type of delivery. 

“That’s why we'll have a picture of 
feed being mixed, a shot of our main 
building and one of our trucks lined 
up. 

(Continued on page 70) 
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that counts . «+ 


om LITTLE LADY may be a prize winner in any 
beauty contest, but beauty alone is no guarantee of a 
happy married life later. Beauty may be an asset, but any 
man will tell you that it’s the practical side that counts. 

So it is with feeds. Dress them up in extravagant 
claims, make alluring promises about their perform- 
ance, but it’s still the practical side that counts. 
BIOLOGIC TESTING 

Vague theories, unsupported claims have no place in 
the program of Ultra-Life Laboratories and the hun- 
dreds of manufacturers of Ultra-Lifed Feeds. Ultra- 
Life’s testing facilities, already among the most exten- 
sive maintained by any feed manufacturer, are being 
further expanded by the construction of an entire new 
building in the main Ultra-Life plant in East St. Louis. 
NEW PRODUCT DEVELOPMENT 

Thorough biological testing of new nutritional devel- 
opments has led to the discovery of two new and sensa- 
tional Ultra-Life products, Meat-Gro and Pig-Gro. 
Tested against numerous feeds, Meat-Gro and Pig-Gro 
showed results little short of spectacular. Broiler men, 
turkey raisers, and hog raisers in many parts of the 
country are verifying this fact in their own feeding 
experience. 
MANUFACTURE THESE FEEDS 


UNDER YOUR OWN BRAND NAME 

Like all Ultra-Lifed Feeds, Meat-Gro and Pig-Gro 
are manufactured by leading feed manufacturers for 
their respective territories. Ultra-Life Laboratories 
supply the vitamin fortification as convenient, easy-to- 
use concentrates, which are used together with locally- 
obtained ingredients by manufacturers of finished 


feeds in accordance with tested formulas supplied by 
Ultra-Life. 


THE COMPLETE ULTRA-LIFE PROGRAM 
Merchandising, advertising, customer-service are all 
part of the Ultra-Life program for feed manufacturers. 
We can supply you with the names of feed manufac- 
turers right in your own state who are showing a con- 
stant and healthy increase in sales because 
they have coupled this comprehensive Ultra- 
Life program to their own initiative to build 

a successful feed business. 


GET THE FACTS 

No matter how well satisfied you are with 
your present set-up, you will always find 
room for improvement. It costs you nothing 
to get the facts about what Ultra-Life can 
do for you. 


Ultra-Life Laboratories, Inc. 

East St. Louis, Ill. 

Please send me full information about your plan for 
helping me serve my customers better. 

Please send me full information about Ultra-Way 
(formerly Eamesway) Poultry Inspection Service. 
Please send me enrollment blank for next Ultra-Way 

(formerly Eamesway) School. 


(Signed) 
COMPANY. 


Ultra-Life Laboratories, Inc. 


Main Office and Plant East St. Louis, Illinois 
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@ WHY answer Dun & Bradstreet’s 
questions? 


Retail feed dealers were, of course, 
included among the nearly 3,000,000 
retailers, wholesalers, and manufactur- 
ers to whom requests for statements 
were mailed by Dun & Bradstreet in 
January. 

Why should a businessman answer 
these statement-form questionnaires? 
Does he stand to gain anything by 
answering — or lose if he does not 
bother to answer? A word about the 
purpose of the questionnaire is ob- 
viously in order. The questionnaire is 
one link in the chain of credit report- 
ing. And credit reporting is a vital ele- 
ment in the staggering volume of busi- 
ness that credit makes possible. Over 
90 per cent of American business to- 
day is conducted on a credit basis. 

Credit as a device to facilitate trad- 
ing is older than money. But credit 
reporting is a peculiarly American in- 
stitution. It began a little more than 
a 100 years ago when Lewis Tappan, 
a New York silk merchant, established 
The Mercantile Agency. The agency, 
now more widely known as Dun & 
Bradstreet, Inc., has served American 
business continuously since that time. 
The procedures and techniques have 
developed as business itself has grown 
and developed, but the underlying 
purpose has remained the same: To 
enable the businessman to use his 
credit to obtain his requirements 
promptly and with a minimum of red 
tape. 

Most businessmen cooperate readily 
in furnishing financial statement and 
other information. Actually, it is to 
their advantage to do so, for it en- 
ables them to exercise their credit 
strength in virtually any market in the 
entire United States. In effect, Dun & 
Bradstreet acts as their suppliers’ 
agents. The buyer and the shipper 
both gain when merchandise moves 
promptly and in the volume that the 
buyers can handle profitably. 

The statement form questionnaire 
is just one approach to the problem 
of securing pertinent information about 
a merchant. Mainstay of the Dun & 
Bradstreet system is the credit reporter, 
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Credit Reports Affect You 


Dun & Bradstreet Need Dealers Co-operation 


By A. M. SULLIVAN 


Dun's Review 


a carefully trained interviewer and ob- 
server, who calls upon the merchant 
at regular intervals. To supplement the 
information he obtains in conversation 
with the merchant, he checks with the 
local bank and with sources of supply. 
The reporter also goes to the local 
court house to go over records of liens, 
fires, changes of title, and the like. 
There are 2,000 of these credit re- 
porters who devote their full time to 


obtaining data about the business firms. 


in their respective territories. 
Approximately 25,000 local corre- 
spondents in turn supplement the work 
of the full-time reporter. The corre- 
spondent is usually a local lawyer, 
businessman, or other individual who 
devotes only part of his time to the 
work of furnishing information re- 
quired between the reporters’ regu- 
lar calls. Among the correspondents 
who later distinguished themselves in 
public life was Abraham Lincoln. His 
report to the St. Louis office of the 
agency on the impecunious Springfield, 
Ill., grocer who, he said, had a “rat 
hole worth looking into” is a classic 
example of Lincoln’s humor, and typ- 
ical of the freedom of expression of the 
early credit investigators. Many men 
of distinction served as correspondents 
early in their careers, among them, 
Presidents Chester A. Arthur, Grover 
Cleveland, William McKinley, and a 
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"You and your nursery rhymes!" 


host of governors, senators, and judges. 

All information about a concern is 
handled in strictest confidence and is 
available only to those subscribers who 
have a legitimate business reason for 
inquiring. Such subscribers are gen- 
erally suppliers, prospective suppliers, 
or insurance underwriters. 


Now, what happens to this steady 
flow of information about the indivi- 
dual businesses of the country? Basic- 
ally, it serves two functions. One is to 
provide a fairly detailed report about 
each business. The other is to guide 
Dun & Bradstreet in assigning a com- 
bined credit and capital rating to each. 
The rating appears alongside each of 
the 2,949,886 names appearing in the 
current reference book and is indi- 
cated in the credit report on each 
concern. 

No rating is permanent-—it is subject 
to constant revision in keeping with 
the trend of the individual business. 
Incidentally, rating changes through- 
out the United States and Canada now 
averages 2700 a day. New names 
added to the reference book average 
1900 a day; withdrawals, 1700 a day. 
To keep pace with these changes a new 
issue appears every other month. 


There is, of course, no charge for 
listing and rating a business concern. 
The costs are borne by the subscribers 
to Dun & Bradstreet service —- the 
manufacturers wholesalers, and others 
who use the information as a basis for 
extending credit to their customers. 


The techniques and skills required 
in credit reporting have improved as 
the size and complexity of American 
business has developed. But now, as in 
the past, the basic objective is the 
same—to enable the businessman to 
obtain merchandise on his reputation 
and demonstrate qualifications. Credit 
ratings expedite the flow of merchan- 
dise by building confidence in the 
quality of the risk. 

F. W. ASHTON DIES 


Frank W. Ashton, 81, president of the 
Ashton Feed Mill., Kalamazoo, Mich., died 
on Feb. 16 after an illness of several months. 
He was a member of the Michigan Asso- 
ciated Feed Men and the City Farmers club. 
He is survived by a wife and two sons. 
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@ DR. Cliff D. Carpenter, Chicago, IIl., 
was re-elected president of the Institute of 
American Poultry Industries at the institute's 
annual meeting, held in conjunction with its 
Midcentury Fact-Finding Conference, Feb. 
11-14, at the Municipal auditorium, Kansas 
City, Mo. The conference attracted 2,000 
visitors to its speaking sessions and exhibits. 

Other officers are: Otto Wright, Quincy, 
Ill., first vice president; Harry C. Carbaugh, 
Chattanooga, Tenn., second vice president; 
Charles Pratt, Chicago, secretary; W. F. 
Priebe, jr., Chicago, treasurer; and D. R. 
Long, Chicago, assistant treasurer. 

E. W. Priebe, jr., Priebe & Sons, Chicago, 
was elected chairman of IAPI’s board of di- 
rectors. Board members, elected by mail 
ballot include: E. J. Davidson, N. R. Clark, 
M. E. Fox, R. E. Pearsall, A. F. Perrin and 
Frank Priebe, all of Chicago; H. C. Sheri- 
dan, W. W. Dayton, and W. C. Swanson, 
from Omaha, Neb.; M. T. Swearingen, 
Monroe, La.; J. F. Peterson, Wadena, Mich.; 
J. L. Perry, Manhattan, Kan.; H. W. David- 
son, Fort Wayne, Ind.; Chester B. Franz, 
St. Louis, Mo.; Paul G. Gray, jr., Estherville, 
Icwa; M. J. Goodrich, Strawberry Point, 
Iowa; Mike Hallren, Fairview, Okla.; W. F. 
Leinert, Kansas City; W. B. Loucks, New 
York City; J. G. Neville, Topeka, Kan.; and 
W. T. Noonan, Minneapolis, Minn. 

Regional directors were named for the 
first time at the Kansas City meeting. They 
are: Ralph C. Calley, Boston, Mass., North- 
East; J. D. Jewell, Gainesville, Ga., South 
East; A. H. Trask, Black River Falls, Wis., 
East North Central; H. S$. Russell, Mandan, 
N. D., West North Central; Ovid Young- 
blood, Waco, Texas, South West; and L. O. 
Casperson, San Francisco, Calif., West Coast. 

Jane Wasmuth, Chicago, was reappointed 
as assistant to Dr. Carpenter. 

The tone of the entire conference was op- 
timistic despite the drop in broiler and egg 
prices during recent weeks. Emphasis was 
on development of large scale, efficient 
broiler and egg production. Broiler produc- 
tion is expected to be on a profitable basis 


Huge Turnout at IAPI Meet 


Re-elect Dr. Cliff Carpenter President 


during the coming year. Last year’s record 
output of nearly 320 million broilers in the 
seven large commercial areas represented 
an increase of 240 per cent in production 
during the last 10 years, it was pointed out. 

Other changes during the past 10 years, 
as cited by J. R. Redditt, Cudahy Packing 
Co., Chicago, were: larger broods, more 
broods per year, improved feeding efficiency, 
shorter growing periods, fewer breeds, and 
more crossbreeding. Gains in processing, he 
said, have kept pace with gains in produc- 
tion. Broiler production has increased not- 
ably outside of the seven main producing 
areas of Delmarva, Georgia, Arkansas, the 
Shenandoah valley, North Carolina, Con- 
necticut, and Texas. 

There is plenty of room for more broilers, 
according to Howard A. Pierce, A & P 
Food Stores. He pointed out that quality is 
one of the outstanding factors affecting re- 
tail sales. Prices, he said, are also an impor- 
tant factor. 

A panel of three marketing analysts: B. F. 
Tobin, Swift & Co.; Alfred Van Wagenen, 
Northeastern Poultry Producers council; 
and Gerson Levin, Great Western Distribu- 
tors discussed changes in poultry and egg 
production and marketing during the past 
decade and predicted future developments. 
Mr. Tobin analyzed the poultry picture in 
the midwest, Mr. Van Wagenen, the east- 
ern situation, and Mr. Levin, the west. 

Hermon I. Miller, assistant director of the 
poultry branch of the United States depart- 
ment of agriculture, predicted that the low- 
er 1950 price support level would increase 
domestic consumption by providing cheaper 
eggs, lower the high level of production, 
and cut down the outlay of price support 
funds granted. Egg support levels are at 
75 per cent of parity this year. 

Another government representative, W. 
D. Termohlen, director of the production 
and marketing administration’s poultry 
branch, cleared up details of the govern- 
ment’s new poultry inspection and grading 
program. He emphasized’ particularly the 


PENB Re-elects Hugh Gordon 


Directors Meet In St. Louis, Feb. 12 


Hugh Gordon, Marion, Iowa, was re- 
elected president of the Poultry & Egg Na- 
tional board at the group’s board of direc- 
tors’ meeting held on Feb. 12. Other new 
PENB officers are: Dr. John C. Huttar, 
Ithaca, N. Y., first vice president; Roscoe 
Hill, Lincoln, Neb., second vice president; 
and O. W. Olson, Chicago, treasurer. L. A. 
Wilhelm was re-elected secretary and Homer 
Huntington, Chicago, was reappointed gen- 
eral manager. 

Les Hubbard, Lancaster, Pa., was elected 
a director at large for the first time. Re- 
elected directors at large were: N. R. Clark, 
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Chicago; Mr. Hill; Norb Schaefer, Indian- 
apolis, Ind.; and Nat C. Thompson, Peta- 
luma, Calif. Mr. Schaefer was reappointed 
finance chairman. The executive committee, 
in addition to the officers, includes Mr. 
Schaefer, Mr. Clark, and Hobart Creighton, 
Warsaw, Ind. 

An operating budget of $200,000 was 
approved by the directors and a slogan of 
“Keep the Industry on Top” was adopted. 
Those attending saw the premiere of PENB’s 
new filmstrip, “‘How To Cook Chicken.” 
A number of prominent food editors were 
guests of the board at the meeting. 


CLIFF D. CARPENTER 


point that any plant using federal grading 
without inspection must assume the respon- 
sibility of rejecting any birds showing evi- 
dence of disease or any condition that might 
make them unwholesome or unfit for food. 

Dr. F. R. Beaudette, New Jersey agri- 
cultural experiment station, New Bruns- 
wick, N. J., deplored the hysteria among 
poultrymen which usually follows when 
Newcastle disease breaks out in a new area. 
He reminded poultrymen that there are 
more deadly diseases and birds can be im- 
munized against the infection. Vaccination, 
he stated, is always effective unless mis- 
applied by poultrymen in the field. 

Visitor interest was aroused at the con- 
ference by the large number of display: 
featured. One entire exhibit featured a large 
gathering of industry appliance relics dating 
back to the turn of the century. A con- 
trasting exhibit of modern, up-to-the-minute 
poultry supplies and accessories was spon- 
sored by leading manufacturers. 

Social events at the conference included 
two large dinners. One was a “1900” din- 
ner for old timers. The other was the annual 
IAPI banquet which was served to 1,000 
guests. To accomodate the hungry guests, 
choice “chickens-of-tomorrow” were fried 
on the spot over specially-built grills. 


@ TRUMAN CHUMLEY @& CO., Lub- 
bock, Tex., have moved their offices to 
Portales, N. M. 
@ DICK REED, Waka, Tex., is the new 
manager of the Hitch Grain Co.’s elevator 
at Bernstein, Tex. 
O'BRIEN JOINS RACLIN 

Robert O’Brien has joined the H. L. 
Raclin division of World Commerce Corp., 
Chicago, Ill., according to an announce 
ment by H. L. Raclin, vice president. Mr. 
O'Brien will be in charge of the corpora- 
tion’s feed division, handling all feed ingre- 
dients. He was formerly a vice president of 
the Central Soya Co., Fort Wayne, Ind., 
and more recently an officer of Dunston & 
O'Brien Co., Chicago feed brokers. William 
P. Dunston will continue the business under 
the name of Dunston & Co. 
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Ren-O-Sal’ 


FOR CHICKENS AND TURKEYS 
WG US PAT OM US PATENT 2.490.866 


used from the start 
gives chicks as (growth stimulation) factor 


for faster... better 
development 
earlier 

egg production 


} Exclusive ingredient, 3-nitro 4-hydroxy phenylarsonic acid, 

a drug compound developed and tested at Dr. Salsbury’s Research Farm, 
provides these outstanding Growth Stimulation Factor benefits. 

Ren-O-Sal helps grow better birds that look better—do better 

as evidenced by improved pigmentation, better feathering. 

Chicks receiving Ren-O-Sal, on tests, averaged 14.8% greater weight 

gain in the first eight weeks. This gain is in addition to Vitamin B-12 benefits. 


Tests also prove that Ren-O-Sal treated birds mature quickly without 
forcing...start laying up to 15 days earlier. 


also controls coccidiosis 


In larger doses, Ren-O-Sal prevents the spread of cecal coccidiosis. 
Costs only about lc per bird treated. 


These exclusive G.S. factor benefits. .combined with effective coccidiosis 
control make Ren-O-Sal the number one profit-maker in most 

hatcheries, drug, and feed stores. Order Ren-O-Sal today. Available in 

100, 250, 500, 1000, and 10,000 tablet sized packages at profitable discounts. 


Recommend Dr. Salsbury's Avi-Tab for Listless or Convalescent Birds 


Contains certain trace elements necessary for good feed utilization. 
Easily used in feed. For chicks and hens. 


recommend, promote, and profit from 


complete line of poultry medicines 
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A DRINKING WATER MEDICINE 
ae SALSBURY'S LABORATORIES CHARLES CITY, 106A, 
JZ SS S 
“SIN LIN 


It’s a long way to the National Open, sonny, but you can make it! It takes lots of skill 
and experience to make a good golfer, to make a good product, and to sell a 

good product. Chase salesmen have expert knowledge in the bag business—as it applies 
to your business. Why not call one in today? He’ll be eager to analyze your needs, 
and recommend a container that protects your product, that advertises your product, 
that helps increase the sale of your product. There is no obligation, of course. 


Bags for all industry and 


®@ combination bags, liners, and specialties. 


S E BAG CO. sats ortices, 309 west JACKSON BLVD, CHICAGO 6, ILL 


BOISE e DALLAS TOLEDO DENVER DETROIT MEMPHIS BUFFALO ST.LOUIS NEW YORK e CLEVELAND MILWAUKEE 
PITTSBURGH KANSAS CITY LOS ANGELES MINNEAPOLIS GOSHEN, IND. e PHILADELPHIA NEW ORLEANS ORLANDO, FLA. SALT LAKE CITY 
OKLAHOMA CITY PORTLAND, ORE. REIDSVILLE, N.C. HARLINGEN, TEXAS CHAGRIN FALLS, O. HUTCHINSON, KAN. CROSSETT, ARK SAN FRANCISCO 
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C. W. Sievert 


By C. W. SIEVERT and OR. B. W. FAIRBANKS 


The abstracts and digests of current animal nutrition literature appearing on this page 
are prepared expressly for The Feed Bag by C. W. Sievert, Chicago feed consultant, and 
Dr. B. W. Fairbanks, noted animal nutritionist. An unusual and interesting feature of these 
digests are the comments as to the commercial importance and significance of the work. 
Readers should note that the opinions expressed are those of the authors and are not 
necessarily shared by the publishers of The Feed Bag. 


B. W. Fairbanks 


Title: The Folinic Acid Group, A Series of 
New Vitamins Related to Folic Acid. 
Authors: T. J. Bond, T. J. Bardos, M. Sibley 
and W. Shive, University of Texas. 
Publication: Journal American Chemical 
Society, Vol. 71 (Nov. 1949) p. 3852 


Digest: By means of inhibition studies with 
methyl folic acid, liver extracts were found 
to be 15 times as active as could be ac- 
counted for on the basis of their folic acid 
content as assayed with Lactobacillus Casei. 
Using this assay one of the active pririciples 
has been concentrated more than 200,000 
times and this concentrate is somewhat more 
active than folic acid using L. Casei for assay. 
This concentrate, called folinic acid by the 
authors, is 10 to 100 times as active as folic 
acid in preventing the toxicity of methyl- 
folic acid for Streptococcus Faecalis R. Fol- 
inic acid accounts for the major portion of 
the activity of hog liver extracts but there 
are at least two other active components. 
These two grouped with folinic acid are 
designated the folinic acid group. It is pos- 
sible that the folinic acid group may be 
more active than folic acid against the vari- 
ous nutritional deficiencies (sprue and per- 
nicious aneima) related to folic acid and 


vitamin By. 
* 


Title: Relationship of the Folinic Acid Group 
and the Leuconostoc Citrovorum Factors. 
Authors: T. J. Bardos, T. J. Bond, J. Hum- 
phrey and W. Shive, university of Texas. 
Publication: Journal American Chemical 
Society, Vol. 71 (Nov. 1949) p. 3852 
Digest: A microorganism, Leuconostoc Cit- 
rovorum 8081 has a nutritional requirement 
which is satisfied by a combination of thymi- 
dine and erythrotin, a member of the By 
group. Pure erythrotin was not enough but 
folinic acid concentrates replaced the ery- 
throtin fraction effectively. Folic acid seems 
to be inactive for this organism but other 
factors associated with folinic acid are ac- 
tive. A strong synegistic action of thymi- 
dine and the folinic acid group was found 
to exist for this organism. 


Title: Further Studies on the Factor Required 
by Leuconostoc Citrovorum 8081. 

Authors: H. E. Sauberlich and C. A. Bau- 
mann; University of Wisconsin. 
Publication: Journal Biological Chemistry, 
Vol. 181 (Dec. 1949) pp. 871-7. 

Digest: Active liver concentrates showed a 
much higher activity for L. Citrovorum than 
did thymidine or folic acid. The L. Citro- 
vorum factor seems definitely to be differ- 
ent from the anti-pernicious anemia factor 
which is active for the chick, rat and Lacto- 
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bacillus Lactis Dorner. Vitamin By is not 
active for L. Citrovorum. 


The response of L. Citrovorum to the liver 

concentrates was not affected by addition of 
oleic acid, strepogenin, tomato juice or the 
cobalt ion. These additions did not change 
the response of this organism to thymidine 
or folic acid. 
Comment: We comment on the above three 
“digests” at one time. Some of our readers 
remember when Williams, then at Oregon, 
worked with a factor needed to make certain 
micro-organisms grow and which he called 
pantothenic acid. Jukes and others, using 
chicks as experimental subjects were work- 
ing with “Factor II*—until Jukes found 
that it was the same thing as pantothenic 
acid. That is a fairly recent example of how 
investigators using plant growth and those 
using animals find new nutrients common 
to both. 


These three reports concern new factors 
that are needed by a specific micro-organism. 
They are related to folic acid, and they may 
be related to what we feed boys call A.P.F. 
Investigators at the Universities of Texas 
and Wisconsin are working on the prob- 
lem, and maybe others are also. This may 
lead to a better understanding of A.P.F., 
and to a more clear cut separation of the 
vitamins of which that complex is composed. 


We cite these reports just for the purpose 
of illustrating the fact that new things usu- 
ally are not found all at one time or at one 
place, but so often are the result of similar 
work in different laboratories; and of inter- 
change of information between them either 
directly or by means of the _ technical 


journals. 


Title: A Deficiency of Vitamin By in a Prac- 
tical Ration for Weanling Pigs. 

Authors: G. C. Anderson and A. G. ities 
University of Missouri. 

Publication: Journal of Animal Science, 
Vol. 8 (Nov., 1949) p. 614. 

Digest: Weanling pigs were fed to deter- 
mine the value of a vitamin B,. concentrate 
when added to rations made up of practical 
rations. 

The largest and most thrifty pigs received 
the basal corn-soybean ration while the 
smallest and least thrifty pigs were fed the 
basal ration supplemented with a vitamin B.: 
concentrate so as to add 10 micrograms of 
the vitamin per pound of feed, A third 
group, intermediate in size and thrift, was 
fed a ration which contained fish meal and 
is believed to be nutritionally complete. 


In Trial I the average daily gains were: 


Basal groups 0.69 Ibs., vitamin Bi. group 
0.82 lbs., and fish meal group 0.92 Ibs. Dur- 
ing the last four weeks of the trial the aver- 
age daily gains were: Basal group 0.86 lbs.. 
vitamin By». group 1.14 lbs. and fish meal 
group 1.36 lbs. 

Comment: Most investigators go to ex- 
tremes to have their experimental lots 
equated at the beginning of the experiment. 
Here Anderson and Hogan place the larg- 
est and most thrifty pigs on the basal, the 
smallest and least thrifty pigs on the By 
supplemented ration, and the intermediate 
pigs in the fish meal group. What do you 
think?; How much has this influenced the 
differences in average gains as reported in 
the abstract? We will reserve our judgment 
until we see the final paper. We may have 
more to say about this experimental proced- 
ure at that time. 

Not long ago Bi: was thought to be the 
animal protein factor. We now know that 
the animal factor is a complex with vitamin 
B,, one of its component parts. 

It is present in appreciable amounts in 
liver, cow manure, fish solubles, fish meal, 
meat scraps and dairy byproducts from 
which casein has not been removed. The 
protein concentrates coming from the grains 
and vegetable sources are relatively low in 
vitamin By. A ration for swine made up 
largely of corn and soybean meal is likely 
to be deficient in this vitamin. A little of it 
goes a long way and Briggs and Sloan write 
—"vitamin By is one of the most active 
vitamins known.” 


Title: Comparative Digestibilities by Steers 
of Rations Containing Distillers Dark Grains 
from Malt and from Fungal Amylase Fer- 
mentations. 

Authors: D. Drown and R. M. Forbes, Uni- 
versity of Kentucky. 

Publication: Journal of Animal ‘Scinace, 
Vol. 9 (Feb. 1950) pp. 20-22. 

Digest: Using steers, the digestibility of a 
ration containing distillers dark grains from 
malt fermentation was compared with one 
containing distillers dark grains from fungal 
amylase fermentation. 

No significant differences were found in 
the apparent digestibility of these rations, 
thus indicating that the two processes of 
fermentation do not differ significantly in 
their effects upon the digestibility of distill- 
ers dark grains. 


Comment: The paper states that “the dark 
grains from malt fermentation were pro- 
duced from a 90 per cent corn, 10 per cent 
barley malt mash bill. Those from fungal 
amylase fermentation were produced from 


— 


a mash in proportions of 56 pounds of corn 
and 3.6 gallons of mold-amylase in liquor...” 

We assume that the distillers dark grains 
are the corn distillers dried grains which are 
officially defined by American Association 
of Feed Control Officials as “the dried resi- 
due obtained in the manufacture of alcohol 
and distilled liquors from corn or from a 
grain mixture in which corn predominates.” 

Fungal amylase fermentations are dis- 
cussed by LeMense, Corman, VanLanen and 
Langlykke (Jour. Bacteriology 54 (1947) 
(1949) and LeMense, Sohns, Corman, Blom, 
VanLanen and Langlykke (Ind. and Eng. 
Chem, 41 (1949 (100). 

“High amylase-producing strains of As- 
pergillus niger such as NRRL 337 could be 
readily grown on a medium composed of 
thin stillage supplemented with 2 per cent 
of corn meal and 0.5 per cent of calcium 
carbonate. After incubation under continu- 
ous aeration for 3 to 5 days, culture liquors 
were satisfactory replacements for distiller’s 
malt in the alcoholic fermentation of corn.” 

“When conventional distillery equipment 
was ‘utilized—saccharification was satisfac- 
tory and alcohol yields were comparable to 
those obtained with malt when mold culture 
liquor equivalent to 6 to 10 per cent of the 
final mash volume was used. A more econ- 
omic alcohol production may be realized and 
a ‘cleaner’ alcohol fermentation results from 
the use of mold amylase in lieu of malt as 
the converting agent.” 

A new feed ingredient may be with us, 
or a new variant of a well known, well liked 
old one. 

* * 
Title: The Value of Refuse Screenings as a 
Feed For Livestock. 
Authors: G. W. Scott, Jr., T. H. Blosser, 
A. O. Shaw and U. S. Ashworth, State Col- 
lege of Washington. 
Publication: Journal of Animal Science, 
Vol. 9 (Feb. 1950) pp 7-12. 
Digest: The chemical composition of the 
refuse screenings studied was: dry matter, 
90.4 per cent, ash, 8.7 per cent, ether ex- 
tract, 6.8 per cent, crude protein, 14.5 per 
cent, crude fiber, 15.6 per cent, and nitro- 
gen-free extract, 45.1 per cent. 

On the basis of TDN content the refuse 
screenings used in this experiment fell about 
midway between oat straw and the small 
grains. 

No weed seeds were found to be viable 

in the manure. The screenings were ground 
and fed to sheep. 
Comments: The title of this paper is “The 
Value of Refuse Screenings as a Feed for 
Livestock” but the results are based en- 
tirely on the feeding of three ewes weigh- 
ing approximately 180 pounds. We would 
suggest that the title covers too much 
territory. 

The Association of American Feed Con- 
trol Officials has four definitions for screen- 
ings—namely, screenings; screenings-grain; 
screenings oil feed; and screenings waste or 
screenings refuse. These products are often 
added to the wheat milling byproducts and 
when added they must be noted on the 
package. Screenings are ground and used 
generally as an ingredient of the cheaper 
manufactured feeds. Most screenings have 
a fair amount of feeding value and may be 
advantageously used when properly mixed. 
The amount of screenings to use in a feed 


= 
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“This model not only turns on the light 
in the morning, it also plays a recording 


of a rooster crowing!" 


depends on their quality. Dairy feeds, hog 
feeds and many others may contain screen- 
ings. If the feed contains molasses, screen- 
ings are used to good advantage. Because 
of weed seeds, users of screenings should 
make sure that they are firmly ground to 
destroy all viability of the weed seeds. 

Perhaps we should stop commenting here. 
But, darn it, all in the above paragraph was 
known before this paper was published. Why 
was the work done and what does it con- 
tribute to the feeding of livestock? You 
tell us. * * * 


Title: A Note on the “Animal Protein Fac- 
tor” and Feed Efficiency 

Authors: Joan Stevens, Jacob Biely, and B. 
March (University of British Columbia) 
Publication: Poultry Science, Vol. 28, 
(November 1949) pp. 931-32 

Digest: This is a report on a preliminary 
investigation on economy of feed utilization 
as effected by A.P.F. addition. Three rations 
were fed with and without A.P.F. supple- 
ment (supplied by Merck). One was an all 
vegetable ration of mixed grains and soybean 
oil meal, a second was similar to the first 
but contained 2.5 per cent fish meal, and 
the third was a commercial chick starter. All 
were adjusted to a little over 20 per cent 
protein content. 

The rations were fed for four weeks to 
New Hampshire cockerel chicks kept in 
Jamesway battery brooders. 

The addition of A.P.F. supplement to the 
three diets did not increase the growth rate. 
This is to be expected since the breeders 
had received a ration high in animal protein, 
and the carry-over of animal protein factor 
should have been great enough to permit 
maximum growth of the chicks under these 
experimental conditions. 

Although there were no differences in 
growth rate there were striking differences in 
feed efficiency. A.P.F. addition increased the 
feed efficiency of each of the three rations. 

It is concluded that “(1) the animal pro- 
tein factor has considerable influence on 
the economy of feed utilization, and that 
(2) even though the animal factor may be 
supplied in quantities adequate for normal 
growth it may not be present at the optimum 
level for maximum feed efficiency.” 


Comment: This is a preliminary investiga- 
tion, but the results should stir up further 
work along the line of studying the amounts 
needed to bring about optimum increases in 
feed efficiency. 

The amounts of A.P.F. supplement used 
in these feeding trials, at present market 
prices, would increase the cost of the ra- 
tions $3.25 to $5.80 per ton. 

Those are appreciable increases in cost. 
If as good results, or almost as good re 
sults, are possible with less A.P.F. we want 
to know about it. We hope that further work 
will answer some of these questions. 

* 
Title: Effect of Feeding Citrus or Cane Mo- 
lasses on Carcass Quality and the Conten: 
of Certain Vitamins in Pork. 
Authors: R. B. French, A. M. Pearson, T. V. 
Cunha, V. Schmidt, O. D. Abbott, C. L 
Anderson, and R. S. Glasscock, University 
of Florida. 
Publication: Journal of Animal Science, 
Vol. 8 (Nov., 1949) 612. 
Digest: Pigs weighing approximately 15() 
pounds were fed rations in which 40 pei 
cent of the basal ration by weight was re- 
placed with either citrus or cane molasse: 
to obtain relative feeding values in com- 
parison to corn. The feeding value of citrus 
molasses and cane molasses appeared to be 
about equal, each being approximately 78 
per cent as valuable as corn by weight. 
Comment: At this writing we have only an 
abstract of this paper before us, consequently 
our comments may not be entirely justified. 
When investigators work on the feeding 
value of the various kinds of molasses they 
have a tendency to feed too much of it. As 
a result they obtain figures for its feeding 
value that are low in comparison to grain. 
One of us has had some experience in the 
experimental controlled feeding of beet mo- 
lasses to cattle and lambs, and the greatest 
value of the molasses is obtained when the 
amounts fed are relatively low. 

“Citrus molasses is the partially dehy- 
drated juice of citrus fruit, it shall contain 
not less than 50 per cent of total sugars ex- 
pressed as invert sugar. Its solution in an 
equal weight of water shall test not less than 
37.75 degrees Brix (AAFCO definition for 
future discussion). 

Citrus molasses has very similar solids and 
sugar contents as cane molasses. It contains 
approximately 4 per cent protein, 4 per cent 
ash and 60 per cent nitrogen free extract. 
It has a bitter taste but lends itself well to 
use in dairy feeds. 

@ GEORGE C. WILSON, Little Rock, 
Ark., has purchased the Dan Webster Seed 
& Feed store. 


@ RANDOLPH FEED MILL, Randolph, 
Wis., has been sold to Henry Redeker and 
Albert Schaalma by Harry Vander Meer. 


ULTRA-LIFE SESSION 

A regular session of the Ultra-Life live: 
stock school will begin on March 20 at the 
Ultra-Life Laboratories, Inc., East St. Louis, 
Ill., the company has announced. Fred ]. 
Reiners, manager of the livestock division, 
and Dr. C. E. Blye, V. M. D., M. S., will be 
in charge of the school. The course will 
cover basic animal husbandry, latest researc! 
discoveries, customer service procedure, and 
dairy management practices. 
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When you use TRU A Fish Liver Oil 
to fortify your feeds, the quality 
and the potency are always the 
same—standardized high quality 
—standardized bioactive potency. 
Rigid control in this well-equipped 
laboratory, maintained for you by 
the world's largest producers of 
vitamin A, is your guarantee that 
each pound of TRU A will always 
give you the U.S.P. units of vitamin 
A indicated on the label. 


If you are a continuous mixer and 
fortify on the line, once you have 
started using TRU A the same me- 
tering rate will always give you the 
same degree of fortification. Each 
delivery of TRU A is identical with 


Packed to meet 
your needs and 
convenience — in 
1 Ib. cans (misci- 
ble, 4,540,000 U. 
S. P. units per 
pound), in tank 
cars or drums 
(straight or mis- 
cible, 4,540,000 
and 3,000,000 U. 
S. P. units per 
pound). 
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all others—you do not have to 
change formulas to accommodate 
hit and miss potencies or quality. 


If you wish to prepare a pre-mix 
and add vitamin A in this manner, 
a given weight of TRU A will al- 
ways give you the same vitamin A 
concentration in the pre-mix. 


If you are a batch mixer and want 
true convenience and reliability at 3 
minimum cost, TRU A is available ... 
already measured out for you in 
vacuum sealed containers, 24 one- 
pound cans per case, each can 
clearly labeled as to vitamin A 
content in terms of U.S.P. units. 


The TRU A laboratory is your lab- 
oratory—your assurance of easy, 
simple, economical, standardized 
fortification with vitamin A. 


TRU A pays its way with 
vitamin A’: PERFORMANCE 


HALIBUT LIVER | 
OIL PRODUCERS | 


t and Laboratory—Seattle 7,.W 
‘Sales Office—101 Fifth Street 
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Sibley Renamed President 
Of Mutual Feed Dealers 


Walter Sibley, Cuba, N. Y., was re-elected 
president of the Mutual Millers & Feed 
Dealers association at the annual convention 
held Feb. 8, at the Statler hotel, Buffalo, 
N. Y. Ray Hammer, Russell, Pa., was named 
vice president and Gustavus Bentley, James- 
town, N. Y., was re-elected secretary-treas- 
urer. 

Present directors of the organization are: 
D. Parker Brown, Randolph, N. Y.; Lewis 
Abbott, Hamburg, N. Y.; Rudy Engel, East 
Concord, N. Y.; Roy Gravink, Clymer, N. 
Y.; H. R. Merritt, jr., East Aurora, N. Y.; 
and Scott Gray, Franklinville, N. Y. 

Resolutions approved at the session called 
for repeal of federal income tax exemption 
for farm co-operatives and legalization for 
the sale of drugs used in treating poultry 


The MM&FDA also voiced opposition to 
the handling and marketing of farm pro- 
ducts by government corporations. 


Speakers included W. H. Kiaser, an asso- 
ciation member; Dr. Fred W. Hill, Cornell 
university poultry department, Ithaca, N. Y.; 
and Austin W. Carpenter, secretary-treasurer 
of the Eastern Federation of Feed Merchants, 
Sherburne, N. Y. The convention was at- 
tended by 175 persons. 


@ WILLIAM L. MOCK, Springfield, Neb., 

has purchased the Springfield Flour & 

Grain Co. from James and Inza Mock. 

@ FRANK ELLETT, Plainville, Kan., has 

been appointed manager of the Bowersock 

Mills & Power Co.'s local elevator. 

@ OTIS MATTOX, Dunbar, Neb., has 

succeeded C. A. Peterson as manager of 


disease by others than licensed pharmacists.athe Farmers Elevator Co. 
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TRACE MINERAL 
PRE-MIXES 
al and effective 


adding trace minerals 


to formula feeds. 
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Waldron 


MARTIN McGUIRE 
Martin McGuire, Cedar Rapids, Iowa, has 


been appointed field sales representative in 
the West for Sprout, Waldron & Co., Inc., 
Muncy, Pa., the firm has announced. Mr. 
McGuire will maintain offices at 2300 Fourth 
ave., S. E., Cedar Rapids, Iowa, from which 
he will handle sales of Sprout, Waldron 
milling machinery throughout the western 
states. He was formerly associated with the 
Barnard & Leas Manufacturing Co., Cedar 
Rapids. 


John H. Caldwell, President 
Of Vi-D-Co., Dies in Sleep 


John H. Caldwell, jr., 41, Marion, Ind., 
president of the Hoosier Soy Bean Mills and 
the Vi-D-Co., manufacturers of vitamin pro- 
ducts, died in his sleep at his home Feb. 19. 

Mr. Caldwell had headed the soybean crush- 
ing firm for 13 years. He was formerly asso- 
ciated with Lamson Bros. Co., St. Louis. 

Survivors include the widow, two sons, 
John and Richard, and his parents, Mr. and 
Mrs. John H. Caldwell, sr., St. Louis. The 
senior Mr. Caldwell operates a brokerage 
firm in St. Louis bearing his name and pre- 
viously was associated with the Ralston Pur- 
ina Co. for many years. 


@ JIM SAGEBIEL, Chickasha, Okla., is 
managet of the Covington Feed & Supply 
Co. which opened for business recently. 


@ JONES BROTHERS, Hughes, Ark., 
have purchased the Martin Feed & Grain 
Co. 


WASHINGTON NUTRITION MEETING 

The 1950 nutrition conference of the 
Washington State Feed association and 
Washington State college will be held Aprii 
3-4 at the Downtown University Adult Edu- 
cation Center, Seattle, Wash., the sponsor: 
ing organizations have announced—Those 
attending are requested to make their own 
hotel reservations. 
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Joins Spr out, 
Standard ang Custom-Blendeg Formulas 
Chemicg} and SPectrographic analyses, made by the 
; Lime Crest Research Laboratory, Control the quality 
Of all Lime Crest trace Minerq] Pre-mixes, Uniform 
distribution Of the trace Minerals in the Pre-mixes 
is assured by the Lime Crest Blending Pro 
Lime Crest trace Minerq] Pre-mixes 
in OF will be Made 
“ORPORATI ON OF AMERICA 
BOx ws NEWTon, NEw JERSEy 


@ Recognized for its ‘Natural’? B-Complex 
Vitamins 


As called for in the ‘Connecticut Formula” 


@ Double Vitamin Guarantee (Riboflavin and 
Pantothenic Acid) 


NATURAL RIBOFLAVIN guaranteed at various potencies 
as required. 

PANTOTHENIC ACID tested and guaranteed at specific 
levels. 
VITAMIN B-12 <A rich source of this new and increas- 
ingly important vitamin. 

OTHER “NATURAL” B VITAMINS—Niacin assays about 
100 micrograms per gram. 

Choline ranges from 1,500 to 2,200 micrograms 
per gram. 

Also a good source of Biotin, Folic Acid and Pyridoxine. 


CHEMICAL ANALYS!S — Protein ranges from 18% to 22%. 
There is only a trace of Fat, while the Fibre will not run 
over 1.5%. 


TEXTURE—It is granular, free-flowing and mechanically 
sound. 


Se hd fe or this free informa- 
tive booklet on the “PACO FACTOR” 
IN HIGH EFFICIENCY FEEDS for 
Poultry, Turkeys, Swine and Calves. 


AVAILABILITY 


This is your lowest cost “package” of natural B-Complex 
vitamins. May we take care of your immediate and future 
requirements? 


Liberal samples cheerfully furnished. 


PUBLICKER INDUSTRIES INC. in us. 
»s BUTYL PRODUCTS IN U.S. 
1429 WALNUT ST., PHILADELPHIA 2, PA. . Phone: LOcust 4-1400— Feed Sales Department 
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Your 


Union Multiwall Specialist 


will show you how to make 
Handling Labor more productive 


NE of the hidden costs in packaging is in the handling of pack- 
O aging materials from unloading dock to warehouse to packag- 
ing assembly line. 

Thanks to new ways of shipping and handling, many firms now 
find savings in handling costs alone more than justify a switch to 
Union Multiwall Bags. The Union Multiwall Specialist who calls 
on you, can tell you all about the recent cost-cutting developments 
in handling of multiwall bags. 


He’ll show you, too, why more than 300 industries now find Union 
Multiwall Bags cut packaging costs all along the line—in handling, 
packaging, shipping—yes, and in better product protection, too. 

Even if you’re now using multiwall bags, the Union representative 
who calls on you can give you new ideas to save money. For he is 
backed by the skilled engineers and packaging experts of America’s 
largest maker of paper bags. 

Let him show you how Union resources and packaging experience 
can help you! 


Multiple Protection Opens Easily 


Prevents Siftage Empties Clean 


UNION BAG & PAPER CORPORATION 


233 BROADWAY, NEW YORK 7, NEW YORK 
Offices in: CHICAGO, ILL. - NEW ORLEANS, LA. - MINNEAPOLIS, MINN. - KANSAS CITY, MO. - HOUSTON, TEXAS 
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New Star the Feed Firmament 


Star Flour & Feed Keeps Its Name in Public Eye 


@ DOWN in southwestern Missouri, 
at the gateway to the Ozarks, a young 
feed concern is making a name for it- 
self and winning many friends. The 
Star Flour & Feed Co., managed by 
John Griggs has stores in Carthage 
and Neosho, and is keeping its name 
on farmers’ tongues, not only by giv- 
ing them superior service, but by us- 
ing newspaper and direct mail adver- 
tising and even by sponsoring booths 
at county fairs. 

Star Flour & Feed started operations 
in Carthage about a year ago, when it 
bought a going feed business. Some 
months later the company acquired 
another well established feed store in 
Neosho. 

Carthage and Neosho, some 25 miles 
apart, are progressive county seat 
towns and their potential feed business 
is a large one. Not only is there much 
dairying and poultry raising in the 
surrounding territory, but these towns 
are bridgeheads for the trucking of 
feeds into the state of Arkansas, an op- 
eration made profitable by a heavy 
freight rate differential. 

While officials of Star Flour & Feed 
are new to the feed game, they have 
plenty of merchandising experience 
gained in other lines, and they are 
making good use of this in organizing 
and promoting the company’s activities. 


J. C. Griggs, president of the com- 
pany, is also general manager of a 
large wholesale grocery concern in 
Carthage, as well as mayor of the city. 
Active management of the feed com- 


pany is in the hands of his son, John 
Griggs, vice president and treasurer, a 
veteran of Pacific area warfare and ex- 
perienced in the wholesale grocery 
business. G. I. Holland, secretary, is 


the third officer. 


The company’s flour business is 
strictly wholesale, but it both retails 
and wholesales feeds. It has a General 
Mills distributor’s franchise for Larro 
Feeds and Red Star Flour. Ful-O-Pep 
feeds are also sold. 

The company has a large, well kept 
place of business in each of its towns. 
Both are on main traveled highways 
and outside the main business section 
so that there is never any parking 
problem. 

In Carthage the leased building is 
30 by 100 feet, with a 20 by 12 foot 
office section on the front. The ar- 
rangement is a convenient one, with a 
railroad siding on one side and truck 
loading docks on the other side and at 
the front. 

A drive-in truck load serves the 
double purpose of making it easy to 
load and unload trucks, regardless of 
weather, and providing overnight stor- 
age space for the company’s largest 
truck. Aluminum paint is used un- 
sparingly to keep the building looking 
spic and span, and both the interior 
and exterior are kept clean and orderly. 

The store at Neosho is housed in a 
comparatively new 40 by 100 foot 
Quonset building which is owned by 
the company. There is a handy rail 
siding adjacent. The main loading dock 


EXTENSIVE use of newspapers, 
direct mail, and booths at 
county fairs are used by John 
Griggs (above) manager of 
the Star Flour & Feed Co. to 
keep the name of his firm in 
the public eye. At left below 
is a view of the company's store 
at Neosho, the Carthage plant 
is shown right. 


is at the front. A front corner is par- 
titioned off into office space. 
Advertising and selling are not just 
hit and miss propositions. Promotions 
are carefully planned and tested sell- 
ing methods used to keep farmers and 
livestock growers coming to the stores. 
The firm advertises regularly in the 
local papers of both towns. Being coun- 
ty seat towns, their newspapers have 
large circulations in the rural districts. 
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Each has a special farm edition one day 
a week and this is the issue used by the 
feed company for its advertising. 

In cooperation with General Mills, Star 
Feed does considerable direct mail adver- 
tising, to keep its name before the public and 
maintain a tie-in with General Mills’ na- 
tional advertising. 

“Another type of advertising that has 
proved effective in keeping our name and 
our products before the public is booths 
at county fairs,” John Griggs said. “Both 
Carthage and Neosho had fairs this fall and 
we put in a booth displaying our products 
at each fair. Many farmers visited these 
beoths, and they not only inspected the 
displays carefully but they carried away 
much descriptive literature. 

“Naturally, we do not expect all the litera- 
ture distributed to be read,” Mr. Griggs ad- 
mitted, “but we are confident many of these 
stock and poultry growers are so genuinely 
interested in improving their flocks and 
herds that they will read the booklets care- 
fully. 

“We created added interest at these booths 
and drew extra traffic by giving away free 
sets of dinnerware,” Mr. Griggs related. 
“Only housewives were eligible to win these 
dishes, and they had to register their names 
and addresses to have a chance at the prizes. 
After the prizes had been given out the 
registration cards served as a valuable list 
for future direct mail advertising.” 

The sales activities of the firm are well 
organized, too. John Griggs and a salesman 
have regular sales routes which they cover 
each week. These routes, for the most parts, 


serving wholesale flour and feed accounts, 
but many calls are also made on farmers to 
solicit their retail feed business and help 
them with their feeding problems. 

Retail delivery routes are operated out of 
both stores on a regular weekly schedule. 
A card index is maintained for each route 
and customers who do not have standing 
orders are called by phone the day preced- 
ing the trip. 

Fast, friendly service and plentiful stocks 
that make it unnecessary for the customer 
to go elsewhere to fill his needs are two of 
the things which make the Star stores 
popular. 

When a customer drives up to make a 
purchase his order is filled at once, so he 
can be on his way again. If the customer 
has time to spare and wants to chat or seek 
information he finds willing ears and friendly 
smiles, but when he is in a hurry he need 
not worry about being held up and delayed. 

The majority of all sales are for cash. As 
is customary in the region, some short term 
credit is extended to dairymen and stock 
growers with good financial ratings, but such 
business is a small part of the total. 

“We are thoroughly aware of the risk to 
the feed dealer, with his low margin of 
profit, in selling on credit,” Mr. Griggs 
commented. “Hence we are endeavoring to 
keep our business on a cash basis in so far 
as possible, and we try to be as careful in 
extending credit as a bank is in making its 
loans.” 

@ CHRIS HANSON, Burdett, N. Y., has 
purchased the John M. Kreider feed store. 


Davis Elected President 
Of George Moon & Co. 


Clarke C. Davis has been elected presi- 
dent of George Q. Moon & Co., Bingham. 
ton, N. Y., feed manufacturing firm, the 
company has announced. Mr. Davis was 
formerly vice president and treasurer of 
the organization. 

Mr. Davis succeeds William W. Moon, 65, 
grandson of the firm’s founder, who was 
associated with the company for 50 years. 
Mr. Moon was made chairman of the board 
of directors upon his retirement. The firm 
was originally established as a flour milling 
concern in 1854 and Mr. Moon had served 
as president of the company since 1937. 

Other appointments include those of Jo- 
seph S. Halter, traffic manager, as vice 
president and E. Francis Burtis, assistant tc 
the general manager, as secretary. 


—— 

@ LELAND BUSCH, Seward, Neb., has 
been appointed manager of the Lexington 
Mill €& Elevator Co.’s local elevator, suc- 
ceeding Herman Nelson. 


E. S. MILLER DIES 

Edward §S. Miller, 85, Omaha, Neb., 
founder and former president of the Miller 
Cereal Mills, Omaha, died unexpectedly on 
Feb. 1. The firm was purchased by the Kel- 
logg Co., Battle Creek, Mich., in 1943. Mr. 
Miller entered the grain shipping business 
62 years ago and entered the milling busi- 
ness at Beatrice, Neb., in 1903. Later, he 
moved the plant to Omaha. 


The Bemis packaging twins, Flexi-Carton and Delta- 
seal, benefit you in two vital places —in your packag- 
ing operation and at the point of sale. 


@ In your plant—They fill and close fast... 
take a minimum of handling ...and are eco- 
nomical from every angle. 


@ In the store—They are smart, sales-inviting 
packages with your brand brilliantly dis- 
played on all sides. 


That’s a money-making combination if you ever saw 
one! There is still another advantage when you use 
either of these Bemis packages—at least one of the 
network of Bemis plants is conveniently close to you, 
to assure top service. Remember, too, there’s a Bemis 
specialist ready to help with your packaging opera- 


a, tion, if you need it. 


‘They're Both Winners for 
Packaging Dog Food 


Go along with a winner—ask your Bemis salesman 
about Flexi-Carton and Deltaseal. 


Bemis also makes cotton, burlap, multiwall 
paper, and waterproof laminated textile bags. 


““America’s No. 1 Bag Maker’”’ 


Bemis DELTASEAL® 
Bemis FLEXI-CARTON ® —Has exclusive pull -cut- 
— Sturdy, gusseted bag,~ spout. Flat tops and 


single, 2- or 3-ply. Variety 
of closures. Sizes, to 25 Ibs. 


Fast, 
packaging for dog food. 
Sizes, to 25 Ibs. 


Baltimore « Boise Boston Brooklyn Buffalo * Charlotte Cleveland 
Chicago Denver Detroit East Pepperell « Houston « Jacksonville, Fla. 
indianapolis » Kansas City » Los Angeles « Louisville » Memphis « Mobile 
Minneapolis » New Orleans « New York City « Norfolk « Okichoma City 
Omaha « Peoria « Phoenix « Pittsburgh « St. Louis « Salina « Salt Lake City 
San Francisco « Seattle » Vancouver, Wash. « Wichita « Wilmington, Calif. 
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OCO west coast condensed 


FISH SOLUBLES 


=== APF and lots more, too! 


When it comes to getting chicks off to a fast start, there’s many a good reason why feeders all over 
the country say, “Give me a feed fortified with PAPROCO west coast condensed fish solubles!” They 
specify PAPROCO because they have discovered by actual performance that west coast fish solubles 
contain those potent elements necessary to promote rapid growth and livability. PAPROCO is the rich 
natural source of Vitamin B 12 (APF), the entire B complex vitamin group, amino acids, and essential 
trace minerals. All of which adds up to faster-starting, better-feathering broilers or layers. And for 
breeding flocks, just add PAPROCO to their diet and discover how the fish soluble “carry-over” factor 
not only increases hatchability but produces healthier, sturdier chicks. 


for an assured year ’round supply in a 
convenient, easy-to-use form SPECIFY... 


F 


Sea-Maid 
JAMES H. SELEY & CO. 60-40 MIX 


: , P Composed of 40% PAPROCO highest quality West 
704 5. SPRING ST., LOS ANGELES 14, CALIF Coast condensed fish solubles and 60% Eocoume 
ss TELEPHONE MUTUAL 1371 3 3=—© alfalfa leaf and dehydrated meal — measured and 
ee blended by a special process that insures outstand- 
: ing results! Packed in 100-lb bags. 


» 


| write for complete descriptive booklet 


WORLD'S LARGEST PRODUCER OF FISH SOLUBLES — 
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FEED MEN BENEFIT THROUGH 
MERCK PIONEER 


CONCEPTS in animal nutrition 
translated into a practical prod@lt, 
for feed use: that, in brief, is the stall] 
of the development of Animal Prowiq| 
Factor Supplement Merck. The resi’ 
of Merck research and of the extensiiy 
field studies which outstanding aningy 
nutritionists conducted with the Me 
product, have profoundly influenced t 
entire feed industry. 

Animal Protein Factor Supplemé 
Merck comes to you from the sal 
Plant where Crystalline Vitamin |} 
and many other important nutritior 
factors were first developed and m: 
available on a commercial scale. T! 
new product embodies Merck pion 
research knowledge and Merck expe 
ence in the large-tonnage manufactt 
of fine feed ingredients. 


Write, wire, phone today for prices. 


Sp. 622 


ANIMAL PROTEIN FACTOR 


For Use in Livestock and Poultry Feeds 


Each pound equivalent to the activity of 12.5 milligrams 
Vitamin measured by L. L!D.{cup) assay method. 


A product obtained by culturing Streptomyces on a 
medium adapted to the production of Animal Protein 
Factor, together with Fuller's Earth. 


MERCK & CO.,Inc. * RAHWAY, N. J. 


Manufacturing Chemists. 


New York, N. Y. + Philadelphia, Pa. + St. Louis,} 
Elkton, Va. + Chicago, Ill. + Los Angeles, Calif. 

In Canada: 

MERCK & CO. Limited - Montreal - Toronto - Vall 


? 


| 
Aimar Protein Factor 


SUPPLEMENT MERCK 
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Manufacturing Chemists 
RAHWAY, N. J. 
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SULFAQUINOXALINE 
MERCK VETERINARY 


other outstand; contributj 
research, for + 


on of Merck 
revi 
cecal and ention and 


Merck in powder form isextreme] 

! pov well 

Suited to mixing. Write 0: full ir 

: 
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IODIDE MIXTURES 


hie 


ST h Extremely fine (3 billion 
Particles to one ounce), free- 

yng i 


and help you maintain a high 
level of feed Performance. 


RIBOFLA 
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Construction Caution Cuts Costs 


Maximum Efficiency Built into Templin Feed Mills 


@ WHEN Floyd Templin decided to 
build a new mill, he made provision 
for a feed processing plant that would 
have every possible automatic labor- 
saving feature which modern equip- 
ment and planning could afford. Now 
the Templin Feed Mills, located in the 
little village of Nottawa, Mich., have 
paid off in a six figure sales volume. 
“The size of the community in which 
you operate has nothing to do with 
business volume,” stated Mr. Templin. 
“Business will depend on other factors. 


“This village is the center of a rich 
farming area. Livestock and poultry 
production is the chief source of farm- 
er income. Our policy of service is a 
prime inducement for them to come in 
for feed grinding and commercial feed 
products. 

“The market lies right at our door 
here in southern Michigan and if we 
extend courteous treatment and give 
our customers quality feeds, the busi- 
ness just naturally has to grow,” de- 
clared Mr. Templin. 

When the Nottawa dealer started 
construction of his new mill in 1945, 
he paid careful attention to building 
details that would mean customer con- 
venience. The mill stands several hun- 
dred feet from a highway and has ade- 
quate space for truck traffic operations. 

A large sign painted on the west 
side of the mill tells the visitor at a 
glance that this is the home of “Sweet 
Cream” feeds. The sign has done much 
to keep the firm’s name before the 
public. 

On the east side of the mill is an 


outside dump unit flush with the pave- 
ment. Here grain can be unloaded and 
run directly to the Papec grinder be- 
low. Ear corn goes first to a Texas cy- 
clone sheller and then to the Sidney 
cleaner. After being ground it is trans- 
ferred to one of four mixers and then 
onto the main floor. There it is sacked 
and returned to farmers’ trucks. This 
entire program is a one-man operation 
directed by the use of electric controls. 


Another dump is provided for grain 
bound for market. This dump is located 
inside the mill at ground level. Pro- 
cessed with the same equipment, the 
bulk grain is transferred directly to 
storage bins or to boxcars. 

One of the greatest conveniences in 
the way of equipment, according to 
Mr. Templin, is an Richardson auto- 
matic grain scale which measures and 
tallies every eight bushels of grain 
which pass through it. 

“You don’t have to watch the scale.” 
Mr. Templin said with pride. “All you 
have to do is write in the number of 
tons from the recorded tickets stamped 
out by the machine. These tickets pro- 
vide a permanent record for customer 
and operator.” 

The four mixers used by the firm 
are a Sidney, a Brown, and two Kelly 
Duplex units. 

In addition to the mill and process- 
ing equipment, the firm uses two silos 
of 3,500 bushels capacity each, a 32, 
000 gallon capacity molasses ‘tank and 
a bag conveyor that stacks bags in piles 
as high as 20 feet. 

Mr. Templin’s service facilities can 
speak for themselves with old cus 
tomers but the Nottawa dealer doesn’t 
let the grass grow under his feet. He 
publicizes his service and his products 
by means of a regular postcard cam- 
paign directed at rural prospects. These 
cards bring in new customers and prod 
older buyers into making increased use 
of the firm’s products and facilities. 


Some 400 customers in Mr. Tem- 
plin’s business area are Amish farmers 
and he makes it his business in his 
mailings to these thrifty people to point 
up the economy advantages of trading 
with Templin Feed Mills. 

The firm also uses classified adver- 


EVERY possible labor-saving 
feature was built into the new 
feed plant recently construct- 
ed at Nottawa, Mich., by 
Floyd Templin, shown (right) 
above with a customer. Below 
is a view of the modern new 
feed mill and elevator. Note 
the attractive sign. 


tisements in the larger papers of Three 
Rivers, Mich., where Mr. Templin 
operates a retail feed store. 

The firm’s “Sweet Cream” feeds are 
not distributed by the Templin outlets 
alone. The brand is handled by dealers 
in five counties adjacent to the Tem- 
plin territory. 

Mr. Templin believes strongly in 
the value of personalized selling among 
customers and prospects. He recently 
hired a full-time salesman, Ralph Hat- 
field, to call on the farm trade. Mr. 
Hatfield does “missionary” sales work, 
pointing out to farmers the advantages 
of using formula feeds in general and 
“Sweet Cream” feeds in particular. 

The Nottawa dealer is proud of the 
fact that his organization was one ot 
the first in the area to add vitamin B12 
to its lines of feeds, covering poultry 
mashes, dairy, and hog feeds. He pub- 
licized the adoption of vitamin B12 by 
attaching yellow announcement tags 
to each bag of feed sold during the 
first week of the sales campaign. This 
distinctive promotion feature brought 


(Continued on page 78) 
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FLEISCHMANN’S 
FIDY 

TYPE 36-F 

IRRADIATED POTENCY 

At least 36,000 U. S. P- 
gram, of 16,000,000 


os 

JANDARD BRAN 

. INCORPORATED 
Madison Ave. New York 22, WY. 

Net Weight 100 


“| When you buy 
VITAMIN D2 

be sure you get 

all these features 


A product easy to use and with 
good dispersion. 


| Controlled quality, assuring de- 
2 pendability. 


3 A product backed by constant 
re 


search. 


A Service helps for both you and 
your customers. 


A product nationally known and 
‘accepted. 


6 Asource of Vitamin D at low cost.-~ 
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rat assay for 
every batch FIDY 
assures effective 


VITAMIN 


for your feeds 


Every bag of FIDY bears an analysis tag. It gives 
you a guaranteed analysis and a guaranteed vita- 
min D potency determined by a rat assay on that 
particular batch. 


To rat assay every batch of FIDY is acostly oper- 
ation. But we believe the cost is small compared 
to the value of this important step in protecting 
the quality of your product. 


In addition to this protection, you have in FIDY, 
a feed ingredient that is made especially for the 
feed trade. FIDY is all yeast. FIDY is easy to use. 
It is a free-flowing, finely divided powder that dis- 
perses uniformly through the feed mix. FIDY has 
a high degree of stability —in the bag—in the mix. 


Investigate this rich, dependable source of vita- 
min D. Remember every batch is rat assayed. 
FIDY’s cost is small—its potential benefits great. 


For a sample of FIDY or for more complete 
information, address Desk FB-3, STANDARD 
BRANDSINCORPORATED, Agricultural Dept., 
595 Madison Avenue, New York 22, N. Y. 
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Here Are Five. (of the Many) R Why. Bemis Is Your Best Value! 


There is a whale ofa difference in 
bags... ond in bag service. Doz- 
ens of factors enter inte your 


choice of a offen Supply 


source ... far too many to cover 
in one message. So teke a look at 


just five of the many extra velges - 


Bemis offers .. 


GETTING THE SEST COTYON GOODS-—Bemiis’ 
four cotton mills sapplyever 80% of our 
requirements; the remainder comes from 
more than 90 other miflls; Our oride range 
of sources enables allvof our 
cotton goods ‘milis 
that produce the of ‘any: re- 
quired construction, The fact that Bemis 
has its own mills is em imeentive to other 
suppliers to improve them quality. At the 
same time, the other mills apur Bemis 
to improve its quality. Sep were in the 
position where \we-¢an amd do-.. 
get the best cotton goods for your bags. 


THERES A BEMIS MAN BEHIND SVERY TREE 
~-Look at the bottom of this spread... 


notice that list of Beniis fag factories 
and sales offices, That means a-dot to 


personal atteation to your 
“orders ... , shorter, and thos faster, 


delivery. Probably most important, 


though, it means that you own carry a tow: 
bag inventory. Your money isn't tied up, | 


yet you ¢an get the bags you need When 


you need them. All bag service alike? . 


Not by a 


INFORMATION, PLEASE!— Bemis’ large 


and numerous contacts give us_@-con- 
stant flow of market information which 
is flashed immediately to ail Bemtie 


branches, An important duty of Bemis 
salesmen is to pass thie information.on 


té every customer who can profit from 


it. This news may cause you te postpone 


buying bags, but we are guided by the 


knowledge that what is best for. you is. 
beat for usin the long run. Berisin- 
formation service helps you to minimize’. 
~ packaged product? To identify it, adver- 
‘tise it and sell it, of course. Isn’t it 
dogical, then, that the better your brand 


the hazards of market fluctuations. Cus- 
tomers guided by it find they come out 


better at the end of the year. And it all 


comes with the Bemis Bags you buy. 


the of numerous 


HELP You “WRAP It UP"——We not only 


sell you the right bags at the right time, 
but alse help you get thé most out of 


As a Bemis you enjoy 


s and bod serve 


‘alike? Just compare them? 


Bemis service can assist you at any stage 


of your packaging operation—-from 


ommending the proper container for your 


“product, through the filling, closing, 
handling, and even the loading into the 
box car. Bemis salesmen are practical, 


shirt-cleeve-men who know their way 


backed up by experienced engineers who 


‘can handle any job from packing room | 
layout to designing and building new ~~ 
“packaging machinery. 


Bemis sewing 
machine experts, too, cam gave you 
money. ‘They teach proper operating and 
maintenance techniques so your bag 


closing lines hum along at top efficiency, 


PRINTING SELLS YoUR PRODUCT 


—Why do you want your brand on your 


printing, the better your advertising and 


selling? 'That’s why Bemis specializes in 
“precise, intricate multi-color pririting, 


That’s why Bemis has an immense in- 
Vvestment in printing equipment, and has 
éven gone so far as to design and build 
many of its own printing presses. That's 
why Bemis relies principally on preasmen 
with 15 te 30 years of experience, That's 


why. Bemis maintains its own ink mill and 
‘pioneered in developing brilliant, colorful 


inks— including wash-out inks-——for bag 


Rae 
i 
a 
q 
Byes 
2 
4 


Salina 


East Pepperell 


Detrolt + 
Wilmingion, Calif. 


Denver 


City Omahe Peoria Phoenix + 
Seattle Vancouver, Wash. Wichita « 


Buffalo 


1 Fla. + Kansas City « Les Angeles « Louisvilie.« 


jon + Jacksonville 
‘Sat Lake City San Francisco 


CONDUCTED BY 


Threat to Industry Seen 
In Loose Credit Policy 


@ ONE of the most obvious facts in going 
over the books of feed dealers for 1949 is 
that accounts receivable are on the increase. 
However, the average 
feed dealer is well 
aware of this situa- 
tion. If you ask him 
the reason for the in- 
crease invariably he 
will tell you that it is 
because he has taken 
on new accounts and 
that collections are 
slowing up. 

An analysis of sales 
generally shows cash 
sales have dropped off 
in dollar volume and 
a frantic attempt has been made to keep the 
sales volume up by selling on open account. 
Some of this credit business has proven 
very undesirable because many of the new 
accounts have been taken on with little or 
no credit investigation. Many people seek 
new sources of supply when they reach the 
saturation point with their present sources. 
This is exactly what is happening over and 
over again. 

A few New York state dealers recently 
discussed the matter of credit and began 
exchanging credit information with one an- 
other. Some of the things brought to light 
by this discussion was so startling that these 
dealers called a meeting of all feed dealers 
in the area. One by one the various dealers 
present let their hair down and found their 
problems were very similar to those of their 
competitors and by all working together a 
great deal might be accomplished. 

First, they all agreed to a definite policy 
of extending credit on feed on a 30 day 
basis (special discounts were maintained by 
most dealers for cash in less than 30 days 
and this practice was not disturbed). The 
dealers further agreed that additional credit 
would not be granted beyond the 30 day 
period if the old account was not paid. 

A committee was appointed to draft let- 
ters to the trade and prepare a public notice 
which was to appear in the local papers. The 
public notice was to appear over the names 
of all the dealers who subscribed to the new 
credit plan. 

Both the letter and the notice emphasized 
the fact that a change in credit policy had 
become necessary because the feed dealers 
bought the bulk of their merchandise on a 
cash or sight draft B/L attached basis. Dras- 
tic steps had to be taken if the dealers hoped 
to remain in business. No attempt. was made 
to threaten the customer or condemn him 
for not cooperating. Instead emphasis was 
placed on the customer’s sense of fairness 
and his willingness to cooperate with the 
dealer because he, as a businessman, was 
fully aware of the value of good credit. 

Each of the feed dealers sent letters out 


Gerald Burke 


GERALD BURKE 


to his credit customers and instructed their 
salesmen and other employes to lose no op- 
portunity to fully explain his new plan to 
the customer. Each of the dealers also prom- 
ised that if they were approached to take 
on a new account they would thoroughly 
investigate the new prospect for credit. If 
they found he had an account with any 
member of the group an exchange of credit 
information would take place between the 
dealers. If this exchange revealed that the 
reason for leaving his old supplier was the 
fact he was delinquent on his account the 
customer would be told the fact and encour- 
aged to get his account in order with his old 
supplier. 

The plan is in its infancy but has gotten 
off to a good start and because of it there is 
a much friendlier feeling among all the 
dealers in this particular area. Before the 
plan was completed some dealers felt that 
it might cause considerable customer an- 
tagonism. The reaction from customers has 
been very favorable the plan apparently was 
properly presented and a good public rela- 
tions job was done. 

It served another purpose too. The deal- 
ers have become credit conscious. Most of 
the dealers now are looking their accounts 
over very carefully every month and in some 
cases oftener. Now they take time to 
analyze and age their accounts. Here is a 
plan many dealers have found very satisfac- 
tory. At the end of each month each ac- 
count is listed on a work sheet set up in 
this fashion: 

Name Over 
of Open 30 60 90 90 
Acct. Balance Days Days Days Days 

John Adams 
250.95 200.35 50.60 
Henry Anderson 
125.50 
Samuel Appleby 
375.80 375.80 
Ralph Brown 
500.76 300.21 150.35 45.20 5.00 


100.00 25.50 


After this information is all assembled the 
sheet is balanced off and where there is a 
control account this total is checked with 
it to make sure everything is in balance. 

In some cases a series of letters are sent 
out periodically to all accounts over 30 days 
old. Most effective results are obtained where 
the delinquents are personally contacted. 
Special lists for each salesman have paid for 
themselves in heavier collection despite the 
extra work necessary in compiling them. 

Where lists are typed, five or six clear 
copies can be obtained by using a thin, 
strong onion skin paper. Considerable time 
may be saved here because a master list is 
all you need prepare and each salesman can 
pick out his customers with ease if they are 
arranged alphabetically. 

- All salesmen appreciate the value of a 
consistent plan of following up a prospect 
in closing a sale. The same idea holds true in 
maintaining good credit. 


e 64 


First you must be able to determine quick- 
ly the accounts that need attention. Then 
you must devise a plan of calling these past 
due accounts to the customer's attention at 
fixed intervals until they are satisfactorily 
settled. Successful credit men do not leave 
the delinquent until an agreement has been 
reached on a specific date of payment. It is 
surprising how hard a man will work to 
keep his word once he has given you a 
definite promise. 


We have mentioned in this column several 
times before that most feed dealers are ex- 
ceedingly lax in gathering credit information 
on new accounts. There is really no excuse 
for this and this negligence will prove more 
and more costly as time goes on if nothing 
is done about it. Your local credit bureau 
can give you a great deal of assistance here 
at a very small cost. If you do not exchange 
credit information with other dealers you 
are missing a good bet. Your trade associa- 
tion will certainly be glad to cooperate with 
you in every way to help you with your 
credit problems. 

In closing we cannot help but inject a 
thought about uncollectible accounts. There 
are thousands of dollars appearing on the 
books of feed dealers that will never be col- 
lected. Many of the dealers are reluctant 
to admit that these accounts are bad and 
carry them year after year along with their 
active accounts. The time to write off an 
account is the year it becomes uncollectible. 
If no effort is made to determine what year 
that is then the dealer loses a tax deduction 
he is entitled to claim. If the dealer fails to 
write off his losses when they go bad and 
attempts to pick them up in another year 
he may find that these losses will be dis- 
allowed. According to law the deduction is 
only allowed in the year the debt goes bad. 


Q.—My persenal residence was damaged by 
flood. It was not covered by insurance 
and it cost me $500 to repair most of the 
damage. How much of this can I deduct? 

A.—yYou may be able to claim it all. In a 
recent case, both the taxpayer and the 
commissioner agreed that the measure of 
a casualty loss on nonbusiness property is 
the difference between the fair market 
value of the property immediately before 
and after the casualty, but not in excess 
of the adjusted basis of the property and 
diminished by any insurance recovered. 
This rule is based upon the supreme court 
decision of Helvering v. Owens. The tax- 
payer testified his property had an ap- 
proximate value of $10,000 just before 
the casualty and his testimony was admis- 
sable even though he had no expert know- 
ledge in real estate values. There was no 
testimony as to the value of the property 
immediately after the casualty. The tax 
court found that there was clear evidence 
that the cost of the necessary repairs to 
the property was $801.21 and that such 
repairs did not care for all the damage, 
that the amount paid for repairs was not 
excessive and that the repairs did not 
increase the value of the property. Rely- 
ing upon general law, that under such 
circumstances the cost of repairs has been 
accepted as evidence of the loss of value 
of damaged property, it was held here 
that the deduction thus computed, was 
allowable. 
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* 36% Protein 
* More Vitamin B-I 
* Meal or Pellets 


36% PROTEIN 


GUARANTEED ANALYSIS 
MINIMUM PROTEIN 

MINIMUM FAT 05% 
MAXIMUM FIBRE 9.5% 
MINIMUM NITROGEN FREE EXTRACT 33.0% 
MAXIMUM ASH 65% 


INGREDIENTS, SOLVENT EXTRACTED LINSEED MEA 


MINNEAPOLIS 21, MINNESOTA 


STERLING 4893 
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Keeping Steady Customers Happy 


Dealer’s First Duty Say Taylor & Atkinson 


@ SERVING and pleasing old cus- 
tomers means more to Gene Taylor 
and Fred Atkinson, owners of the 
White Way Feed & Oil Co., Joplin, 
Mo., than trying to land new ones. 

“A merchant’s regular customers are 
his best sales prospects,” they com- 
mented. “Old customers are already 
favorably impressed, or they wouldn't 
ke trading with you. 

“We feel that there is more busi- 
ness and more profit to be had by 
stocking what old customers want, 
giving them pleasing service, and 
keeping them sold on our firm than 
we can hope to get running around 
looking for new customers. 

“As a matter of fact,” Mr. Taylor 
pointed out, “a satisfied customer is 
not only a feed dealer's best sales pros- 
pect but his best advertisement, as 
well. If you have enough customers 
of this sort you have little to worry 
about, for your old customers and 
their families will spread the good 
word that brings you new ones. 

“Word of mouth advertising,” he 
said, “is still better than any form of 
commercial advertising ever devised. 
This is especially true in the rural dis- 
tricts, for farmers put more faith in 
what their neighbors tell them than 
they do in paid advertising. 

“It follows that a feed dealer who 
takes such good care of his old cus- 
tomers that they get out and carry the 
torch for him is a lap ahead of his 
competitors who spend their time run- 
ning around looking for new business, 
to the neglect of the customers they 
already have.” 

Mr. Taylor and Mr. Atkinson bought 
this business about three years ago and 


have since developed it into one of the 
largest retail feed firms in the Joplin 
area. They have done this largely by 
giving the same good service to the 
owners of small herds and flocks that 
they give to the big operators, and 
developing many small accounts rather 
than concentrating on a few big ones. 

Scattering the fire of their promo- 
tional activities, rather than putting 
all their eggs in one or two baskets, 
has paid off in steadily increasing vol- 
ume and many additional customers. 

“Big accounts, such as those of 
dairies and large stock growers, are 
nice to have,” Mr. Atkinson admitted. 
“We have a number of large volume 
accounts and are happy when we can 
land others. However, when it comes 
to choosing between one big account 
and the same volume from several 
smaller customers, we will choose the 
latter. 

“The loss of a big account makes a 
serious dent in your volume and earn- 
ings, and a big buyer is hard to re- 
place,” he explained. “On the other 
hand, if you are depending on smaller 
accounts for the bulk of your business 
the occasional loss of a customer or 
two need not cause undue concern, for 
you can usually count on your regular 
promotional methods to bring in 
enough new customers to replace the 
ones lost.” 

Working on this theory, the White 
Way shows no favoritism among cus- 
tomers or prospects. The one-sack feed 
buyer gets as cordial a welcome at the 
store and as courteous treatment as 
the truck-lot buyer. 

The entire staff tries to be genuinely 
helpful to the customer who has one 
cow or a few chickens. Many of these 
small buyers have little experience in 
stock or poultry raising. 

Sound advice from the store on their 
feeding problems not only falls on 
appreciative ears but, by adding to 
the returns of the feeder, is often in- 
strumental in influencing him to add 
other stock, and thereby increase his 
feed buying. The good will of these 
small feed buyers has a powerful ad- 
vertising value, too, and White Way 
gets many new customers solely be- 


A SATISFIED customer is a 
feed dealer's best sales pros- 
pect as well as his best adver- 
tiser according to Gene Taylor 
(left) and Fred Atkinson, own- 
ers of the White Way Feed & 
Oil Co., Joplin, Mo. A front 
view of the feed store and 
service station is shown below. 


cause of the recommendations of old 
ones, 

The firm handles Blair’s feeds, and 
the milling company cooperates whole- 
heartedly in giving the right kind of 
service to farmers and stockgrowers. 
A well informed field representative 
is always available and the manufac- 
turer and the retailer, working togeth- 
er, manage to solve most of the prob- 
lems of their stock and poultry raisers 
before they become serious. 

The White Way and the milling 
company cooperate on their advertis- 
ing, too. Direct mail is one of the most 
productive forms, with the mailings 
being sent by Blair’s to lists of names 
furnished by the store. 

The letters and cards are not ad 
dressed to rural boxholders, as is often 
the custom, but are addressed person 
ally to those on the routes who arc 
known to be stock or poultry raisers 
In this way suburban residents on the 
rural routes are eliminated and none o! 
the direct mail is wasted. 

The store and the manufacturer also 
cooperate on newspaper advertising in 
the farm edition of local papers each 
week. Another valuable source of busi 
ness for the firm is its advertising list 


(Continued on page 82) 
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help the farmer 
keep his income 


WITH FEEDS PACKED IN 
ST. REGIS MULTIWALL PAPER BAGS 


Every penny saved is a penny earned on 


the American farm today. Feeds packed in rodents out. Any type of feed — pellets, 
St. Regis Multiwall Paper Bags mean a real scratch, mash or crumbles — packs well in 


saving in package cost. St. Regis Multiwalls. 


There are savings not only in money but 


billion. 


in time and labor too, for most farmers FCONOMICAL—CLEAN—WEATHER-PROOF 


SAFE — PROTECTIVE. 
when they can buy feeds packed in handy esau 


St. Regis Multiwall Paper Bags, of either 50 Cl! or write your nearest St. Regis 
; Sales Office today for full 
or 100-Ib. size. information on the ways St. Regis 
These strong, high quality Multiwalls help Multiwall Paper Bags and Packaging 


SALES SUBSIDIARY OF ST. REGIS PAPER COMPANY 


REGIS 


SALES CORPORATION 
230 PARK AVENUE ¢ NEW YORK 17, N. Y. 


ROTECTION WHEN YOU BUY MULTIWALLS 


to keep feed in—and moisture, insects and Systems can help you to make more 
money, and help the farmers 


you supply to save more money. 


Allentown, Pa. ° Atlanta 
Baltimore * Birmingham 
Boston * Chicago 

Cleveland Denver 

Detroit * Houston 

Kansas City, Mo. * Los Angeles 
Louisville * Minneapolis 

New York * Norfolk 

Ocala, Fla. * San Francisco 
Seattle * St. Louis 


In Canada: 
St. Regis Paper Co. (Can.) Ltd. 
Montreal Hamilton Vancouver 


‘ The nation’s jeans jingled cheerily last a5 
aye year with @ near-record $209-8 pillion in 
personal sncome—Just a clink and tinkle 
below the alltime high of $211.9 billion in 
1948- Landlords, merchants, and other 
ad less than they had the yeat pefore- But pay es ioe, 
envelopes ($133-5 pillion); dividends and 
interest payments were even higher. Only 
the farmers had_ cause to wondet if there 
were poles in their pockets: the nation’s 
agricultural income of $18; pillion Was 
down 1948'S $23 
TIME, FEBRUARY 97, 1950 


— Sievert 
(Continued from page 21) 


larity by numerical attendance. 

The Cornell Nutrition conference was 
designed especially for the large feed 
manufacturer and the full time animal 
nutrition worker. In it we probably find 
a greater degree of technical detail be- 
ing discussed than in any other conference. 
Some of the subject matter may be too tech- 
nical for the average feed man but we need 
just that sort of meeting so that those who 
are well versed in the intricacies of nutrition 
can talk over their problems with others of 
like ability and needs. Some feed men refer 
to the Cornell conference as the post-gradu- 
ate course in animal feeding, and to the 
others as the ordinary college course. Suf- 
fice it to say that the Cornell meeting was 
held for quite a few years at Ithaca, but the 
facilities there are no longer able to care 
for the numbers who attend, Consequently 
this conference has now been moved to 
Buffalo where there are adequate hotel ac- 
comodations. 

Not all those attending nutrition schools 
go there only to learn. Some meetings regis- 
ter quite a number who go there primarily 
to get acquainted with prospective cus- 
tomers. In other words salesmen, distribu- 
tors of ingredients, manufacturers represen- 
tatives—call them what you will—also at- 
tend these conferences. Many come to learn, 
but none of them overlook a possible chance 
to interest prospective customers in the 
products they sell or distribute. 

In the Mississippi valley we have nutri- 
tion schools in a number of states. The Da- 
kotas, Minnesota, Iowa, Kentucky, Michi- 
gan and Ohio have them. Indiana did have 
several sessions but discontinued them in 
favor of a full eight-week short-course in 


feed and grain merchandising. Illinois and 
Wisconsin seem not to have seen the light 
at this writing. We hope they will soon ar- 
range to put on programs for the feed 
people and in so doing they will serve a 
large number of their constituents. 

All nutrition schools use faculty members 
from the staff of the college at which it is 
held. In addition many of them import one 
or more well-known men from other col- 
leges and universities. Some of them also use 
well qualified men from industry in their 
programs. Doctors Krider, Hamilton and 
Mitchell of Illinois have appeared on nutri- 
tion schools in other states. Doctors Halpin, 
Hart, Elvehjem, Phillips, Bohstedt, and 
others from Wisconsin are often found on 
the programs of nutrition conferences in 
other states. They know their stuff, and they 
do a good job in presenting their informa- 
tion. How do we know? Simply because they 
are asked again and again. 


We feel people need at least one more 
good nutrition conference in the Middle 
West. Animal nutrition is not becoming 
simpler, in fact it gets more complicated with 
each new addition of a new factor or vita- 
min. More direct contact and information 
from our own agricultural colleges will help 
hundreds of feed makers do a better job. 
The nutrition school is an excellent way of 
reaching hundreds of feed people in a state. 


To be sure Wisconsin people are free to go 
to such conferences in Iowa, Minnesota and 
Michigan—and many of them do. Some of 
them also go to Ohio and Cornell. Many 
would go to these same meetings even 
though Wisconsin held its own nutrition 
conference. But there are many more who 
do not go to such meetings because they 
cannot get away that long. They need a nu- 
trition school of their own. A good nutrition 
school in Madison, or in Milwaukee, would 


New Diesel Speeds Gran-I-Grit Shipments 


The old has given way to the new in 
transportation at the home of the North 
Carolina Granite Corp., Mount Airy, N. C., 
manufacturers of Gran-I-Grit. Shown above 
is the brand-new diesel-electric locomotive 


purchased by the firm beside the company’s 
old engine which has been in continuous 
service since 1927. The new diesel-electric 
is expected to increase efficiency at the 
plant by speeding up transport operations. 


be an extra fine addition to the welfare of 
Wisconsin feed men, and also to the entire 
feed industry. Through the added know- 
ledge gained in this way thousands of farm- 
ers would benefit because their feed dealers 
would be in possession of more information 
than they now have. Agriculture needs that 
additional service. 


Christie Award for 1949 
Goes to Dr. Gladys Vail 


The PENB’s 1949 Andrew Christie award 
of $500 cash and a scroll was presented to 
Dr. Gladys E. Vail, head of the food and 
nutrition department, Kansas State college, 
Manhattan, Kan., during the American Poul- 
try Industries conference at Kansas City last 
month, The presentation was made by Dr. 
H. J. Sloan, chief of the poultry depart- 
ment, University of Minnesota, Minneapolis, 
Minn., chairman of the board": technical ad- 
visory committee. 

The Christie award is presented annually 
by Andrew Christie, noted poultry breeder 
and a past president of PENB, through the 
board. Dr. Vail won the 1950 prize for her 
numerous research projects which included: 
relationship of the activity of the enzyme 
system present in poultry meat to the 
changes affecting the susceptibility of the 
product, utilization of turkey and turkey 
products as foods, and quality improvement 
of poultry and egg products. 

Dr. Vail is a native of Kansas. She re- 
ceived degrees from Southwestern college, 
Winfield, Kan.; the University of Chicago, 
Chicago, IIl.; and the University of Minne- 
sota. For nearly 23 years, she has been a 
professor at KSC. Besides her teaching and 
research activities, she has done much writ- 
ing on poultry subjects. 


Ohio Farm Grain Dealers 
Name Snetzer President 


Peter Snetzer, Castalia Elevator & Supply 
association, Castalia, Ohio, was elected pres- 
ident of the Farmers Grain Dealers associa- 
tion of Ohio at its 35th annual convention 
held recently in Toledo. Other new officers 
are: Ned Fry, Wapakoneta, first vice pres- 
ident; George Koehl, Tiffin, second vice 
president; and Charles S. Latchaw, Defi- 
ance, secretary. 

The association passed a resolution stat- 
ing that completion of the St. Lawrence 
waterway project is necessary to insure nor- 
mal marketing of grain. Principal speaker 
was Fred Entermille, assistant director of 
the grain branch, Production & Marketing _ 
administration, United States department of 
agriculture. About 500 grainmen attended 
the meeting. 


@ STANLEY BARKER, Thorntown, Ind., 
has purchased the Frankfort Electric Hatch- 
ery, Frankfort, Ind., from Phil C. Endres. 


@ A. B. COX & SON, Beloit, Wis., feed 
firm, held its 25th anniversary celebration 
on Jan. 24. 


@ POLO FEED & GRAIN CO., has been 
opened at Polo, Mo. 
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CONTAINS SECTIONS ON . . . Poultry and Swine 


Choline as a Feed Ingredient . . . Recommended Nutrient Allowances 
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“The catalog will be about 45 pages 
thick. It will have helpful information in 
it. It will be the kind of mailing piece 
that folks just won’t want to throw away so 
I expect that they'll keep it all year. And 
all that time they'll be getting more and 
more familiar with $. L. Shanaman, Inc.” 

Probably few feed dealers have climbed 
up the ladder of success from a more un- 
usual start than §. L. Shanaman. After he 
graduated from West Chester Teachers col- 
lege some 40 years ago, he joined the fac- 
ulty of the Lower Merion high school in 
Ardmore, Pa., teaching chemistry. 

When World War I came along he was 
head of the chemistry department but he re- 
signed that post and joined the DuPont 
Chemical Co..He stayed with Dupont for 
several years, working up to the responsible 
position of chief chemist of their dye works. 
All this time, however, he had a growing 
desire to go in business for himself. 

As he puts it: 

“T felt that if I could spend $300,000 for 
DuPont, I could spend a fraction of that for 
myself. I finally heard about a little place in 
Phoenixville that handled feed, building ma- 
terials and coal which was for sale. 

“I decided that, while I didn’t know the 
business, by working 18 hours a day 8 days 
a week I could learn fast. I put all my money 
in it. All my eggs were in one basket. I 
couldn’t turn back—and that was my biggest 
help toward success.” 

That was in 1925. The first year he was 
in business he increased the sales made by 
the previous owner by 70 per cent. The 
profits for that year and the ones following 
were put back in the business with the re- 


sult that, when the depression came, the 
company’s sound financial position, enabled 
it to come through with a minimum of 
trouble. So today Mr. Shanaman can proud- 
ly declare that he has yet to have an oper- 
ating loss in any year he has been in busi- 
ness. 

In 1936 Mr. Shanaman’s two sons joined 
the firm and three years later the Shana- 
mans bought out a feed business at Honey- 
brook. In order to give the boys more re- 
sponsibility §. L. Shanaman, jr., was placed 
in charge at Honeybrook and T. D. Shana- 
man was made manager at Phoenixville. 


In matters of management, Mr. Shana- 
man has definite ideas. He believes that his 
employes have a high degree of loyalty and 
competence because they have been given 
responsibility which has given them an in- 
terest in the success of the company. 

“Our success has been due to the loyalty 
of our employes. The man who works with 
his hands has built this business. All we 
have done is instruct and guide,” he stated. 

Employes are given more authority and 
also costs are better recorded through de- 
partments. At Honeybrook there are two 
departments: Feed and fertilizer, managed 
by John Gehman, and building supplies and 
lumber, managed by Amos Good. 

These managers have charge of their de- 
partments even to the point of hiring their 
own men. The firm holds weekly staff meet- 
ings at which all the managers and officers 
of the company attend except S. L. Shana- 
man himself. He has found that the dis- 
cussion flows more freely when he is not 
there. The reason the company has had no 
labor problems is because the managers feel 
free to air any complaints that come up. 


Mr. Shanaman states that his business is 
founded on Christian principles and he 


New Trailer for Hauling Bulk Feeds 


A 12-ton semi-trailer truck body, adapt- 
able for shipment of bulk feeds, is now be- 
ing manufactured by the A. C. S. Co., 133 
Pasadena ave., Pasadena, Calif. The 20 foot 
trailer has two compartments and is con- 
structed of lightweight high tensile steel. 


One unit, shown above attached to an Inter- 
national tractor truck, has been delivered to 
the DeKalb Agricultural association, Inc., 
DeKalb, Ill. The association plans to use it 
in transporting bulk poultry feeds from the 
mill to the customer. 


runs his selling activity by those principles. 


No Shanaman salesman ever knocks a com- 
petitor. All are as courteous to the cus- 
tomer spending one dollar as they are to 
the thousand dollar buyer. They know thar 
the company is in business to serve the com- 
munity with the things people need and that 
attitude is bound to help their selling. 

The company was incorporated in 1948 
The present officers are: T. D. Shanaman, 
president; S. L. Shanaman, jr., vice presi- 
dent; S. L. Shanaman, secretary and treas. 
urer; Elizabeth Meier, assistant secretary. 
and Robert H. Meier, jr., asst. treasurer. Mr. 
Meier is a son-in-law. 

When asked whether the company ha: 
a chairman of the board, Mr. Shanaman said 
with a smile: 

“Well, I guess I’m that all right.” 

With a company as well organized as hi. 
and with sales soaring over the million dol- 
lar mark annually, it might be supposed 
that Mr. Shanaman is inclined to lean back 
and rest on his laurels. He’s just not that 
kind of man. Only recently he made his feel- 
ings clear regarding that possibility when he 
remarked to a new acquaintance, 

“You know, its like Alice in Wonder- 
jand—you have to run like everything even 
to stay in the same place.” 

S. L. Shanaman of Honeybrook and 
Phoenixville has never been that static. He 
has been running at a fast gallop for a long 
time. 


N. G. Anderson Named to 
Chicago Feed Club Board 


N. G. Anderson, Bay State Milling Co., 
has been appointed a director of the Chi- 
cago Feed Club to succeed the late Lyman 
Peck, feed consultant, it has been announced 
by Harris T. Lyon, Allied Mills, Inc., pres: 
ident. 

The date of the club’s first 1950 golf tour- 
nament has been set for June 27 at the 
Olympia Fields country club. Members ap- 
pointed to serve on the tournament com- 
mittee are: Harry J. Obarski, U. S. Indus- 
trial Chemicals, Inc., chairman; E. G. Young, 
Illinois Farm Supply Co.; S. G. Babirak, 
Borden’s Soy Processing Co.; R. C. Becker, 
Cereal ByProducts Co.; A. C. Askelof, Mor- 
ton Salt Co.; J. L. Dickinson, Dickinson 
Brothers Co.; and Mr. Anderson. 

@ JOHNNIE SHRYER, Urbana, IIl., has 
been appointed manager of the Farmers 
Exchange. 
@ TED BRADFORD, Festus, Mo., has 
purchased Long’s Feed stores in Festus and 
Hematite, Mo., from Harry Long. 
DAWES NUTRITION BOOK 

Dawe’s Manufacturing Co., Chicago, Il!,, 
has published a new book, “Frontiers in 
Nutrition,” which is available to interested 
feed manufacturers. The new publication 
brings the firm's well-known “The Vitamin 
Book™ down to date and suggests the prot 
able direction of progress in the future. 
Copies are available to interested manufac: 
turers making requests on their official let- 
terheads to Dawe’s Manufacturing Co., 4800 
S. Richmond st., Chicago, IIl. 
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ew’ Book that takes 


A SUMMARY of 


Developments to Date 


a SURVEY of 


Future Trends in Feed 


Manufacturing 


“A HELPING HAND”to Feed Manufacturers Who Think for Themselves 


This is an unusual book. It is more than an 
interesting history of animal nutrition. It is a 
practical attempt to aid feed manufacturers 
anticipate coming developments —and profit 
from them. 

“Frontiers in Nutrition” presents a new view- 
point toward so-called scientific feed building. 
Some of the ideas are contrary to current 
practices—yet all of them have been proved 
sound by long, successful experience in helping 


feed manufacturers solve formula problems. 

This 104-page book has its roots in a continu- 
ing study over many years of the thousands of 
research reports that constitute existing nutri- 
tional knowledge. It contains no mention of any 
Dawe’s product. 

If you are a feed manufacturer, you are wel- 
come to a copy with our compliments. Just write 
on your letterhead, or sign the coupon below and 
attach to your letterhead. 


Chicago 32, Illinois 


FT DAWE’S MANUFACTURING COMPANY 
: j 4800 South Richmond St., Dept. FB-47 
owes 


IN VITAMIN PRODUCTS FOR FEEDS 
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I would like to read your 104-page book, "FRONTIERS IN NUTRITION”. 


(Please attach to letterhead) 
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...with these 
TREASURES from the SEA 


c 
= &° You'll discover that the famous MANAMAR “sea power” factors 


"2-0 will make a whale of a difference in your feeds. The reason! Only feeds 
enriched with MANAMAR contain these sources of minerals and fish animal protein: 


1 Dehydrated Kelp... ¥% by weight mineral or ash, contains iodine, potassium, sulphur, iron, cop- 
per, calcium, phosphorus, manganese, sodium, magnesium, and 22 other trace minerals. 


2 Fish Glandular Hydrolysate ...70 to 80 per cent of its protein is in the form of free amino acids. 
It is a highly potent source of the APF complex. 


3 Condensed Fish Solubles . .. Lassen Process, Pacific origin. Recognized as a standard in tests for 
APF. Was first introduced by MANAMAR in 1939. 


4 Ribo Fish Flour... dried fish solubles product, high in essential amino acids and Vitamin B com- 
plex factors. 


5% Fish Liver Concentrate ...a rich source of APF and also an important source of the Vitamin B 
complex factors. 


G Blended Fish Meals... long recognized as one of the most valuable sources of animal protein. 


PHILIP R. PARK, INC. 


FEED ENGINEERS 


manufacturers of “Sea Power” supplements 


BERTH 42, OUTER HARBOR e@ SAN PEDRO, CALIFORNIA 
608 SOUTH DEARBORN STREET @ CHICAGO 5, ILLINOIS 
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Three Basic Rules 


Bring Success to Turnage 


@ THREE basic business principles are 
responsible for the success of the Turn- 
age Feed store, Farmville, N. C., ac 
cording to B. B. Turnage, secretary- 
treasurer. These are: (1) sell the best 
feed, (2) display and advertise it and, 
(3) work with customers to help them 
succeed. 

The practical results of the Turnage 
policy can be seen in the steady growth 
in sales and profits. This Purina deal- 
ership, located in a farming town of 
less than 3,000 population, has ex- 
tended its sales range to include sev- 
eral surrounding counties. 

Mr. Turnage is firmly convinced of 
the value of live display and frequently 
stages feeding demonstrations at his 
store. At the present time, two pigs 
hold the spotlight. One is being fed 
fishmeal and corn and the other hog 
chow and corn. Daily growth records 
are posted above the pens to empha- 
size to farmers the superiority of the 
commercial ration. 

The Farmville dealer plans to make 
the contests permanent. When the 
pigs have reached full growth, they 
will be followed by young calves. A 
chick demonstration and one of laying 
hens will follow. 

“These pigs,” he stated, “show very 
graphically the difference in feed costs 
for a given weight. The fishmeal and 
corn specimen put on seven pounds at 
a cost of 24 cents; the pig fed on com- 


ARM SUPPLIE 
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mercial ration put on the same amount 
of weight at a cost of only 14 cents. 

“This kind of live advertising speaks 
for itself. If you can show a customer, 
not tell him, that it is cheaper to feed 
commercial feed, it’s the most clinch- 
ing argument in the world. Even in 
these days of fairly high prices, the 
ratio is so favorable that you need no 
other argument.” 

The firm specializes in Purina feeds, 
handling the complete line from dog 
chow to turkey feed. All feed is stacked 
within the store, neatly piled in double 
rows for easy removal. 

Indoor advertising also plays a large 
part in the sale of this stock. At pres- 
ent, a large display of dog chow is 
being advertised in connection with a 
dog judging contest, offering prizes 
totalling $13,000. The hatching and 
starting of chicks is also an important 
sideline of the firm, and starting, fin- 
ishing, and broiler batteries are usually 
well stocked with live birds. 

Display windows are used to ad- 
vantage in attracting the attention of 
passers-by. Mr. Turnage holds that 
display and advertising must be novel 
and hard-hitting to be effective. 

One decidedly novel feature of the 
interior is a pair of gilded old work 
shoes hanging from the ceiling. At- 
tached is a card reading: 

“Our salesmen are in our customers’ 
shoes.” 


GENE RAL MDSE 


THREE basic business principles 
are largely responsible for the 
steady growth in sales and 
profits of the Turnage Feed 
Co., according to B. B. Turn- 
age, above. A front view of 
the attractive store at Farm- 
ville, N. C. is shown below. 


“When I asked one of our farmer- 
customers to sell me a pair of his old 
shoes, he asked me if I had gone 
crazy,” explained the Farmville dealer, 
laughing. “But when he saw them 
gilded and mounted, with the card at- 
tached, he said, ‘I reckon that means 
your salesmen stand for the farmer’.” 


“Exactly,” Mr. Turnage replied. “A 
farmer is always right in this store.” 

“You've got something there, 
friend,” the customer said. 

The dealer believes that he owes 
much of his firm’s success to this basic 
sales attitude. 


“We believe the farmer knows what 
he wants,” he stated. “And it’s up to 
us to supply it, not force something on 
him that he doesn’t want. 

“We advise or make suggestions 
through our live display but the farm- 
er makes the final decision. This has 
resulted in a feeling of confidence on 
the part of customers and many of 
them have been moved to trust us to 
supply whatever is best for their feed- 
ing needs.” 

The firm sees to it that all their 
salesmen attend the monthly sales 
training meetings, held by the Ral- 
ston Purina sales division office at 
Greenville, N. C. Under the direction 
of Lyle Leichter, division manager, the 
meetings mix a social time with serious 
feed discussions. They generally fea- 


(Continued on page 106) 
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DECISION 
Father: “Your mother and I won't be 
here tonight, Johnny. Do you want to sleep 
alone or with nursie?” 
Junior (after some deliberation): 
“What would you do daddy?” 
* 
And a quick way to go broke is to start 
loving beyond your means. 
ACCIDENT 
Feed Dealer: “Doc, I shot my son-in-law 
last night and I'd like to have you stop by 
and look kim over.” 
Doctor: “Shame on you for shooting ycur 
own son-in-law.” 
Feed Dealer: “Well, he wasn't my son- 
in-law when I shot him.” 


PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


CAREFULLY SIFTED FOR FEED 


DEALER CONSUMPTION 


TROUBLE 
He: “Something seems to be wrong with 
this engine. It-—” 
She: “Don’t be silly. Wait until we get 
off this main road.” 
* & 
A lot of doctors make their money on 
the stork market. 


THE PERFECT SOURCE OF SOLUBLE PHOSPHATE AND 
VITAL TRACE MINERALS FOR YOUR FORMULA 
FEEDS AND MINERAL MIXES 


HERE'S WHY: Contains no rock, no clay, no bonemeal; instead, five high 
analysis purified phosphates—"so soluble, they melt on your tongue!” 
15% phosphorus! Seven vital trace elements! No toxic amounts of fluorine 
or other impurities. With your own limestone and salt, supplies every 
needed mineral in proper balance. Keeps perfectly. Requires no premix. 


HERMAN NAGEi'S 


TRACE MINERAL 


CONCENTRATE 


The perfect source of the vital trace 
minerals for your formula feeds that 
contain phosphorus-rich ingredients. 


HERE'S WHY: Highly concentrated blend of predetermined, properly 
balanced, measured 2mounts, stabilized iodine, manganese, copper, 
nickel, iron, cobalt, boron, zinc. Keeps in perfect condition. One pouna 
fortifies 2 ton of feed. 
DISTRIBUTORS 

Eastern States 

The Amburgo Co., Inc. 

Philadelphia 7, Pa. 

Iowa & Nebraska 


Kansas & Missouri 


Kansas City 7, Mo. 


Utah & Idaho 

Warner Arthur Grain, Inc. 
Ogden, Utah 

Colorado 

Farnham-Morris Company 
Denver 2, Colorado 

So. Texas 

The Big State Grain Co., Inc. 
San Antonio 5, Texas 


Carroll Swanson Sales Co. 
Des Moines 9, Iowa 
Minnesota 
Blomfield-Swanson Brokerage 
Minneapolis 2, Minn. 
Oregon and Washington 
Lee Cook Co. 

Seattle 4, Washington 
Portland 4, Oregon 


The HERMAN NAGEL CO. + 53 W. Jackson Blvd. « Chicago 


Bartels & Shores Chemical Co. 


EXCESSIVE 

Asked why he wanted a certain day off, 
the faithful but timid employe explained 
that is was his silver wedding anniversary. 
“My wife and I would like to celebrate,” 
he concluded. 

“Good gosh!” exclaimed the boss. “Are 
we going to have to put up with this every 
25 years?” 

UNPRODUCTIVE 

A mountaineer, on his first visit to a 
town of any size, came to the city with his 
son. He was fascinated by the asphalt streets. 
Scraping his feet on the hard surface, he 
remarked to the boy, “Well, I can’t blame 
‘em for building a town here. The ground’s 
too darned hard to plow, anyhow.” 


Much happiness is overlooked because it 
doesn’t cost anything. 

WARNING 

“My husband will be home in 20 min- 
utes.” 

“So what?” I haven't done anything | 
shouldn't.” 

“Well, I was only trying to warn you 
that if you have any ideas you'd better get 
going with them.” 

Blotter—something you look for while 
the ink dries, 

* 
NEW BOY 

The unctious voice of the Medicine Man 
rolled on in spell binding resonance. “Look 
at me, ladies and gentlemen!” he exhorted. 
“Observe what Snaterly’s Snake Oil has 
done for me! Observe my manly physique, 
my noble muscles, my youthful strength! 
Hard to believe, isn’t it, that I am over 200 
years old and that I was one of the original 
Minute Men of Concord?” 

“Is he really that old?” whispered a 
doubting farmer to one of the barker’s 
assistants. 

Replied the assistant: “Can't prove it by 
me sir. I've only been working with him 
for 120 years!” 

* 


* 


TIME’S A-WASTING 

Mrs. Jones was taken suddenly ill in the 
night, and the new doctor was called be- 
cause he was the quickest available. 

After a quick look at the patient, the 
doctor stepped outside the sick room to 
ask Jones for a corkscrew. Given the too! 
he disappeared but several minutes later 
was back, demanding a corkscrew. 

Again he disappeared into the room o! 
the moaning patient, only to call out again 
“A chisel and a mallet, quickly!” 

Jones could stand it no longer. “What 
ails her Doc, fer gosh sakes? What's wrong 
with Abbie anyway?” 

“Don’t know yet,” was the reply. “Can't 
seem to get my instrument bag open!” 
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The Pillsbury 


FEED CLUB 


by John D. Martin 


Snapshots that you take yourself 
can be the finest kind of selling aid, 
if you use them right. Several deal- 
ers I know carry scrapbooks filled 
with snapshots of the hogs, cattle, 
sheep and poultry raised by their 
customers. 


These little pictures become very 


valuable in selling new customers. | 


You’ll soon use them effectively. 


Unless you are a photographic 
hobbyist, do NOT get an expensive 
camera. Any one of several low- 
priced fixed-focus type cameras 
offered by leading makers will serve 
your purpose very well. 


Pillsbury Dealer 
Sponsors Contest 


A leading Pillsbury feed dealer uses 
photography in a different way. 
He sponsors a photographic contest 
among the ‘‘club kids”’ of his com- 
munity. Contestants enter photos 
they have taken of their club proj- 
ects, in contrast with the usual 
awards on the projects themselves. 


Early Chicks Thriving 


We are getting enthusiastic reports 
from Pillsbury feeders who bought 
early chicks. They have had time 
enough to get a good idea of the 
real power of the new Pillsbury’s 
Best Chick Starter, and apparently 
it has made a hit with all of them. 


It was no easy matter to improve 
the Pillsbury Chick Starter of past 
seasons, but unquestionably it has 
been done. Under the new 4X for- 
mula, the APF concentrate that 
has been added, the improved min- 
eral mix and the other changes and 
adjustments all add up to better 
results for your customers... an- 
other big reason why it pays to 
have the Pillsbury franchise. 


For Those Who Delay 


If some of your customers are hold- 
ing back on getting their chicks be- 
cause of present egg prices, I sug- 
gest you remind them that the 
chicks they buy in April won’t be- 
gin to lay until fall. 


By that time, there is every rea- 
son to expect that egg prices will be 
higher—just as they have been in 
the fall, every year in the last 25. 


WE OFFER $25 


A note in passing: Right now it 
looks as if a fair share of the “‘in- 
and-outers” will be OUT of poul- 
try raising this year. That should 
help make it a better season for 
those steady producers who raise 
their usual quota of birds in 1950. 


On the Team for 1950 
A stepped-up, “high-octane” line of 
turkey feeds is the good word for 
Pillsbury Feed dealers this spring. 
Paced by a new Pre-Starier, with 
protein level of 28%, the entire line 
is strengthened and re-aligned un- 
der the new 4X formulas which in- 
troduce APF concentrate and other 
major improvements. 


Turkey feeds are big and impor- 
tant to Pillsbury. They have al- 
ways done a great job for dealers 
and feeders. The new line is another 
excellent reason for checking on the 
Pillsbury franchise, if it is still open 
in your locality. 


‘| THOUGHT OF THE MONTH| 


He that will not apply new reme- 
dies must expect new evils. 
—Bacon 


for every letter used in this column. ss B E ST 33 


Send us any practical ideas you re 
have discovered on management, 


feeding and breeding practices. 


Pillsbury Mills, Inc. 


Feed and Soy Division 
Clinton, Iowa 


Mills— Clinton, Centerville, Minneapolis, Los Angeles, 
Atchison, Lima, Ogden, San Francisco, Colton, Sacramento. 


You are cordially invited to visit any of them 
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Two Ohio Feed Firms Tie 
For Mutual Mills Award 


Duplicate awards were made recently to 
Ohio milling firms which tied in the 1949 
safety contest sponsored by the Ohio de- 
partment of the Mills Mutuals, general in- 
surance firm. The award competition which 
is based on regular monthly fire drills and 
assignments carried out by subscribing firms 
was won by John W Eshelman & Sons Co., 
Circleville, and the Farm Bureau, Spring: 
field. 


country club on Feb. 18. The Farm Bureau 
award was made on Feb. 13 at a dinner at 
the Shawnee hotel. Mr. Huntington inaugu- 
rated the firm’s employe safety training pro- 
gram in 1947. 

This year’s program was under the direc- 
tion of L. E. Shingledecker. To date, some 
120 plants with a total of 3,500 employes 
have had training under the program. Mr. 
Huntington told millowners at both meet- 
ings that plans were already drawn up for 
another statewide contest of Mill Mutual 


fire brigades in 1950. 


How to Enrich Yourself 
By the Brannan Method 


Food for thought is contained in this 
little essay which appeared originally in an 
Iowa newspaper and has been going the 
rounds of the country. 

“An Iowan writing to the Clinton Herald 
suggests a means by which every farmer can 
get rich under Secretary Brannan’s new 
agricultural plan with only some eggs as the 
stock in trade. Mr. Brannan’s idea is that 


The Eshelman award was made by J. W. 
Huntington, manager of the Ohio depart- 


ment of Mills Mutuals, at the Pickaway facture and distribute feeds and minerals. 


1910 
1950 


(|-day Free Trial 
in Your Own Plant 


Have us ship the size you need—5 to 150 HP. 
Operate it, test it, put it through its paces for 
30 days, right in your own Plant. Keep record 
of operating costs and average tonnage per 
hour. Choose on facts and figures. Then you 
can be sure that you're right. 


Write for details of Free Trial 


JACOBSON MACHINE WORKS 


1074 10th AVE. S. E. MINNEAPOLIS 14, MINNESOTA 


No 
obligation 


@ J. C. HAWKINS, Gering, Neb., has 
organized the Hawkins Co., Inc., to manu- 
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food commodities are to be sold in a free 
market at whatever price they will fetch, but 
that the government will make up the differ. 
ence to the producer between the market 
price and a predetermined ‘fair’ return. 

“Now, suppose,” says the Herald's corre 
epondent, “under the plan, a farmer comes 
into Clinton with 100 dozen eggs for which 
he receives 10 cents a dozen from a Clinton 
market, or $10 for the 100 dozen. A short 
time later he goes back to the market and 
buys all the eggs back for $15—15 cents a 
dozen, retail. The farmer is now ‘out’ $5 on 
the deal. 

“*Along comes now old Uncle Sammy 
and he gives the farmer $25 to make up the 
difference between the $10 the farmer sold 
the eggs for at the market and the $35 which 
he would be entitled to under the price sup 
port guarantee. Subtract the $5 lost on the 
two way deal at the market from $25 given 
to him by the government, and we find the 
farmer has gained $20 cash and still ha: 
the eggs.” 

“The farmer then repeats the process at 
other markets or the same market for a suffi 
cient number of times until he has stacked 
away a million or two of the subsidy money 
the government takes from the taxpaye: 
and gives to him. We suppose he then retires 
to California, unless he’s incurably greedy.” 


Naval Authority to Speak 


At California Convention 


Rear Admiral Leslie E. Gehres, USN. 
Ret., has been scheduled as the featured 
speaker at a special breakfast to be held 
April 22 in conjunction with the 26th an: 
nual convention of the California Hay, Grain 
& Feed Dealers association at the Biltmore 
hotel, Los Angeles, Calif., E. W. Nelson, 
publicity chairman has announced. The ad: 
miral, now director of public relations for 
the San Diego Employers’ association, wil! 
speak on “The Drift Towards Socialism.” 

Admiral Gehres served in the navy from 
1917 to 1949, rising from seaman to ad: 
miral’s rank. He was commanding officer 
oi the U. S. S. Franklin when it was nearly 
destroyed by Jap planes in March of 1945 
and brought the ship back to the United 
States with a crew of less than one-quarte’ 
strength. 


@ BUSCHMAN SEED & FEED, Paola. 
Kan., recently completed a new warehouse 
and retail sales building. 

@ PHILPOT FEED CO., Weeping Water, 
Neb., held a party and information program 
for 40 customers and their wives recently 
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Urge Wider Grain Research 


List Four Specific Producer Problems 


@ THE need for utilization and marketing 
research on grain and grain products was 
reemphasized by the grain advisory com- 
mittee in its meeting Feb. 20-21 with offi- 
cials of the United States department of 
agriculture. The committee, which func- 
tions under authority of the research and 
marketing act reaffirmed earlier recommen- 
dations on the priority that should be given 
to RMA research on these farm commodi- 
ties. 

In reviewing the RMA work now in pro- 
gress, the committee gave thorough discus- 
sion to research proposals for improving the 
quality and acceptability of grain and grain 
products, both for the domestic market and 
abroad. While the committee gave general 
approval to work now underway to improve 
the production, utilization and marketing 
of grain and grain products, specific empha- 
sis was placed on current research that 
should be expanded or intensified—such as 
projects that apply to development of new 
outlets, improved methods of conditioning 
and storing grains, and the determination 
of disease reaction of new varieties of grain. 

On the other hand, the committee made 
specific recommendations for new research, 
aimed largely at problems that confront the 
producer. These include: (1) a proposal 
that work be undertaken to prevent harden- 
ing or “‘caking” of fertilizer to facilitate year- 
round distribution and storage of these mate- 
rials; (2) development of practical methods 
for using grain residues such as straw and 
stubble as a means of soil enrichment and 
conservation on farm land; (3) work which 
would develop protein crops that could be 
used as substitutes for wheat acreage, espe- 
cially in the Great Plains area; and (4) de- 
velopment of more suitable grasses which 
will be soil-building, serve as supplementary 
pasture, and at the same time will be alterna- 
tives for wheat. 


The committee members heard reports 
from a number of department representa- 
tives, which covered RMA research in the 
production and marketing fields, as well as 
other research of general interest. Under 
Secretary of Agriculture Albert J. Loveland 
welcomed the committee, expressing appre- 
ciation to the members for the time they 
are giving in furtherance of agricultural re- 
search. He emphasized that the big task 
now is to obtain fuller distribution of the 
nation’s abundant production. 


Dr. P. V. Cardon, administrator of agri- 
cultural research for the department, dis- 
cussed the administration of the RMA work 
since its transfer to the agricultural research 
administration last year, and explained how 
RMA fits into the over-all research and 
service program of the department of agri- 
culture. 

Robert B. Taylor, producer of Adams, 
Oreg., was re-elected chairman of the com- 
mittee and presided at the meeting. New 
members present were Edwin R. Jessen, vice 
president of the Uhlman Grain Co., Kan- 
sas City, Mo.; C. Edgar Leafdale of the Leaf- 
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dale Seed Farm, Potter, Neb., and Herbert 
W. Clutter, producer, of Holcomb, Kans. 

Other members of the committee present 
were Henry L. Cox, general manager, Chem- 
ical Division, Corn Products Refining Co., 
Argo, Ill.; Lewis G. Graeves, president and 
general manager of the Charles Schneider 
Baking Co., Washington, D. C.; Roy F. 
Hendrickson, Washington representative of 
the National Federation of Grain Coopera- 
tives, Washington, D. C.; and John B. Wil- 
son, jr., producer, of Bowling Green, Ohio. 


Members of the committee not present were 
Atherton Bean, executive vice president of 
the International Milling Co., Minneapolis, 
Minn.; Herschel D. Newsom, master, Indi- 
ana State Grange, Columbus, Ind.; and 
Herman J. Bollinger, producer, of Bottin- 
eau, N. D. J. Roy Allgyer, assistant to the 
ARA administrator, is executive secretary 
of the grain advisory committee. 

@ EDWARD J. BIRD, Binghamton, N. Y., 
has been appointed director of the specialty 
department of the Co-operative Feed Deal- 
ers, Inc. 


@ KENNETH W. FORMAN, Lawrence, 
Mass., has been named dairy specialist for 
the H. K. Webster Co., succeeding the late 
Charles C. Larrabee. 


mills would not fit in. 


STRONG-SCOTT 


PNEUMATIC TYPE 
ATTRITION FEED GRINDERS 


The mill with the built-in feed blower. Considerably lower 
initial cost, as no separate pneumatic system or elevator is 
required. No possibility of dust explosions from sparks. 
Large capacity with minimum power. 

The pneumatic built-in blower aerates the ground product 
so it is cool enough to sack or bin for storage. The compact, 
self-contained construction means lower installation cost, 
and it can frequently be used in limited space where other 


Complete information and Prices in 
Bulletin FM-48. Write for your copy today. 


The Strong-Scott Mfg. Co. 


Minneapolis, Minnesota 
BRANCH OFFICE—GREAT FALLS, MONT. 
“Everything for Every Grain Elevator, 
Feed Plant and Cereal Mill.’’ 


R. R. STRONG, OSHKOSH, WIS. 
Box 543, Phone Hotel Raulf 


REPRESENTATIVES 


J. H. HARDERS, WINONA, MINN. 
411 E. Howard St., Phone 2549 
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(Continued from page 60) 


him a lot of favorable publicity. 

At present, Mr. Templin is taking a good 
deal of interest in a new sales angle invented 
by major bag manufacturers. 

“This new idea,” he said, “is an outgrowth 
of the dress print sacking which has appealed 
to so many housewives. The new plan is to 
print outlines of a large doll on each bag of 
feed which can be cut out, stuffed with pad- 
ding and sewn into a complete doll. It should 
capture the attention of the children.” 

In summing up his business philosophy, 
Mr. Templin stated: 

“Efficient service and quality products are 
the keystones of any feed business. Careful 


attention to labor-saving mill practices, plus 
a knowledge of what good feeds consist of 
and how to sell them will put any ambitious 
dealer on the road to success. If he main- 
tains his high standards of service and pro- 
ducts, he is bound to make a success of his 
enterprise.” 

The Nottawa dealer believes in those prin- 
ciples because he has seen them in action. 
Starting out with $50 and an old truck, he 
has applied those principles successfully in 
building up an extraordinary business. 


@ WILLIAM M. GREEN, Horton, Kan., 
has become a partner in and manager of 


the Lowe Grain & Feed Co. 


@ HARVEY YAW, Iowa Falls, Iowa, has 
opened a feed supply store. 


MOISTURE TESTING, T00- 


MO/STURE TESTER 


The Greatest Advancement 


in Twenty Years 


Does its own figuring. Gives direct 
moisture percentage readings without 
charts or mathematical calculations. 

Built-in thermometer takes temperature 
of sample instantaneously. No waiting. 
Highly consistent. Gives the same read- 
ing repeatedly on same sample without 
variations. Makes complete test in less 
than one minute on grain, seed, feed 


and other products. Extremely easy to 
operate. 


Investigate 
Do your moisture testing the 
MODERN way... the speedier, 
more accurate, more convent- 
ent way. Send for descriptive 
literature and FREE trial offer. 


Will test frozen grain, kiln dried grain 
and grain of mixed moisture content. 
Checks closely with official oven 
methods. 


No electric outlets or batteries, yet op- 


erates by electricity. 


EQUIPMENT COMPANY 


1316-J Sherman Ave. 


Evanston, III. 


Fertilizer Sales Decline 
17 Per Cent in Wisconsin 


For the first time since the end of World 
War II, Wisconsin farmers last year bought 
less fertiilzer than they did the previous 
year. 

Reports compiled by W. B. Griem, in 
charge of the feed and fertilizer laboratory 
of the state department of agriculture, show 
that farmers of the state purchased 335,834 
tons of fertilizer in 1949. This is 69,287 
tons less than the 1948 total of 404,121 tons 
—a reduction of 17 per cent. 

Most of the decrease in sales came during 
the fall season. Fall purchases last year total 
56,398 tons as compared to 116,846 tons 
in 1948. Spring sales were about 8,000 tons 
less than a year ago. 

Mr. Griem’s figures show that Wisconsin 
farmers last year bought 209,817 tons of 
complete mixed fertilizer. Sales of phosphate 
and potash mixtures totaled 93,861 tons, 
and superphosphates 8,175 tons. Sales of 
other fertilizing material total 23,981 tons. 

One of the notable changes in fertilizer 
purchases last year was a marked increase 
in the use of the 3-12-12 grade, which now 
represents 63 per cent of all the complete 
mixed fertilizer sold in the state. There was 
also a notable drop in the use of the 2-12-6 
grade, where the tonnage dropped nearly 50 
percent. 

Fertilizer purchases in Wisconsin have 
climbed steadily since 1933, when only 16, 
311 tons were delivered to farmers. The 
all-time peak was reached last year with a 
total of 404,121 tons. 


@ CLEM LIND, Lone Rock, Wis., has pur- 
chased the interest of his brother Mark in 
the Lone Rock Milling Co. 


FEED CONSULTING SERVICE 
Dr. W. C. Tully, Fort Worth, Tex., spe- 
cialist in animal and poultry nutrition, has 
announced the opening of a feed consulting 
firm, Dr. W. C. Tully & Associates, at 47710 
Ohio Garden Rd., Oaks, in Forth Worth. 
Dr. Tully has specialized in turkey and com- 
mercial broiler research for 26 years. He 
formerly held executive positions with Bur- 
rus Feed Mills, Dallas; Lederle Laboratories, 
Inc.; Nutrena Mills, Inc.; and Sunset Feed 
Grain Co. 


THE FEED BAG 


"Gosh! How | hate this scrambling for 
a living!" 
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Morris Elected President 
Of Harry McAdams Co. 


E. F. “Gene” Morris has been elected 
president and general manager of the Harry 
McAdams Co., Inc., Chicago, Ill., the firm's 
board of directors has announced. He as 
sumed his new duties March 1. 

Mr. Morris has had an extensive back- 
ground in the vitamin field as well as the 
feed industry. For seven years, he was gen- 
eral manager of the feed department of 
General Mills, Inc., and for the past 15 
years has been manager of saleg in the Min- 
nesota and Wisconsin area for the New 
England By-Products Co. 

He succeeds the founder of the Chicago 
firm, Harry McAdams, who died in Aug- 
ust, 1949. 


New Feed Plant Planned 
By Pacific Grain Company 


A new feed manufacturing plant, adja- 
cent to present holdings in Montevideo, 
Minn., will be erected soon by the Pacific 
Grain Co., Montevideo. The construction 
contract has been awarded to the T. E. Ib- 
berson Co., Minneapolis, Minn. 

The new plant will process and manu- 
facture feeds of all kinds for sale through- 
out the northwest territory. Present offices 
and salesrooms are being enlarged to serve 
the new business. Large warehouses will 
be constructed in addition to the mill itself 
to accomodate raw materials and the fin- 
ished products. 

Equipment to be installed includes Jac- 
obson hammermills, Strong-Scott and Hog- 
moe mixers, and Richmond Gyro-Whips. 
Auxiliary equipment will include an Ibber- 
son dust collector system and a California 
pellet cooler system to be used in connec’ 
tion with the operation of large California 
pellet mills. 

—— 
@ O. O. WITT, Johnson, Kan., is the new 
manager of the Johnson Co-op Grain Co. 
with other plants at Big Bow and Manter, 
Kan. 

@ DEAN GREEN, Prescott, Iowa, has pur- 
chased an interest in a local business to be 
known as the Anderson & Green Feed & 
Seed Co. 

@ ALEX CARR, Warren, Ark., will con- 
tinue as manager of the Bradley Feed store 
which was purchased recently by C. W. 
Hankin & Son. 


BOOK ON HISTORICAL SCALES 
A 112 page history of scales, profusely 


REMIER—and only Premier 
— offers you litter that com- 
bines top quality, top packag- 
ing, top dealer helps: 


1. Premier supplies you with 
the highest grade peat moss 
from all of the world’s best 
sources—and delivers the 
quantity you want, at the time 
you want it. 


2. Premier Litter is packaged 
in big-value, well-packed bales 
—in five different sizes that 
meet every customer’s needs. 


3. Premier gives you the most 
complete sales support ever put 
behind litter—mats for local 
advertising, leaflets for your 
mailings, postcards with order 
forms, colorful posters—and a 
big national consumer advertis- 
ing campaign. 

Sell Premier—the litter that tops 
ALL competition in ALL ways! 
Send today for prices and details! 


PREMIER PEAT MOSS CORP. 
535 FIFTH AVE., NEW YORK I7 


The Best Litter 


illustrated with pictures of weighing devices Identified by the 
from the most primitive times to the present, RED BALE HEAD 
has just been published by Detecto Scales, with the 
Inc., 540 Park ave., Brooklyn 5, N. Y. The Certified Seal 
book was compiled from photos and text 
matter sent to Max Rapp, vice president in 
charge of sales promotion, as the result of a 
world-wide appeal for the material. The 
company is distributing the book free of 
charge and has allotted a limited number of 
copies to industrial libraries and educational 
institutions. 
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N. W. Feed Group Votes 
To Continue Fellowship 


Continuation for another year of its spon- 
sorship of a $2,000 annual fellowship in 
poultry nutrition research at the University 
of Minnesota, Minneapolis, Minn., was voted 
by the members of the Northwest Feed 
Manufacturers association at a meeting on 
Feb. 13 at the Radisson hotel, Minneapolis. 


Extension of the fellowship has been 
recommended by the association’s fellow- 
ship committee and board of directors. The 
fellowship has been sponsored annually for 
the past three years. The association’s spon- 
sorship of the project has helped to make 
the state’s legislators aware of the univer- 
sity’s need for research funds, it was pointed 
out by L. H. Patten, Farmers & Merchants 
Milling Co., Glencoe, Minn. 

Robert Scharf, credit manager of Cargill, 
Inc., Minneapolis, described to members 
how the feed and seed division of the Min- 
neapolis Association of Credit Men is work- 
ing to improve handling of credit accounts 
through a dealer education program. How 
industry research departments are laboring 
to improve feed efficiency was described by 
Earl Hanson, nutritionist for the Archer- 
Daniels Midland Co., Minneapolis, Minn. 

The tentative program for the forthcom- 
ing Minneapolis Farm Forum was revealed 
by Floyd Arms, director of the agricultural 
department of the Minneapolis chamber of 
commerce. He urged feed men to partici- 
pate in the program which will bring to- 


gether agricultural, labor, and industry 
leaders. A proposed Minneapolis city ordi- 
nance which would require special permits 
for the rebuilding of present feed plants was 
described to she membership by Arthur B. 
Fruen, president of the f-uen Milling Co., 
Minneapoli3. 


Illinois Grain Men Appoint 


E. Sanford Verry Treasurer 


E. Sanford Verry, E. F. Verry & Sons, 
Armington, Ill., has been appointed treasurer 
of the Illinois Grain Dealers association to 
fill the unexpired term of his father, the late 
Thomas A. Verry it has been announced 
by E. S. Herron, secretary, Gilman. 


Mr. Herron also announced that the 57th 
annual convention of the association will be 
held May 9-10 at the Pere Marquette hotel, 
Peoria. The annual convention banquet will 
be held in the hotel ballroom on the even- 
ing of May 9. 

Other officers of the association are: D. 
D. DeForest, Galesburg, president; Leslie 
Markwalder, Cissna Park, first vice presi- 
dent; and E. E. Hamman, second vice presi- 
dent. Members of the board of directors 
are: Ralph B. Allen, Allerton; W. M. Herbst, 
Franklin Grove; M. B. Hyde, Rising; Har- 
old E. Morgan, Clifton; George Spainhower, 
Blandinsville; J. A. Bridson, Thawville; A. 
C. Koch, Breese; N. R. Peine, Minier; L. 
W. Railsback, Weldon; and L. B. Walton, 
Mayview. 
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BE PROUD TO OWN ..... 
FORSTER HAMMER MILL 


Announce Promotions For 
Monsanto Staff Members 


Charles B. Durgin has been appointed 
associate director of the phosphate division 
research department of Monsanto Chemical! 
Co. at Anniston, Ala., according to an an- 
nouncement by Russell L. Jenkins, research 
director. At the same time, Henry V. Moss, 
Dr. Edgar E. Hardy, and Dr. Christian H 
Aall were appointed assistant directors. 


Mr. Durgin, a graduate of the University 
of New Hampshire, joined the Swann Chem. 
ical Co., later the Monsanto phosphate divi- 
sion, in 1922. He has been research chemist, 
chief organic research chemist, group lead- 
er and assistant chemist, chief research chem- 
ist, group leader and assistant director of 
the department. In his new post, he will act 
as administrator under Mr. Jenkine. 


Mr. Moss who joined Monsanto in 1926 
will be responsible for research and develop- 
ment on phosphoric acid and ali phosphate 
salts, application research on phosphates 
and detergents, and the firm's general fodd 
technology program. 


Dr. Hardy, with Monsanto since 1942, 
will supervise research and development 
work on biphenyl and derivatives on other 
organic products, and the phosphate divi- 
sion’s government contract work. 

Dr. Aall, born in Norway, officially joined 
the firm in 1947. He will be in charge of 
research and development in connection with 
the division’s basic Tennessee operations. 


5 SIZES 
10 to 125 H.P. 


YOU'LL BE PROUD OF ITS PERFORMANCE... TOO! 


The goal in milling is low cost production and that's 
what you get with the Forster Hammermill. Lower 
power consumption with greater capacity per horse- 
power. That's a proved claim for the Forster mill. 


This rugged compact mill can take whatever you 
have to put through it. You tell us your grinding prob- 
lems and we'll show you a size and model to do the 
job. 10 to 125 H.P. Write for details. 


Forster Hammermills are grinding all types of hay, grain and scraps, 


coast to coast. Ask for nearest installation. 


MACHINES FOR MODERN MILLING 


"The FORSTER MANUFACTURING COMPANY 


WICHITA 12, KANSAS 
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Distillers Name S.L. Fisher 
To Head Research Council 


Sylvester L. Fisher, vice president of 
Schenley Distillers, Inc., Cincinnati, Ohio, 
was elected president of the Distillers Feed 
Research council at the group’s annual meet- 


S. L. FISHER 


ing in Cincinnati on Feb. 17. He succeeds 
Dr. C. §. Boruff, technical director of Hiram 
Walker & Sons, Inc., Peoria, Ill. 

Other new officers elected at the meet- 
ing are Dr. Paul J. Kolachov, Joseph E. 
Seagram & Sons, Inc., first vice president; 
Charles P. Burr, National Distillers Pro- 
ducts Corp., second vice president; Howard 
T. Jones, Distilled Spirits Institute, secretary; 
and Millard Cox, Kentucky Distillers asso- 
ciation, treasurer and assistant secretary. 


Mr. Fisher is also president of the Cin- 
cinnati board of trade and chairman of the 
Cincinnati Feed club. He has been associated 
with Schenley for 13 years and at present 
directs all grain purchases and byproduct 
sales for the firm. He was previously a part- 
ner and vice president of the Ballard-Mess- 
more Grain Co., St. Louis, Mo. 

@ SHELLABARGER’S, INC., Salina, Kan., 
finished construction of a new steel and 
brick warehouse for feed and flour storage 
in January. 

@ REX COWAN, Sioux Rapids, Iowa, has 
purchased the Sioux Valley Feed & Seed 
store from Hillis Cowan. 


FROEDTERT INCOME DOWN 


A net income for the Froedtert Grain & 
Malting Co., Inc., Milwaukee, Wis., of 
$750,630 for the six months ending Jan. 31, 
1950, was reported by Kurtis R. Froedtert, 
president and chairman of the board. The 
figure is equivalent to 76 cents per share of 
common stock outstanding. Net shipments 
of malt for the six months ended on Jan. 31 
were valued at $13,486,809. Earnings for 
the 12 months period ending Jan. 31 were 
equivalent to $2.94 per share of outstand- 
ing common stock. 
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for Dairy Cattie 


Chickens, 
Ducks, Turkeys 


for Hogs 


for Horses 


tar 


for Game Birds 
and Fur Bearing 
Animals 


MIX 


PRODULAC 


DRIED CORN DISTILLERS GRAINS WITH SOLUBLES 


MIX 


NADRISOL 


DRIED CORN DISTILLERS SOLUBLES 


For a New Degree 
Of Feed Effectiveness 


You haven’t seen a good example of 
compensating for the deficiencies of 
Nature until you mix these fine ingredi- 
ents. To anyone interested in proper 
balance in the ration, their low starch 
content is recognized as the means to a 
proper protein ratio. For corn is high in 
starch and the ingredients mixed with it 
should be selected with care. 


In addition, Produlac and Nadrisol 
supply an important potency of the Vita- 
min B-G complex. The combination of 
these important factors means produc- 
tive feeds for poultry and hogs—feeds 
that give you something special to offer 
—feeds that attain a new degree of 
effectiveness, 


Products of 


NATIONAL DISTILLERS 
PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION 
120 Broadway, New York 5, N.Y. 
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—Keeping 


(Continued from page 66) 


ing in the yellow pages of the telephone 
directory. 

While much of the firm’s business is cash 
and carry, it operates its own truck delivery 
in the city and for a considerable radius 
rcundabout. A charge is made for all de- 
liveries, to encourage purchasers to pick up 
their orders rather than having them deliv- 
ered. In most cases the delivery charge does 
not fully cover the cost of delivery, but the 
partial compensation is a step in the right 
directien and helps keep down the number 
and volume of deliveries. 

Most of the company’s business is on a 
cash basis, and every effort is made to keep 


it that way. Credit is necessary in a few 
cases, but members of the firm are very se- 
lective in its extension. 


This concern is one of some half dozen 
associated firms operating under the same 
name in Joplin and smaller surrounding 
towns. Each is entirely independent in its 
operation and management, but all lease 
their facilities from a common owner and 
pool their buying of feed and oil through 
him. 

This cooperative buying results in worth 
while savings for the associated firms. A 
further advantage is that the dealer who 
happens to run short of some particular 
type of feed can borrow it from an asso- 
ciate until he can get a shipment from the 
mill. 


‘Sweet Way to Build Big 


Chick Starter Volume... 7 


SWEETENED 


STARTER 


It’s Sweet to Make 
Chicks Eat 


QUICK TURNOVER—BIGGER PROFITS 


Chick Raisers by the thousands are switching to Sargent Sweet- 
ened Starter to make chicks drink more, eat more of Sargent’s 


powerful “quick growth” 


ingredients . . 


APF, Fish & Whey 


Solubles, Vitamins, Minerals, Proteins, Trace Minerals. Cash in 
now on this fast selling starter. Already a sensational success. 


SALES UP 22% WITH "THRIFTY-FIFTY" 


This popular 50 lb. paper bag boosted sales 22%! Lower cost . 


easier to handle . 
resistant . 


G 


Algona, lowa 


Monmouth, 


free from dust . 
_a terrific demand for these extra advantages. Get this 
quick moving sales combination now. Ask your Sargent Man or 
write for Special Dealer Proposition today. 


. safer storage .. . rip 


VSN (Gy) SARGENT PLANTS 


Fremont, Neb. 
Waverly, Mo. 


Oil products and feeds have proved to 
be a very satisfactory year-round combina- 
tion. It is handy for farmers to drive in for 
gasoline and have a sack or two of feed 
thrown on at the same time. 

The store, while on a heavily traveled 
street, is away from downtown congestion 
and never has any parking problems. Fur- 
thermore, it is but a block off Main st. and, 
because of an open parkway between, shows 
up as well to traffic on that street as on its 
own. This favorable location combines with 
the store’s reputation for giving every one 
pleasing service to make the White Way a 
popular stopping place. 


Monsanto Co. Gets Option 
On Phosphate Deposits 


An option on the purchase of extensive 
phosphate deposits of the Humphreys Phos- 
phate Co., Denver, Colo., located near Ver- 
nal, Utah, has been obtained by the Mon- 
santo Chemical Co., St. Louis, Mo., accord 
ing to an announcement by John L. Chris: 
tian, general manager of the Monsato chem. 
ical division. 

Monsanto is preparing to enter the field 
of phosphate exploration in a survey of 
available deposits which may last for several 
years. Besides Utah, the firm is conducting 
surveys in several other western areas and 
in Florida, according to Mr. Christian. 

The St. Louis firm operates three phos 
phorus process plants at the present time. 
Elemental phosphorus is manufactured at 
the firm’s Monsanto, Tenn., plant and is 
burned into phosphoric acid at plants in 
Monsanto, Ill., and Trenton, Mich. Spe- 
cialized plants utilizing phosphorus in pro- 
duct manufacture are located at Carondelet, 
Mo., and Anniston, Ala. 


Salsbury Labs Hold 
Two Training Schools 


More than 60 Dr. Salsbury’s dealers at- 
tended two training schools held at the 
home laboratories in Charles City, Iowa, in 
February. One session was held Feb. 13-17 
and the other ran from Feb. 20 to 25. 

The courses were conducted by Dr. J. G. 
Salsbury, vice president and general man- 
ager. He was assisted by Martin B. Potratz, 
field sales supervisor, and members of the 
firm’s research division. The Dr. Salsbury’s 
educational service has been operated con- 
tinuously for 25 years. 

@ RALPH BECKHAM, De Soto, Mo., 
has purchased the Dixie Feed store from 
M. A. Copeland. 


NEW PELLET CRUMBLIZER 


A new pellet crumblizer, Model 100, has 
been put into production by Sprout, Wal- 
dron & Co., Inc., manufacturing engineers, 
Muncy, Pa., the company has announced. 
The machine was designed for use with both 
the Junior and Simplex pellet mills systems 
or it can be used as an integral unit with 
feeder attachment. Further details can be 
obtained by writing to the company and re 
questing a copy of bulletin 4. 
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New England By-Products 
Names New Distributors 


W. M. Andersen, general manager of the 
New England By-Products Corp., Boston. 
Mass., has announced revised distribution 
plans covering several states in the Mid- 


and "Dusty" Rode 


west. This involves the territory formerly 
served by E. F. Morris, Minneapolis, who 
resigned effective March 1. The New Eng- 
land By-Products Corp. are national sales 


E. A. WOODARD 


agents for Gorton’s vitamin oils, fish meal, 
condensed fish solubles and also handle the 
sale of fish byproducts from 14 other plants 
in the Northeast, and the new Willson 
inoculator. 

According to Mr. Andersen, H. I. (Dusty) 
Rode and his son, Roger, who operate the 
Rode Feed Service, Milwaukee, will repre- 
sent them in Wisconsin, not including the 
Northwest area. 

Sales in northwestern Wisconsin, Minne- 
sota and North and South Dakota will be 
handled by Woodbach, Inc., Minneapolis, 
Minn. Sales there will be under the direc- 
tion of E. A. (Woody) Woodard along 
with C. O. Severson and Ivan Scanlan. 

Mr. Andersen reports that under the new 
arrangement service on Gorton products is 
expected to be improved from the stand- 
point of the feed mixer and dealer. 


® C.L. SMITH, Janesville, Wis., has been 
re-elected president of the Farley Feed Co. 
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MOORE FEED with MOORSPEED 
ROLLING MILLS 


MOORE FEED 
WITH 


MOORSPEED 
Barley and Oat 
2. 


Lower Costs 
Lower Maintenance 
High Production 


Time Tested by 
the Largest 
Mills in the West 


REPRESENTATIVES 


Reid-Strutt Co., Inc., 1015 S. E. Stark St., Portland, Ore. 
Halverson Corrugating Wks., 232 Lucy St., Salt Lake City, Utah. 
C. Wilkinson & Son, 1025 Lindale Ave., Drexel Hill, Pa. 


SEND FOR BULLETIN AMG AND A SAMPLE OF BARLEY 
ROLLED ON A MOORSPEED ROLLER MILL 


INDUSTRIAL MA CHINER Y Dl VISION] 


OF ADELINE STREET OAKLAND 4. CALIFK 
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Time Marches on .. . 

Helen Hightower, production manager 
and account executive for DeMunn & Mc- 
Quiness, Inc., Chicago advertising agency 
specializing in the agricultural field, makes 
her own test of her client’s products. She 
handles the L & § Bait Co., Bradley, IIl., 
and actually tests the many artificial baits 
the firm makes. Miss Hightower is an ac- 
complished fisher woman. 

Joe Nellis, Chicago feed broker, is cur- 
rently spending about six weeks basking in 
the sun in Jamaica. 

Another feed man now sporting a good 


tan is Jay Dusek, capable advertising man- 
ager of the Arcady Farms Milling Co., Chi- 
cago, who returned from his first Florida 
vacation. Jay says he’s tried other spots but 
is going to Florida from now on (apologies 
to our California readers). 

George La Budde, La Budde Feed & 
Grain Co., Milwaukee, sent his friends post 
cards saying he still has lots to learn about 
skiing. We agree because while at Aspen, 
Colo., for the international ski meet, George 
broke his leg in three places. 

A recent visitor to our office was Bill 
Andersen, general manager of New Eng- 
land By-Products Corp., Boston. Bill made 
a flying trip to Milwaukee, Madison and 
Minneapolis on business. 

Harvey W. Clements, Chicago manager 
for Bemis Bro. Bag Co., St. Louis, Mo. was 


e Tastes Like MOLASSES 
@ Smells Like MOLASSES 
Produces Like MOLASSES 


BLACKSTRAP 


MOLASSES 
DRIED... 
Processed 


WITH CORN OIL MEAL 
Guaranteed Gree Plousing | 


Use Omalass for sweetening all livestock and poultry feeds. 
It's economical because there's no waste. It's easy to use 
— easy to mix uniformly in any feed. 


Use OMALASS for 
SWEETER FEEDS 


Write for prices and details 


Other Exclusive Products 
VyLACTOS —High Potency Vitamin Concentrate 
DRIFISOL —Dried Condensed Fish Solubles 
RIBOFERM — Yeast plus Riboflavin and Niacin 
DELUX YEAST CULTURE —High Potency Yeast 


INC. 


1901 East Euclid Avenue 
Des Moines 13, lowa 


married to Kathryn Mae Tyler on Feb. 18. 
At present, they are on a honeymoon trip 
but will reside in Chicago after April 1. 

Gene Dreyer, Dreyer Commission Co., 
St. Louis, missed his birthday again this year, 
having been born on February 29, but he is 
enjoying a good vacation at Mineral Wells. 
Tex. 

John Jouno, vice president of the Stratton 
Grain Co., Milwaukee, is also vacationing 
He sent a card from Florida and reported 
he prefers the cities on the Gulf side of the 
Sunshine state. 

The writer of this col. sits here in Mil 
waukee with the temperature scheduled tc 
go below zero tonight writing about all thesc 
winter vacations. It was sad fate that made 
me a journalist instead of a feed man. Tux 
more vacations to report are: 

Sam Golden, president of the Amburg: 
Co., Philadelphia, is on an extended visi: 
to California. He planned to combine busi 
ness with pleasure by contacting the Valle, 
Dehydrating Co., one of his principals, anc 
also to visit west coast agricultural college: 
to discuss various phases of animal nutrition 

Card from Jake Stewart, Kingston, N. Y. 
veteran representative of the Blatchford 
Calf Meal Co., admits it’s “just a little on 
the cold side”. He is at Winter Haven, Fla 

Willis C. Thies of the Simond-Shield- 
Thies Grain Co., Kansas City, was the prin- 
cipal speaker at a dinner meeting of the 
Des Moines Feed & Grain club last month 

Advertisement in the Wall Street Journal! 
offers the Arizona home of Tom Sexton, 
former Kansas City feed man, “for quick 
sale $37,500". If interested you can reach 
Tom at 205 Commercial bldg., Dallas, Tex 
The song “Enjoy Yourself” couldn't have 
been written for feed men. Most of them 
are.—D.K.S. 


Kelley Named Manager of 


Drew Feed Department 


E. F. Drew & Co., Inc., New York City, 
has announced the appointment of T. E. 
Kelley, as manager of the firm’s newly 
formed feed department. 

Mr. Kelley is a veteran of World War Il 
and since his discharge from the army has 
handled the feed department in New York 
for the Wilbur-Ellis Co. Prior to entering 
military service he was with the office of 
lend-lease administration and from 1932 to 
1941 he handled the import and export of 
feeding ingredients and inorganic chemicals 
for a Japanese trading organization. 


@ RAYMOND E. TOLLE, New Albany, 
Ind., has been named manager of the New 
Albany Milling Co. which was recently pur 
chased by the Aubrey Milling Co., Louis 
ville, Yy. 


— 


NAMED TO BOARD 

B. W. Maxey, controller for the Glidden 
Co., Cleveland, Ohio, was elected a director 
of the company at the annual shareholders 
meeting in February. Mr. Maxey, a member 
of the: Controllers’ Institute of America, 
joined Glidden in 1941 as auditor. He was 
appointed chief cost accountant in 1942 
and controller in 1947. 
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BEMIS 
MULTIWALL 
PAPER 
SHIPPING 
SACKS 


They’re tough and sturdy ...have plenty of 
reserve strength even when packed with such 
heavyweights as cement or fertilizer. They’re 
more than ample for feed, of course. 


Bemis uses top quality kraft paper. Each of the 
three or more plies has been tested for the kind 
of work it must do. So, there is never any ques- 
tion. It’s sure to do the job. 

Seven Bemis Multiwall Plants are ready to team 
up to give you service in an emergency or to 
provide a dependable source of supply. 
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elling the Inoculation Habit 


SECOND CUTTING—SEPTEMBER, 1949 


Walter Latham, farm owner and seed dealer of Hayden, Ohio, 

knows how to win friends and influence profits. The fields pictured 

above made quite an impression on Latham’s neighbors and cus- 

uv tomers. They proved again the importance of legume inoculation 

For a ‘3 \\ ... the dependable value of NITRAGIN. This marked contrast be- 

Wit gh tween inoculated and uninoculated clover even convinced Latham’s 

\ate Wi skeptical tenant who had neglected to use NITRAGIN on the field 

\nocu at left. Make sure that the legume seed you sell has every chance to 

grow into a profitable crop. Make more money and win more friends 
—always recommend inoculation . . . always sell NITRAGIN. 


THE NITRAGIN COMPANY, INC: 


3855 N. BOOTH ST. MILWAUKEE 12, WIS. 
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Tennessee Seed Dealers Appoint 
E. K. Hardison, Jr., President 


E. K. Hardison, jr., Nashville, Tenn., was 
elected president of the Tennessee Seeds- 
men’s association at the annual convention 
held Feb. 2, at the Andrew Jackson hotel, 
Nashville. 

Elected first vice-president was Robert 
Fox, Obion. Walter Robinson, Cleveland, 
was named second vice president and C. 
Hayes Hollar, Newbern, was elected secre- 
tary-treasurer. Named to the board of di- 
rectors were Earl Rankin of Knoxville and 
Clyde Fite, Murfreesboro. 

Speakers included Dan R. Mayo, Knox- 
ville, retiring president; Duncan Fort, Nash- 
ville, retiring secretary-treasurer; Ed Hicks, 
Nashville, chairman of the legislative com- 
mittee; H. P. Tigrett, president of the Ten- 
nessee Seed Producers association; and Ron- 
ald Banton, vice president of the A. T. 
Ferrell Co. 


Shelby Oat Variety To Be Placed 
On Wisconsin Market Next Year 


A new variety of oats, Shelby, will be 
placed on the Wisconsin seed market in 
1951 the University of Wisconsin reports. 

Shelby, a cross between Anthony and 
Bond, was developed at the Iowa agricul- 
tural experiment station in cooperation with 
the United States department of agriculture, 
and according to H. L. Shands, Wisconsin 
agronomist, has yielded as much or more 
than most varieties during tests at seven 
Wisconsin locations during the past three 
years. 

The new oats is described as a tall variety 
with rather stiff straw and is a few days 
later in heading and ripening than most 
varieties. It is resistant to Helminthosporium 
but may be damaged by race 45 of leaf rust. 
A small amount of seed will be distributed 
to certified seed growers in 1950 but none 
will be placed on the open market before 
1951. 


New lowa Headquarters Announced 
For Corn Borer Research Unit 


Headquarters of the corn borer research 
unit of the United States department of 
agriculture will be transferred from Toledo, 
Ohio, to Ankeny, Iowa, the department has 
announced. Transfer of entomological sci- 
entists and equipment will be complete by 
March 31, according to Dr. P. N. Annand, 
chief of the bureau of entomology and plant 
quarantine. 

Activities at the new station will be under 
the direction of W. G. Bradley of the fed- 
eral department and Dr. H. M. Harris for 
the state of Iowa. Dr. T. A. Brindley, until 
recently in charge of the federal pea weevil 
investigations at Moscow, Idaho has been 
transferred to Iowa and will assist in the 
general direction of the program. 

Research work on the corn borer will not 
be closed out entirely at Toledo. Previously- 
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contracted studies on the resistance of corn 
plants to borer attack will be continued. 
Government entomologists presently work- 
ing on the problem at Lafayette, Ind., and 
Muscatine, Iowa, will be transferred to the 
new Ankeny headquarters. 


New National Barley & Malt Lab 
To Reach Full Operation Scon 


Full-scale research is promised soon at the 
nation’s new barley and malt research cen- 
ter at the University of Wisconsin, Madison, 
Wis. Early spring will see the laboratory in 
full operation says Allan Dickson, chemist 
of the bureau of plant industry, United 
States department of agriculture, who is in 
charge of the center's activities. 


The center is officially known as the 
National Barley & Malt laboratory and is 
operated pointly by the U. of W. and the 
department of agriculture. It is the only 
laboratory of its kind in the country. 

Mr. Dickson states that routine testing 
work will be carried on and that samples 
will be cleaned and analyzed for physical 
structure and chemical content. Already 
barley samples, mostly from midwestern and 
northwestern nurseries are arriving to be 
tested for malt quality. In addition to its 
routine work, the laboratory plans to study 
malting research methods with a view to 
learning all the conditions that affect malt 
quality. 

Specifically, the scientists of the national 
laboratory will try to learn better research 
and testing methods, study the differences 
between enzymes of various barley types, 
analyze the effect-of weather, soil, and grow- 


ing practices on malting, observe the malt 
manufacturing process in the center's own 
pilot plant, and determine the basic factors 
involved in producing good quality malt. 

On the staff, in addition to Mr. Dickson, 
are four other chemists of the bureau of 
plant industry. Offices also will be main- 
tained at the laboratory by B. A. Burkhart, 
secretary of the Malt Research of the Malt 
Research Institute, and R. G. Shands, USDA 
agronomist. Two research assistants, two 
technicians, a secretary, and a custodian 
round out the staff and plans have been 
made to add graduate students from the 
university to the research staff within a year 
or two. 


@ HERMAN WOMACK, Ravenwood, Mo., 
has succeeded W. J. Wygal as manager 
of the Farmers Exchange. 

PATHOLOGIST RETIRES 
R. E. (Dick) Vaughan has retired as ex- 

tension plant pathologist for the University 
of Wisconsin, Madison, Wis., after more 
than 38 years of service. During his years of 
service, he was the only plant pathologist 
doing permanent extension work for the 
state. He will be succeeded by Earl Wade, 
a recent graduate of the University of 
Wisconsin. 


EXCHANGE SEED EXPERTS 

Dr. A. H. McIntosh, Rothamsted agri- 
cultural experiment station, Harpenden, 
Herts, England, has joined the entomology 
department of the Connecticut agricultural 
experiment station, Storrs, Conn., for a 
year’s work the station has announced. He 
will continue work on insecticide studies 
already begun in England. The English ex- 
pert is here under an exchange agreement 
between the two stations. Next year, a mem- 
ber of the Connecticut research agency will 
go to England for a year’s study. 


Calumet Cup Output Approaching 4,500,000 


Recognition of the tremendous produc- 
tion growth of the B. I. Weller Co., 327 
S. LaSalle st., Chicago, Ill., was taken by 
the firm recently when it drew up a chart 
showing the increased output of its Calu- 
met super capacity elevator cups during the 
past six years. Shown above, with the graph- 


ic chart, are, from left, H. C. Edwards, jr., 
vice president; Mrs. Anderson, his secretary; 
and Vasile Antonio, works manager. The 
firm produced its one millionth Calumet cup 
in 1943 and cup number 3,500,000 on De- 


_cember 28, 1949. According to Mr. Ed- 


wards, the 4,500,000 mark will be reached 
in a few more months. 


Foundation Seed Project Promises 
Better Grasses, Legumes in 1952 


Strikingly superior varieties of grasses 
and legumes will be available in quantity in 
1952 to meet farm demand according to the 
annual report of the federal-state founda- 
tion seed project launched last year by the 
United States department of agriculture, 
state experimental stations, the International 
Crop Improvement association, and the 
American Seed Trade association. 

The predictions were made on basis of 
progress made last year in plantings of Tift 
Sudan grass, Kenland Red clover, and At- 
lantic alfalfa. The report was issued by a 
16 member planning commission, represent- 


ing the plannng agencies. It is headed by 
C. §. Garrison, forage specialist for the 
department of agriculture. 


Various government agencies are respon- 
sible for the practical success of the pro- 
gram. Seeds are being organized and dis- 
tributed under the research and marketing 
act. The Commodity Credit Corp. has charge 
of the financing and stockpiling of seed. The 
bureau of plant industry, soils and agricul- 
tural engineering is supervising all produc- 
tion. Certified seed will be distributed 
through commercial channels. 

The first year’s efforts were mainly de- 
voted to setting up working agreements 
with the state agricultural stations and pro- 
ducing foundation seed stocks. In addition 


Weller Pat. No. 1,944,932 


THATS 


NO 
SECRET! 


It's no deep-dyed secret either 
that the High Speed Calumet 
Cup delivers the kind of serv- 
ice profit-wise elevator opera- 
tors ‘round the globe want... 
and can get only from the 
genuine Calumet Cup. 

And there you have the very 
sound reason why 


MORE THAN 3,500,000 


CALUMET CUPS HAVE 
BEEN INSTALLED IN 
ELEVATORS THROUGHOUT 


WHEN YOU WANT 
THE VERY BEST 


that your money can buy in com- 
plete elevator legs, heads, boots 
and elevator legging . . . screw 
conveyor troughs . 
sheet metal work to specifications 


The BIWELCO seal on any 
metal product is an absolute 
guarantee of expert craftsman- 
ship and enduring quality. 

Estimates and advice of trained 


BUY BIWELCO B 
e 
327 S. LaSalle St. 


Thirty Five Years of Service to the Grain Trade 


THE WORLD cores 


Calumet's patented Logarithmic Curve design 
has never been successfully imitated. Its per- 
formance has never been duplicated. 


Ath Your Jobber 


about the inimitable Calumet. The cup that 
assures maximum capacity, efficiency and 


economy. The one and only genuine Calumet 
. . bins and Cup! 


I. WELLER CO. 


Chicago 4, Ill. 


engineers upon request . . . no 
obligation on your part. 


to the three primary seeds, the committee 
has recommended that foundation and re- 
serve stocks of Dixie Crimson clover, Cli- 
max lespedeza, and Buffalo and Ranger al- 
falfas be built up. 


Seed Expert Warns of Quality Dip 
In Wisconsin Seed Grain Samples 


A warning that seed grain in Wisconsin 
is showing a dip in quality has been voiced 
by Henry Lunz, in charge of the state seed 
laboratory. He revealed that one-fourth of 
the seed grain samples submitted to the lab- 
oratory during January indicated that the 
lots from which they came were of little 
value because of low germination. 

_ Mr. Lunz reported that the situation ap- 
pears to be general throughout the state and 
applies to oats, barley and wheat. Farmer: 
should have grain tested for germination as 
soon as possible this year, he advised. If 
local high school agricultural departments 
have no seed testing equipment, samples 
may be mailed directly to the state seed 
laboratory, department of agriculture, Madi- 
son, Wis. 

@ PORTLAND SEED CO., Portland, Ore., 
sponsored an open house to celebrate the 
opening of its new plant at Seattle, Wash., 
on Feb. 18. 

@ LAURINBURG MILLING CO., Laurin- 
burg, N. C., has completed construction of 
a six story concrete feed mill. 


Seed Meetings 


Pacific Seedsmen’s Association, Fair- 
mont Hotel, San Francisco, Calif. 
May 21-23 


Florida Seedsmen’s Association, 
George Washington Hotel, Jack- 


American Seed Trade Association, 
Palmer House, Chicago, Il. 
June 10-14 


Canadian Seed Growers Association, 
Lord Beaverbrook Hotel, Freder- 


Idaho-Eastern Oregon Seedsmen’s 
Association, Sun Valley, Idaho 
June 25-27 


Illinois Seed Dealers Association, 
Urbana, Il June 28 


Alabama Seedsmens Association, 
Whitley Hotel, Montgomery, Ala. 
July 13-14 


South Carolina Seedsmen’s Asso- 
ciation, Ocean Forest Hotel, Myr- 
tle Beach, S. C.......July 30-Aug. 1 


Hybrid Seed Corn Industry Re- 
search Conference, LaSalle Hotel, 
Chicago, 1... Nov. 28-29 
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New Method of Preserving 
Grass Silage Saves Grain 


Good results have been reported by the 
Associated Press for a new method of treat- 
ing grass and legume silage used by Merle 
Howard, dairy farm superintendent for the 
950 acre farm operated by the Loyal Order 
of Moose at Mooseheart, Ill. 


According to Fred Rech, chief chemist of 
the Arcady Farms Milling Co., Chicago, who 
worked with Mr. Howard on the project, 
farm experts have been worried for decades 
about soil erosion and depletion. Most farm- 
ers know that greater production of grass 
and legumes, such as alfalfa, clover and 
cowpeas could save soil. But the question, 
according to Mr. Rech, has been what to 
do with the grass and legumes after they are 
produced. Making dry hay has resulted in 
tremendous loss of vitamin A, but Mr. Rech 
points out that molasses is perhaps the best 
preservative for grass and legume silage. 

“Molasses in its liquid form is incon- 
venient to use for many persons so we had 
to find some way of making a mix which 
could be used dry with grass and legumes, 
and would carry both vitamins and proteins 
in the silage to the livestock,” explained 
Mr. Rech. The answer was a new dry mix 
which contains 45 per cent pure cane mo- 
lasses and 9 per cent balanced protein. The 
mixture is added as the silage is made and 
Mr. Rech estimates that vitamin A loss in 
this method is about 10 to 30 per cent. 

Mr. Howard reported that by using this 


method he was able to produce 477 pounds 
of digestible protein with an acre of alfalfa 
silage while an acre of ensiled corn had pro- 
duced only 192 pounds. He estimated sav- 
ings at about a bag of grain per head of 
cattle each year. 


O’Brien Co. to Represent 
Eriez in San Francisco 


Eriez Manufacturing Co., Erie, Pa., has 
announced the appointment of the O’Brien 
Industrial Equipment Co., 1295 Folsom st., 
San Francisco, Calif., as a sales representa- 
tive for the Eriez line of magnetic equip- 
ment. 

The San Francisco firm will stock almost 
all types of Eriez magnetic separators now 
in production, according to Edward O'Brien, 
president. Engineering service to purchasers 
of Eriez products will be available from both 
the O’Brien and Eriez companies. 


HEADS ADVERTISING COUNCIL 


Samuel C. Gale, vice president in charge 
of advertising, home service and public 
services for General Mills, Inc., Minneapolis, 
Minn., has been elected chairman of the 
Advertising Council, Inc., New York City. 
Mr. Gale, the first midwesterner to head the 
council, succeeds Charles G. Mortimer, jr., 
vice president in charge of marketing for 
the General Foods Corp. Mr. Gale has been 
a director of the council for the past two 
years. 


Drop in Earnings Reported 
By Commercial Solvents 


A drop in net earnings for the calendar 
year of 1949 as compared to earnings for 
1948 is disclosed in the annual report of 
the Commercial Solvents Corp., New York 
City. Net earnings for 1949 were $3,364,650 
as compared to $5,443,237 for the preceding 
year. 

According to the report, the firm sold a 
greater quantity of goods in 1949 than in 
the year before but a decline in prices of a 
number of products resulted in a decrease in 
the dollar volume of sales. Total sales drop- 
ped from $41,533,864 in 1948 to $33,347,- 
682 for the past calendar year. 


A rise in the corporation’s net current 
assets was revealed in the report. The 1949 
statement of assets was $13,496,779 as com- 
pared to $13,159,169 for the preceding 
year. Principal cause of the rise was comple- 
tion of additions to CCC research labora- 
tories at Terre Haute, Ind., calculated at 
$1,600,000. About 5 per cent of current 
revenue from gross sales is being devoted 
to research. 


Biggest single expenditure was $2,000,000 
for an enlarged vitamin feed supplements 
plant at Peoria, Ill., which was completed in 
September. Under construction at present 
are an antibiotic plant and a unit to pro- 
duce Lindane insecticide. Both will be com- 
pleted this year and firm plans to add sev- 
eral new items to its line of products, the 
report stated. 


TO CUT FEED COST DOWN 
WITH BLUE RIBBON 
CONDENSED 
BUTTERMILK 


\1TS JUST PLAIN HORSE SENSE 


GOES UP WHEN 
WERE FED BLUE 


536 Livingston St. 


EGG PRODUCTION 


Cincinnati 14, Ohio 


FOR A LOAD OF PROFITS | ALWAYS 
FEED MY PIGS AND POULTRY 
BLUE RIBBON CONDENSED 
BUTTERMILK. IT STRETCHES 

N> OUT THE FEED AND PUTS 
THOSE MONEY-MAKING 
POUNDS OWN IN 


CON DENSED 
BUTTERMILK 
WE GET MORE 
BENEFIT FROM 
THE GRAINS 
WE EAT / 


RIBBON CONDENSED 
BUTTERMILIA SAVES 
THE FARMER MONEY ! 


— WRITE US FOR PRICES 


~~ PLANTS THROUGHOUT THE CENTRAL 
WEST STATES 
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RIBBON 
FORTIFIED — 
DENSED 
con ALK Prey 
THE MERCHANTS CREAMERY 


FEEDER VALVES 


ELIMINATE BACK 
PRESSURE ON COLLECTOR 


PREVENTS EXCESSIVE 
AIR LOSS 


REDUCES DUST 
EXPLOSION HAZARD 


PREVENTS CLOGGING 
OF CONVEYING SYSTEM 


PREVENTS CONTAMINATION 
OF PRODUCT 


USED BY: USED ON: 
Feed Mills Collectors 
Corn Processors ill 

Grain Elevators 
Alfalfa Mills 
Starch Plants 
Flour Mills 


Cyclones 
Mixers 
Bag Houses 


For further information and 
engineering data on your 
specific job . . . Write 


BLOWER APPLICATION CO. 


3165 N. 30th St. Dept. Kl 
Milwaukee U.S.A. 


Leading the birthday parade for April is 
William C. Moll of the Franke Grain Co., 
Milwaukee, who celebrates April 2. Mr. Moll 
is a veteran feed trader, having spent more 
than 25 years in the feed business despite 
the fact that he is still fairly young in age 
and spirit. As a youngster, he started his 
feed career as an office boy for the Franke 
Grain Co. and left that firm to manage the 
feed department for The Riebs Co., Milwau- 
kee grain and malting firm. Later Mr. Moll 
went into business for himself under the 
name of the Mohawk Feed Co. and then re- 
turned to Franke Grain Co. as a feed trader 
in 1936. Since then he has contributed 
greatly in helping make the Franke firm one 
of the leading feed jobbing organizations 
in the United States. Mr. Moll’s principal 
hobby is his family but of recent years he 
has also developed an interest in fishing. 
Others who celebrate during April include: 


APRIL 1—Julius E. Lentz, Mauer Mill Co., 
Treichlers, Pa. 

APRIL 2—Russell B. Mass, Screw Conveyor 
Corp., Hammond, Ind.; William C. Moll, 
Franke Grain Co., Milwaukee, Wis.; J. H. 
Murphy, Murphy Products Co., Burling- 
ton, Wis.; W. I. Sargent, Sargent & Co., 
Des Moines, Iowa. 

APRIL 3—Clyde D. Harrod, Harrod Bag 
Co., Chicago, II. 

APRIL 4—H. G. Bos, Dr. Salsbury’s Labo- 
ratories, Charles City, lowa; C. W. Whit- 
moyer, Whitmoyer Laboratories, Inc., 
Myerstown, Pa. 

APRIL 5—D. A. Lewis, Brainerd, Minn. 
(Mayo Shell Corp.) 

APRIL 6—Herbert K. Clofine, Herbert K. 
Clofine Milk By-Products, Philadelphia, 
Pa.; Otto O. Sarvella, G. E. Conkey Co., 
Cleveland, Ohio; Carroll F. Swanson, 
Carroll Swanson Sales Co., Des Moines, 
Iowa; Alfred H. Trettin, Milwaukee, Wis. 

APRIL 7—Gerald L. Stutz, National Food 
Co., Fond du Lac, Wis. 

APRIL 9—Hal Gillot, Drexel Hills, Pa. 
(Blatchford Calf Meal Co.); J. A. Krimm, 
Robinson Manufacturing Co., Muncy, Pa. 

APRIL 13—T. F. Brubaker, Highland Park 
Feed & Supply Co., Des Moines, Iowa; 
W. D. Walker, Arcady Farms Milling Co., 
Chicago, IIl. 

APRIL 14 — Bert Collins, Checkerboard 
Elevator Co., St. Louis, Mo.; Carl R. 
Marks, Feed Supplies, Inc., Milwaukee, 
Wis.; Searle Mowat, General Mills, Inc., 
Larrowe Division, Detroit, Mich. 

APRIL 15—H. A. Dyer, W. J. Small Sales 
Co., Kansas City, Mo.; Joe H. Harris, 
Cargill, Inc., Milwaukee, Wis. 


APRIL 16—Philip W. Pillsbury, Pillsbury — 


Flour Mill Co., Minneapolis, Minn.; A. L. 
Stanchfield, A. L. Stanchfield, Inc., Miin- 
neapolis, Minn.; W. H. Wilde, McCarty 
Co., San Francisco, Calif. 

APRIL 17 — N. A. Davidson, sr., Stone 
Mountain Grit Co., Lithonia, Ga.; J. E. 
Nelson, Armour & Co., Chicago, Iil. 

APRIL 18-—William P. Gruendler, Gruen- 
dler Crusher & Pulverizer Co., St. Louis, 
Mo.; Maurice T. Williams, B. P. Gump 
Co., Chicago, Il. 


WILLIAM C. MOLL 


APRIL 19—Ray H. Kaercher, Globe Mill- 
ing Co., Watertown, Wis.; Frank A. Lowe, 
Blatchford Feeds, Ltd., Toronto, Canada. 

APRIL 20—Kenneth E. Eldred, Charles H. 
Eldred €& Co., Inc., Bainbridge, N. Y.; 
Walter H. Kenlan, Nopco Chemical Co., 
Harrison, N. J. 

APRIL 21—Jim Buchholz, Jim Buchholz, 
Ladysmith, Wis.; Orris E. Case, Kansas 
Grain, Feed & Seed Dealers Assn., Hutch- 
inson, Kans.; Charles B. Dreyer, Dreyer 
Commission Co., Kansas City, Mo.; R. Q. 
Hammer, Consolidated Products Co., Dan- 
ville, Ill.; F. M. Rosekrans, jr., Wayzata, 
Minn. 

APRIL 22—Kenneth A. Ford, Triangle 
Advertising Agency, Inc., Chicago, III; 
S. D. Hollett, Swift & Co., Frankfort, 
Ind.; Arthur F. Hopkins, Charles M. Cox 
Co., Boston, Mass.; Llovd S. Riford, Bea- 
con Milling Co., Inc., Cayuga, N. Y. 

APRIL 23—W. N. Knauf, Knauf & Tesch 
Co., Chilton, Wis. 

APRIL 25-—-William E. Casselman, G. W. 
Noel & Co., Kansas City, Mo.; Wendell 
L. Ledin, Bethel Feed & Produce Co., 
Bethel, Minn. 

APRIL 26—Robert L. Newsome, Newsome 
Commission Co., Minneapolis, Minn.; R. 
A. Swanson, Clinton Co., Clinton, Iowa. 

APRIL 27—P. G. Hale, Checkerboard Ele- 
vator Co., Kansas City, Mo.; Donald 
McGuiness, DeMunn & McGuiness, Inc., 
Chicago, IIl. 

APRIL 28—Ira Kyhl, Sabula, Iowa (Sea 
Board Sales Co.); A. J. Reid, Flambeau 
Milling Co., Phillips, Wis. 

APRIL 29—M. M. Nowak, Nowak Mills, 
Inc., Chicago, Ill.; Howard C. Jacobson, 
Jacobson Machine Works, Minneapolis, 
Minn. 

APRIL 30—Lloyd G. Burmeister, L. Bur- 
meister Co., Milwaukee, Wis.; Wayne 
Fish, Wayne Fish & Co., Minneapolis, 
Minn. 

@ FRANK DAMIER, Parlier, Calif., has 


opened the Parlier Feed store. 


@ PRAIRIE FLOUR MILL, Lewiston, Ida- 
ho, has purchased the Pioneer Feed & Seed 
store, Orofino, Idaho. 
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Chase Bag Appointment 


FREDERICK E. GROSS 


Frederick E. Gross, New Orleans, La., 
has been named manager of the Chase Bag 
Co.’s paper and paper bag division accord- 
ing to an announcement by F. H. Ludington, 
president New York City. Since entering 
the bag industry eight years ago Mr. Gross 
has organized mills and assisted in the de- 
sign of plants for the manufacture of paper 
bags. He will make his new headquarters at 
the company’s general sales office in 
Chicago. 


W. G. Hottensen Elected 
President of Bell Co. 


William G. Hottensen has been elected 
president of the W. M. Bell Co., Milwaukee, 
to succeed Robert G. Bell, who recently 
announced his retirement. 

Mr. Hottensen has been connected with 
the Bell Co. for the past 18 years. He was in 
charge of the Cedar Rapids office for a 
number of years but returned to Milwaukee 
in 1941 following the death of his father, 
William A. Hottensen. 

The Bell company also maintains offices 
in Algona and Ames, Iowa, and Sioux Falls, 
S. D. The firm is represented in eastern 
Minnesota by J. E. Danielson of Red Wing. 

Jack Engler, who for nearly 20 years has 
been empioyed in various branch offices of 
the firm, has been transferred to the Mil- 
waukee office. Carl E. Buch, who has served 
in the Milwaukee office for a number of 
years, has resigned to accept a position with 
the Ladish Malting Co., Milwaukee. 


@ PINO’S SEED STORE, Providence, R.I., 
has issued a special catalog commemorating 
its 50th year in business. 


@ HARRY NEUMAN, EI Centro, Calif., 
has organized a wholesale seed firm, the 
Neuman Seed Co. 
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~ NATIONAL FOOD CO. -{ 


100 Lbs. Net 


NATIONAL 


NO:MILK 


CALF FOOD 


MANUFACTURED ONLY BY 


SINCE 1885 
FOND Du LAC, wis 


Calves thrive on National No-Milk Calf 
Food... and youwill thrive on the National 
No- Milk Calf Food business. 


MEANS MORE NEW BUSINESS because it’s 
been proved by feeders since 1885, it’s 
nomeed by national advertising ... and it’s 
a good product, produced by calf food 
specialists. 


MEANS MORE REPEAT BUSINESS because, 
as dealer records show, once dairymen try 
National No-Milk, they keep on using it. 


For steady, profitable volume, sell National 
No-Milk Calf Food. Write for dealer infor- 
mation today. 
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get this complete set of 


testing and grading equipment! 


The price you get or pay for grain you sell or buy is determined 
by condition and quality. Why guess away a part of your prof- 


its ... pay more than you should. . 
and grading equipment can give you ample 
help to save your money? 


quality 
protection an 


. when Seedburo high 


Boards of Trade, State Grain Inspection Departments, and 


Federal Grain Supervision Offices use this equipment. 


How 


much more important it is for you to test and grade! 


Check your present equipment now. If it is incomplete, 
worn, inaccurate ... mail your order today! 


NO. 105 STEINLITE MOISTURE 
TESTER. America’s finest electron- 
ic moisture tester for whole and 
processed grain. Fast, accurate 
and easy to use. Calibrated 
against official oven methods 
and guaranteed to give compa- 
rable results. Sold on free trial ba- 
sis. $330. F.O.B. Atchison, Kan. 


NO. 34 BOERNER SAMPLER 
AND MIXER. Reduces size of rep- 
resentative samples of grain. In- 
sures accuracy in mixing samples 
and grading. Price...... $100. 


NO. 208 THERMOMETER. 
For use with Steinlite 
Moisture Tester. Gradua- 
tions easy to read at arm’s 
length. Each .. . $3. No. 
442 HALF-PINT SAM- 
PLE CAN illustrated... 
$2.75 per doz. 


NO. 14 FOUR-IN-ONE SCALE. 
For weighing samples and mail, 
determining test weights per 


bushel, dockages, etc. Sensitive 
to 1/10 gram. Complete, with 
$39.50. Without 
$36. 


NO. 372 THERMO SAMPLER 
TORPEDO. For checking temper- 
ature, moisture and infestation 
with a single sample from any 


point in a bin. 3-foot extensions 
available. Price............ $15. 
Extensions......... $1.30 each. 


NO. 77-6”, NO. 36-9” AND 

NO. 79-12” BAG TRIERS. Nickel 

lated steel. Each . . . $1.85, 
and $4.15. 


NO. 150 FILLING HOPPER AND 
STAND. For use with 1 pint and 
1 quart weight per bushel tester. 
Price, without cup...... 21.7: 


NO. 22-S GRAIN PROBE—63”. 
The official Government stand- 
ard probe. Made of extra heavy 
gauge brass. Price...... 23.50 


NO. 10 GRAIN DOCKAGE 
SIEVES. Made of 20-gauge 
aluminum, 13-inch diame- 
ter, 1% inch inside depth. 
Precision and commercial 
goveee- See catalog for per- 
orations available and prices. 


NO. 26 WEIGHT PER BUSHEL 
TESTER. Accurate, rugged, dur- 
able. Complete with strike-off 
stick. 1 capacity—Price 


NO. 20 TRIER. Double-brass 
tube, open handle. 40 inches in 
length, 1% inches outside diam- 
eter, 6 openings. Price..... $15. 


NO. 64 SAMPLE PAN. For han- 
dling samples of grain for test- 
ing and grading. Standard in all 
respects. See catalog for prices. 


751 Converse Bidg. 
Chicago 6, Ill. 


ALFALFA MEAL 
NOPC 

OM AL AS Dried Cane 
SANI-FLOR 
MANEY BROTHERS 


DEHYDRATED 
ALSO DISTRIBUTORS OF 
STALEY’S 
Vitamin Oils 
and Dry Products 
ARMOUR'S Scraps 
PACIFIC MOLASSES Co's. 
in Tank Cars and Drums 
MANAMAR 
Molasses 
PILOT BRAND 
Poultry 
STONEMO Granite Grit 
Established 1884 
MILL & ELEVATOR CO. 
MINNEAPOLIS, MINN, 


Better Mash Business 


There are far more laying flocks in the houses 
this fall than last. Get this increased business with 


WISCONSIN 
EGG MAKER 


BIG FOUR 
MASH 


Once started on this money-making egg pro- 
ducer, they will be steady customers for the 
whole season. Build up your fall and winter egg 
mash business by stocking up NOW on Wiscon- 
sin Egg Maker or Big Four. 


NORTHERN MILLING CO. 


Since 1883 


WAUSAU WISCONSIN 
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—In the Mill 


(Continued from page 25) 


Washington. The whole farm subsidy question is involved and 
Congress must do something about it. The Washington Post has 
rendered a real public service in submitting a list of farm com- 
modities that are in storage today at a cost of $25,000 an hour, or 
$200,000,000 a year to the taxpayer. There are some 28 items 
having a total value of almost 4 billions of dollars. It is pointed 
out that for the average family of four there is about $120 worth 
of foodstuffs in the government's food locker. One writer has well 
said, “Who can describe the achievements of our age: gold buried 
in the ground in Kentucky, eggs buried in caves in Missouri, and 
butter going rancid in warehouses while people in this country and 
abroad want these products to sustain life.” 


UNEMPLOYMENT NOT DECLINING 


In spite of surface appearances of prosperity, an ugly fact per- 
sists—unemployment is not declining. The latest labor report shows 
that in 1948 unemployment was less than 2 million, which means 
that there was practically full employment. In 1949 there was a 
rapid rise in the number of people who lost their jobs. In July of 
last year the number rose to more than 4 million and the unofficial 
report today is that 5 million or more are idle. This is a serious 
situation and presents a paradox in the economy. Labor leaders 
say that there must be an increase in the purchasing power of the 
people. The big question is how to achieve that worthy objective. 


E. C. A. IS UNDER ATTACK 


The European recovery program is under consideration by 
committees in the House and Senate. Mr. Hoffman, the adminis- 
trator of the act, and Secretary Acheson, presented their case to a 
joint committee meeting. Hoffman is strongly for continued assist- 
ance but Acheson did not seem enthusiastic. The present request 
is for a sum a trifle short of 3 billion dollars. 

On the Senate side there is a decided insistence that the amount 
be cut. Senator Wherry says it should be reduced 50 per cent, 
and Senator Connally indicates he will vote to reduce it some but 
not to the extent advocated by Wherry. 

With recovery reaching a new high in Europe, the E.C.A. pro- 
gram is now being reduced considerably and congressmen are 
receiving protests against that situation. The charge is made that 
this country is giving away dollars which results in cutting off 
American export markets. Hoffman admits that some firms are 
being hit hard with the result that people are being thrown out 
of work. He suggests that where hardship results from the pro- 
gram an outright financial assistance be given to those areas that 
are in distress. Aside from the increase in productive capacity in 
Europe, the other ends sought when the program was initiated 
have not been achieved. 


FOOD IMPORTS 


American food surpluses are giving the department of agricul- 
ture one of its biggest headaches in years. With the surpluses piling 
up, beginning last summer and through the fall, the United States 
imported $57,000,000 in food products from July 1 to January 1, 

From July through December the United States imported 
19,435,000 pounds of cheese: government holdings on Dec. 31 
were nearly 24,000,000 pounds. 

From July through December the United States imported 795,- 
000,000 bushels of wheat: government stocks on Dec. 31 were 
over 475,000,000 bushels. 

From July through December the United States imported 359,- 
000,000 bushels of corn: government stocks on Dec. 31 were 
above 180,000,000 bushels. 

From July through December 48,940 bags of dried beans were 
imported: government stocks on Dec. 31 were 10,850,000 bags. 

From July through December the United. States imported 701,- 
000 bushels of apples while the government was paying an export 
subsidy on more than 1,500,000 bushels. 

From July through December, Canada sent 1,587,000 dozen shell 
eggs to the U. S. During the same period Communist China 
shipped us 1,746,000 pounds of dried eggs and 283,000 pounds 
of frozen eggs also were received: the government stock pile of 
eggs on Dec. 31 totaled more than 73,500,000 pounds of dried 
eggs and the department was still buying them at the rate of more 
than two billion pounds a week. 
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PRINT 


FEED BAGS 


In a Wide Variety of 


Good Looking Patterns and 


Attractive Color Combinations 


ARE — WITHOUT A DOUBT 
A POSITIVE SALES BUILDER 


WHAT'S YOUR PREFERENCE? 
UNLABELED? 
SPOT LABELED? 
BAND LABELED? 


WE HAVE ‘EM... 


THE WAY YOU WANT ‘EMI! 
AND PRONTO, TOO!! 


WERTHCO PRINT FEED BAGS 


ANOTHER WERTHAN BETTER BUILT PRODUCT 
* * * * 
Wire .. . Write or Phone 


WERTHAN BAG CORPORATION 
8th AVE. & HOWARD ST. 
NASHVILLE 1, TENN. 


MIDWEST SALES OFFICE 
141 W. JACKSON BLVD. 
PHONE HARRISON 4961 

CHICAGO 4, ILL. 
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—Feed Store 


(Continued from page 32) 


to farmers whenever we can,” states this 
dealer. ““There’s a lot of work cultivating 
and fertilizing any farm field. Why put poor 
seed into such an expensive bed?” 

When it comes to advertising, Mr. John- 
son likes direct mail best of all. He uses 
direct mail which his manufacturers send 
him, and several times per year he issues his 
own direct mail creations. 

“Farmers take the time to read direct 
mail,” states Mr. Johnson. “I know that 
over the years our best results seem to come 
from direct mail. However, we also do some 
newspaper advertising regularly.” 

In the new store, Mr. Johnson has plenty 


of room for display of feeds, seeds and other 
farm supplies. Special tables hold such goods 
and they are attractively shown. Some of 
the brooder and other equipment is fas- 
tened on the wall, thus utilizing that space. 
The firm does a large business annually in 


baby chicks, and also handles dogs. 


Mr. Johnson's son, George, jr. is a lawyer 
and has his law office in the new feed 
building, too. He also is a member of the 
feed firm and takes part in its direction. Mr. 
Johnson, sr. is also an executive of one of 
Oconomowoc's leading banks. 


“We've done very well on Main st. and 
wouldn't want to be on any other location,” 
smiles Mr. Johnson. “After all the heavy 
traffic in any town is on Main st. That's 
where more sales can be had.” 


Sell Your Trade 
Complete Feed 
and Seed Service 


NORTHRUP, KING & CO. 


Minneapolis 


Practically every poultryman, stock 
raiser and dairyman must maintain a 
pasture or grow grains and hay. He 
buys seeds. Northrup, King & Co. have 
made dependable feeds since 1904 and 
have been leading seed merchandisers 
since 1884. 


The Only Complete Feed | 
and Seed Service Source 


Feeds of highest quality for poultry, hogs and dairy 
cows. Seeds for pasture and hay crops, alfalfa, clover, 
blue grass, timothy, brome, phalaris, sudan. Seeds for 
forage and silage crops, rape, corn, soy beans. Seeds 
for all feed grains. Ask Us About Our Service. 


We Help Dealers Sell 
Northrup, King Products 


DEPENDABLE 


since Minnesota 


Punching your way out of a paper bag 
isn’t as easy as it sounds when the bag 
happens to be one of the Multiwall products 
of the Union Bag & Paper Corp., New 
York City. Guest celebrities on the B. F. 
Goodrich firm's television show, ‘Celebrity 
Time,” aired on the ABC network, found 
that out recently. 

A giant multiwall bag contributed by the 
corporation was featured on the show and 
its master of ceremonies, Conrad Nagel, 
asked his guest celebrities how long it would 
take them to punch their way out of it. 
Guesses ranged from 10 seconds to one 
minute. An actor was put into the bag to 
translate theory into practice. At the end of 
the program, 20 minutes later, he was still 
vainly trying to pound his way out. 

Shown above are two experts in the field 
of swat, Max Baer, left, and Maxie Rosen- 
bloom testing out the indestructible bag for 
themselves. Both were guests on the show. 


Vy Lactos Plant Addition 
At Des Moines Finished 


Completion of a new addition to the Vy 
Lactos plant in Des Moines, has been an- 
nounced by W. I. Sargent, president. 

The new building, which will increase 
the total floor area of the plant to over 
50,000 square feet, will house a large, new 
rotary dryer for processing Vy Lactos pro’ 
ducts. The new dryer will approximately 
double the previous capacity of the plant, 
Mr. Sargent said. 

@ KOEHN FEED STORE, Montezuma, 
Kan., has been purchased by the Security 
Elevator Co., Hutchinson, Kan., from Ervin 
Koehn. 
ELECTED TO EXCHANGE 

Bernard L. Schwartz has been elected to 
membership in the Milwaukee Grain Ex- 
change. Mr. Schwartz is associated with the 
Charles A. Krause Milling Co., Milwaukee, 


as sales manager of the corn mill division. 
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The Secretaries’ 


Way out in the Pacific coast regions, 
Pete Stallcop, secretary of the Pacific North- 
west Grain Dealers association can't get 
over the severe winter weather which his 
region has experienced. 

“February is almost over,” he writes, ““and 
we are still in the process of digging out 
from the worst winter in the last 60 years. 
However, the weather for the last three 
weeks has been ideal and the tremendous 
amount of snow we had is very largely melt- 
ing and going into the ground. Crop pros- 
pects are excellent throughout most of east- 
ern Washington, northern Idaho, and north- 
eastern Oregon. Even with the reduced acre- 
age because of acreage allotment, I wouldn't 
be surprised if we raise more wheat than we 
did last year.” 

A critical comment is voiced by Lloyd N. 
Case, executive secretary of the Colorado 
Grain, Milling & Feed Dealers association 
and president of the Secretaries’ Circle. 

“Seems to me,” he states, “that the Janu- 
ary number of circle letters was far under 
normal. Are we losing enthusiasm for the 
circle secretary letter plan? Am I, someway, 
at fault? I'd much rather have critical let- 
ters than none at all. Let’s cut loose with a 
few blasts. What is the matter?” 

E. R. Humphrey, secretary of the Okla- 
homa Grain & Feed Dealers association, has 
convention matters on his mind. 

“We have noted Dave Steenbergh’s sug- 
gestion that each secretary give the prob- 
able dates of his conventions to the others 
so that a table could be drawn up to syn- 
chronize the meetings,” he remarks. “So far 
as Oklahoma is concerned, our meetings 
have been held during the first 10 days of 
May for the past few years. This year we 
felt it mecessary to change our meeting 
date to the middle of April 14-15 in order 
to avoid the shipping out of CCC wheat 
which has occurred in May up to this time. 
I cannot tell therefore what our plans will 
be for meetings later on but Dave can take 
this for what it is worth.” 

A passing sidelight on a recent politcal 
meeting is flashed by Mark G. Thornburg, 
secretary of the Western Grain & Feed 
association. 

“We had quite a meeting in Des Moines 
last Friday and Saturday,” he starts off, “the 
National Farm Institute where industry, 
labor, and agriculture get together to talk 
over their problems. It was at this meeting 
that Allan Kline, president of the Ameri- 
can Farm Bureau, and Charles Brannan, 
secretary of agriculture, came together in 
a debate on the subject, “A Long-Range 
Farm Program.’ 

“Kline took the flexible support plan with 
not too high supports and Brannan was for 
his production payment plan, of course. The 
debate turned out to be a regular knock- 
down and drag-out. When the secretary be- 
came rather personal in his remarks, the 
audience booed. If I were going to have to 
make a decision, I would say that the secre- 
tary didn’t do his plan much good in Iowa.” 

One of the rough points of the new fed- 
eral wage and hour law is rasping on D. A. 
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Meinershagen, secretary-treasurer of the 
Missouri Grain, Feed & Millers association. 

“Our members,” he tells the circle, “are 
very much concerned over the wage and 
hour law. Any elevator that shells corn must 
abide by this new law. However, certain 
individuals can be designated to shell corn 
and other individuals to work with the re- 
tailing of feed. We can fully realize what 
a mess this would be in our own country 
elevator work. I believe that we should all 
take this up with Don Clark, and he in turn 
take it up with Ray Bowden and Bill Brooks. 
Perhaps the administration would add an 
amendment as I don’t think that the shelling 
of corn should any more enter into the 
picture than the threshing of wheat or 


A strong gripe concerning a certain 
agency is voiced by Howard Elm, secretary 
of the Nebraska Grain & Feed Dealers 
association. 

“How do you get along with a federal 
agency bent on putting you on the shelf?” 
he asks. “This has been the position of the 
grain trade since the formation of the CCC 
and its operation under present day trends. 
Now they are asking for more money— 
$2,000,000,000—which if granted will give 
them a fund of $7,000,000,000 of govern- 
ment credit. 

“Fundamentally, these funds are to be 
used to carry out the price support program 
through loans or purchases. However, they 
can be used to defray the cost of obtaining, 
erecting, and maintaining storage facilities 


for fast 


vigorous 
growth 


MILKS 


in poultry and 


use D RY 


animal feeding! 


@ A PAGE FROM THE BOOK OF EXPERIENCE 


Dry milks contain as 
much as 35 per cent of 
the highest quality pro- 
tein — ideal to comple- 
ment the cereal proteins. 


@ MINERALS 


Though known for the 
quality and quantity of 
calcium and _ phosphor- 
us, all the other miner- 
als in dry milks are 
valuable, too. 


@ LACTOSE 


Milk alone is the source 
of lactose or milk sugar 
—highly valuable in a 
ration. 


@ VITAMINS 


Rich in APF and ribo- 

4 flavin, dry milks also 
contain significant 
amounts of all the oth- 
er known and unknown 
water-soluble vitamins 
of milk. 


@ All the known milk nutrients, including the com- 
plete APF (animal protein factor), are contained 
in dry skim milk and dry buttermilk. There is no 
waste in these outstanding feed materials—no fiber, 
no unnecessary ash. Milk is a natural source of the 


nutrients listed above. 


It pays to include dry buttermilk or dry skim 
milk in all the critical feeds. The Feed Service di- 
vision of the Institute is available for free consulta- 
tion on problems relating to the use of milk in feeds. 


| 
| 
| 
: 
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{ 
AMERICAN DRY MILK INSTITUTE, Inc., 22] N. La Salle St., Chica . 
. 


that are government-acquired, government: 
owned, and government-operated. They are 
so used.” 

Similar sentiments, with a local emphasis 
are expressed by G. E. Blewett, secretary- 
treasurer of the Texas Grain & Feed Dealers 
association. 

“There is no justification for the govern- 
ment building additional storage anywhere 
and especially in Texas,” he states flatly. 
“As I have been telling my members for 
the past 10 years, we have a bunch of bu- 
reaucrats in Washington that want to make 
Stalin ashamed of himself. And unless they 
are curbed by congress or somebody, they 
are going to take over the grain business as 
well as everything else produced on the 
farms and in due time everything that is 
made or sold in the United States.” 


Percy 


never 


Lloyd S. Larson, secretary of the Amer- 
ican Dehydrators association, reveals that 
five new research projects have been sub- 
mitted to the ADA research council for 
consideration. The schools and stations of- 
fering the work are the Ohio Agricultural 
Experiment station, Texas A & M college 
(two), Washington State college and Ore- 
gon State college. 


FRANTZ APPOINTMENT 


Paul J. O’Rourke has been appointed mer- 
chandising director of the Magic Yeast divi- 
sion of Frantz Industries, Pittsburgh, Pa., 
according to an announcement by Charton 
C. Frantz, president. Mr. O’Rourke has been 
associated with Frantz for six years in sales- 
work. 


PERCY KENT BAG COMPANY, IN, 


Kansos City Buffalo 


New York 


Gibbons Co. Names Ettinger 
New Advertising Manager 


Bill Ettinger has been named advertising 
manager of the J. T. Gibbons, Inc., New 
Orleans, La., feed manufacturing firm, ac- 
cording to an announcement by Paul Lan- 
dau, general manager of the company. 

Mr. Ettinger specialized in agricultural 
work at Iowa State college, Ames, Iowa. 
and was formerly assistant feed mill man- 
ager for the Gooch Milling & Elevator Co., 
specializing in public relations and promo- 
tion. He has written several articles on ani- 
mal production and has served on the nutri- 
tion committee of the Feed Institute, Inc. 

His promotional work helped to build the 
1949 National Duroc Hog congress into the 
largest ever held. 


Central Mills Sponsors 
Banquet For Producers 


Over 300 northern Ohio farmers were 
guests of Central Mills, Inc., Dunbridge, 
Ohio, at a banquet held Feb. 28 in the audi- 
torium of the Scotch Ridge school. Don E. 
Merrick, president of Central Mills, handled 
program details. Many of the guests pres: 
ent were producers of the alfalfa which is 
processed into dehydrated meal by the firm's 
plants at Dunbridge, Cygnet, and West 
Liberty, Ohio. 

Serving as master of ceremonies was C. B. 
Stewart, agricultural agent for Wood county. 
Speakers included John A. Slipher, soil 
conservation specialist, Ohio State univer: 
sity, Columbus; Jerry Sotola, assistant direc- 
tor, Armour Livestock bureau Chicago; and 
W. A. Weaver, entomologist of the Ohio 
State experiment station, Wooster, Ohio. 

The first such banquet was held last year 
by Central Mills. The firm plans to make it 
an annual affair. 


Three Firms to Produce 
Synthetic Vitamin A 


Production of synthetic vitamin A palmi- 
tate for use by feed, food, and pharmaceuti- 
cal manufacturers has been announced by 
three eastern vitamin manufacturing firms. 
They are: Merck & Co., Rahway, N. }.; 
Charles Pfizer & Co., Inc., Brooklyn, N. Y.; 
and Hoffmann-La Roche, Inc., Nutley, N. J. 

All firms have installed expanded produc 
tion facilities for large scale manufacture of 
the product. The palmitate has a potency 
range of 800,000 to 1,000,000 units per 
gram and an initial price of 30 cents per 
1,000,000 units has been established. The 
product is being shipped in seamless alumi- 
num bottles which are sealed under nitrogen. 


@ MARTIN ZIMMERMAN, Muncie, Ind., 
owner of the G&M Feed & Seed Co., has 
purchased the Art Glass Aquarium in Dun: 
dee, Mich. 


@ HARRY YOUNT, Darlington, Ind., has 
replaced John Lynch as manager of the 
Farmers Feed & Grain Co. 
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A banquet featuring Dr. E. P. Singsen, 
head of the poultry husbandry department, 
University of Connecticut, Storrs, Conn., as 
guest speaker, was the highlight of the 39th 
poultry disease and nutrition school spon- 
sored by Whitmoyer Laboratories, Inc., at 
Myerstown, Pa., Feb. 15-17. 

The school provided students with a 
chance to gain actual clinical experience in 
the matters treated in their home study les- 
sons. Laboratory work was supplemented by 
demonstrations, lectures, and motion pictures. 

Shown above are the members of the 39th 
class: 

First row, left to right: Winfred W. Himel- 
right, Martinsburg, W. Va.; Amos P. Steph- 
enson, Belfast, Maine; William P. Johnson, 
Fitchburg, Mass.; Nevin H. Weikel, Selins- 
grove, Pa.; David B. Kessler, Tyrone, Pa.; 
Cecil Carpenter, Milton, Del.; Robert W. 
Durham, Salisbury, Md.; and John J. Bow- 
ers, Wardensville, W. Va. 

Second row: Paul L. Kline, Butler, Pa.; 


Alfred W. Carlson, Concord Mass.; Chester: 


L. Reneson, Middletown, Conn.; Kelly Dish- 
mon, Rushland, Pa.; Raymond Roth, Greens- 
burg, Pa.; George C. Smith, Yardley, Pa.; 
Paul L. Dibble, Columbus, Ind.; C. Ward 
Schneider, Fort Wayne, Ind.; and C. E. 
Woolever, Catawissa, Pa. 


Third row: Keith C. Folts, Whitesville, 
N. Y.; Paschall K. Webb, East Stroudsburg, 
Pa.; Russell M. Shank, Waynesboro, Va.; 
A. H. Liebermann, Salisbury, Md.; C. Ray 
Scarborough, Milford, Del.; Leland S. Pyle, 
Philadelphia, Pa.; Elwood C. Diehl, Felton, 
Pa.; and Norman Fagnan, West Valley, N. Y. 

The next clinic is scheduled for April 19- 
21. Complete information on the school can 
be obtained by writing to Dr. James R. 
Wiley, director of the Whitmoyer Poultry 
Disease and Nutrition school, Whitmoyer 
Laboratories, Myerstown, Pa. 


@ SAM A. NESBITT, Spartanburg, S. C., 
has been elected president of the new Nes- 
bitt Milling Co., Inc. 


r 
Recommends 
RIB MOUNTAIN POULTRY GRIT 
Produced by 
Minnesota Mining & Mfg. Co. 
Let Us Know 
q Your 1950 Requirements NOW! a 
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e It is a primary fermentation 


product 


@ It carries unidentified growth 
factors of the APF complex 
— in addition to guaranteed 
amounts of Vitamin Bj: 


e@ It contains more than fifty 
per cent protein having a 
high biological value 


e It is a free-flowing, non-hy- 
groscopic, palatable powder 


Use U.S.I. APF Supplement 


in your rations to reduce re- 
quirements of fish and animal 
ingredients . . . to produce 
better poultry and hog feeds— 
at lower cost. 


Contact your nearest 
U.S.1. office for 
new low prices. 


U.S. Industrial Chemicals, Inc. 


Special Products Division, Dept. FB 
60 E. 42nd St., New York 17, N. Y. 
Branches in all principal cities 
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PRODUCTS 
for PROFIT 


SERVING AMERICA’S FARMERS 
AND DAIRYMEN SINCE 1889 


Here’s a Fast Selling line of veter- 
inary medicines you need on your 
shelves. Sixty years of veterinary 
service to the nation’s farmers and 
dairymen has made Dr. David 
Roberts products well known... 
highly regarded . . . a source of 
handsome profit to the dealer who 
stocks them. Decide on becoming 
a dealer for Dr. David Roberts 
Veterinary Medicines today. We 
will send complete information 


upon request. 


You Can Offer Your Trade 
SPECIAL PRESCRIPTIONS 
FOR PRACTICALLY EVERY 
CURABLE ANIMAL AILMENT 


When you stock the Dr. David 
Roberts line farmers and dairy- 
men in your vicinity. will make 
your place headquarters for veter- 
inary supplies. Dr. David Roberts 
offers a complete assortment of 
veterinary medicines . . . a special 


Appoint Two New Members 
To ADA Research Council 


Two prominent authorities in the field of 
feed research have accepted invitations to 
membership in the American Dehydrators 
Association Research council, the associa- 
tion has announced. They are Dr. W. R. 
Graham, jr., director of research for the 
Quaker Oats Co., Chicago, Ill., and Dr, 
Warren Baker, Charles M. Cox Co., Boston, 
Mass. 


These new appointments and that of Dr. 
W. Dayton Maclay, USDA western regional 
laboratory, Albany, Calif., previously an- 
nounced, are in line with a decision made 
by the association’s board of directors at 
the eighth annual ADA convention held in 
January at Colorado Springs, Colo. The 
board voted to enlarge the research council 
to include not over 12 and not less than 10 
members. 


Those serving at present on the ADA re- 
search council are: Dr. R. M. Bethke, Ohio 
Agricultural Experiment station, Wooster, 
Ohio, chairman; Prof. Marvel D. Baker, 
University of Nebraska, Lincoln, Neb.; Dr. 
Damon Catron, Iowa State college, Ames, 
Iowa; Dr. J. E. Hunter, Allied Mills, Inc., 
Libertyville, Ill.; John Kephart, National 
Alfalfa Dehydrating & Milling Co., Lamar, 
Colo.; H. C. Schaefer, Ralston Purina Co., 
St. Louis, Mo.; Dr. Ralph E. Silker, Kan- 
sas State college, Manhattan, Kan.; and Dr. 
F. W. Quackenbush, Purdue university, 
Lafayette, Ind. 


The alfalfa research council is charged 
with the responsibility of reviewing present 
research and suggesting new projects in the 
production, processing, and use of alfalfa 
products. The object of its work is to secure 
benefits for the common good of the feed 
industry, feeders, and the dehydrating 
industry. 


Neff & Fry Co. Executive 
Dies of Crash Injuries 


C. Rodney Neff, vice president and treas- 
urer of the Neff & Fry Co., Camden, Ohio, 
died last month of injuries suffered in an 
automobile accident near New Iberia, La. 
some time before. He is survived by his wife 
and a son, Lee R., who is traffic expediter 
and advertising manager for Neff & Fry. 
C. Rodney Neff was the son of Charles R. 
Neff, one of the founders of the Super-Con- 
crete Stave Silo business in Camden. 

NEW ARCADY BAG STYLES 

Two new styles of bags for Arcady feeds 
are being introduced to the trade by the 
Arcady Farms Milling Co., Chicago, accord- 
ing to an announcement by A. J. McLough- 
lin, general sales manager. One is a dress 
cloth bag made of solid pastel material that 
comes in a wide assortment of colors, the 
other of heavy duty white toweling with 
various colored borders and trims. At pres- 
ent the new bags are only being used for 
Arcady poultry and hog feeds Mr. McLough- 
lin said. 


A “New Customer” Builder for 1950 


- the feed to feed before the starter! 


Chick buying time is prime customer 

building time for alert feed dealers. 

Show poultry raisers how Vitality’s 

special Chick Pre-Starter encourages 

quick eating, assures balanced nutrition the critical first 7 days. 
Vitality Chick Starter and Vitality Growing Ration complete the 
famous Vitality 1-2-3 Plan. It’s a program that makes sense to 
poultry raisers, makes customers for you. Get free folder and 
dealer facts—Write today. 


prescription for practically every 
curable animal ailment. A few of 
the most popular Dr. David Roberts 
products are listed below. For de- 
tailed information on the com- 
plete line write Dr. David Roberts, 
today. 


@ Herd Tonic 

@ Calf Medicine 
@ Diolice 

@ Penicillin 


@ Laxotone 

@ Badger Balm 
@ Udder Balm 
@ Freshening RX 


Write Today for Details 
on Attractive Dealer Offer, 
Address Dept. FB-10. 


| 


VITALITY MILLS, 


DR.DAVID ROBERTS VETERINARY CO. Inc. 


BOARD OF TRADE 
WAUKESHA, WISCONSIN 


Inc. CHICAGO 4, ILLINOIS 
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Borden Co. Completes New 
Soy Plant at Waterloo 


Initial production at the newly-completed 
solvent extraction soybean plant of the Bor- 
den Co., Waterloo, Iowa, began on Feb. 27, 
it has been announced by Charles F. Kieser, 
vice president in charge of the special pro- 
ducts division. An estimated $1,500,000 was 
spent in building the new plant and mod- 
ernizing the old expeller system plant at 
Waterloo. 

The new plant is dominated by two main 
buildings, a six-story steel and brick extrac- 
tion building and a five story brick build- 
ing where soybeans are prepared for extrac- 
tion and where the processed meal is packed. 
Both buildings are joined by a completely 
enclosed steel bridge, 41 feet above the 
ground and 400 feet in length. 

Mr. Kieser pointed out that the solvent 
extraction method of soybean processing is 
much more efficient than older methods. 
The Waterloo plant is expected to process 
250 tons of soybeans a day and will supple- 
ment a similar plant in Kankakee, Ill., which 
was opened in 1948. 


Through modernization of the old Water- 
loo expeller plant, he announced, five of 
its 10 expeller units can now be operated 
simultaneously with the new solvent extrac- 
tion works. Meal for specialized types of 
Borden feed supplements will be produced 
at the older Waterloo works. 

At the plant site, two large elevator bins 
have been converted for meal storage, an 
addition to the boiler house has been built, 
and facilities for bulk meal loading have 
been enlarged. 

The Borden Co. uses soybean meal as a 
carrier in animal and poultry feed supple- 
ments and as an ingredient-of various human 
foods. The output of the Waterloo works 
will be used in Borden supplements dis- 
tributed in the West and Southwest. 


Bemis Bro. Introduce New 
Band-Label Burlap Bags 


The Bemis Bro. Bag Co., St. Louis, Mo., 
has announced that the paper band-label, in 
common use on cotton feed and flour sacks, 
has now been successfully adapted to heavy 
weight burlap bags. Careful studied test 
shipments made by the Quaker Oats Co. 
plant at Sherman, Tex. showed that the 
new band-label burlap bags found ready 
acceptance by all who handled them. 


Advantages include an improved print- 
ing surface, giving better brand identifica- 
tion, improved eye appeal with brighter 
inks, and elimination of the problem of ink 
rub-off. Another advantage pointed out by 
the company is that removal of the paper 
band leaves a more desirable, and more 
valuable unprinted used bag. 


@ LUTZ GRAIN CO., Beecher City, IIl., 

is constructing a new elevator to meet the 

need for increased storage facilities. 

@ PETER LUCIETTA, Lamar, Mo., 

opened Lucietta’s Feed & Seed store on 

Jan. 21, 
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A scant No. 2 can holds one pound 
of Miricoe Trace Mineral Supple- 
ment—enough for a ton of starting 
mash or a ton of low protein dairy 


feed. It more than supplies 


ganese. 


Two pounds will fortify a ton of 
egg mash; five pounds supply the 
requirements in a hog supplement. 
One pound of Miricoe in a ton of 
feed adds the following amounts 
of elemental minerals in the finished 


ENOUGH TRACE 
MINERALS 
For a Ton of Feed 


_ When you use Miricoe in your 
feeds, you can buy cheap plain salt 
and ordinary limestone or oyster 
shell flour, since Miricoe more than 


the supplies the needs for iodine and 
known requirements for iodine, co- 


balt, zinc, iron, copper and man- 


manganese. No formula changes are 
necessary. 

Miricoe is cheap to use. The cost 
is so low that many manufacturers 
tell us they can’t afford to make 
their own trace mineral pre-mixes. 
Miricoe is packed in heavy weight 
laminated burlap bags and_ is 
shipped from Chicago. For further 
information, write for “The Small- 


mixture: est Part of the Ration.” 
Milli- | % NRC 

grams Requirements 

per lb. for Chickens} 
(Mn) .... = 
Copper (Cu 100 A i k 1 | 
Zine (Zn) Not Known wall ce 9 IS. 
Camere (Coe) 


Not Known 


Recommended Nutrient Allowances for Poultry, Revised Nov. 1, 1946, by National 


esearch Council. 


DISTRIBUTED BY 


Cliff C. DuBois & Company, Mason City, Iowa @ Clarence Pountain, Kalamazoo 26, Mich. 


Nappanee Milling Co., Nappanee, Ind. 


@ Stratton Grain Company, Milwaukee 2, Wis. 


MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors 
Malt Cleaners 
Reels, Bins, Tanks 
Feed Hoppers 


Elevator Casings 
Elevator Legging 
Elevator Heads 
Elevator Boots 


Fire and Dust-Proof Elevators 
Conveyors and Fittings 


L. BURMEISTER CO. 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 
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@ STOREY HATCHERY & SEED, Nam- 
pa, Idaho, opened a new retail store on 
Jan. 27. 


@ V. B. ECKHOFF, Moberly, Mo., man- 
ager of the Howell Seed & Dairy Supply 
store, has purchased the Huntsville, Mo., 
Flour & Feed store. 
WHITMOYER LITERATURE RACK 
A handy new all-metal literature rack is 
now being issued to franchised dealers by 
the Whitmoyer Laboratories, Inc., Myers- 
town, Pa., the company has announced. The 
rack is painted in yellow, orange and blue 
and can be hung on the store wall or set on 
the dealer's counter. Pockets are provided 
for various sizes of folders and pamphlets. 
It is being distributed to Whitmoyer dealers 


by the firm's sales representatives. 


RYDE’S 


NUTRITIVE 
MINERALS 


Supplies For 
AVitel 
Foundation jor 
ToAll 
Saurus 
Mixed 
Feed 
= Animals 


A tested mineral supplement 
that contains calcium from 
cooked and ground egg shells, 
egg albumen and other health- 
giving minerals. Promotes faster 
growth, better health, and 
greater productivity. 


Makers of 


RYDE’S 


Haled 
DOG FOOD 


It's So-0-0 Meaty! 


osc. : AR 


Chase Bag Co., Chicago, Ill., held its 
annual management conference at the Edge- 
water Beach hotel in Chicago during Feb- 
ruary. Managers and sales managers of the 
firm’s 29 factories and sales offices in the 
nation attended. 

The three-day program featured detailed 
discussions of company functions conducted 
by R. N. Conners, vice president and gen- 
eral sales manager. F. H. Ludington, presi- 
dent of Chase, commented in the final ad- 
dress of the conference on the tremendous 
strides in packaging made each year and 
cited particularly the part that the Chase 
Co. has played in industry since its founding 
in 1847, 

Shown above, left to right, are: FRONT 
ROW—G. N. Burns, W. N. Brock, E. K. 
Ludington, jr., C. S. Sheldon, President 
Ludington, Vice President Conners, K. H. 
Stevens, and R. V. Bradley. 

SECOND ROW-~J. R. Hale, F. Gross, J. 
E. Becker, J. P. Grady, J. J. Gerhard, J. W. 
Wells, G. H. Christian, J. C. Washburne, 
F. E. Hall, A. W. Lane, A. A. Glatz, and 
P. L. Ullmann. 


THIRD ROW — J. H. Counce, J. P. Fai- 
coner, C. T. Grandell, A. C. Ogden, F. H. 
Ludington, jr., R. H. Farnham, J. A. Brew: 
ster, R. G. Bullock, C. R. Decker, jr., B. 
Deutsch, J. P. Widlar, H. C. Hancock, J. 
M. MacDonald, and A. M. Fitzpatrick. 

FOURTH ROW-J. D. Cramer, W. K. 
Woods, R. R. Koch, W. J. Muller, G. E. 
Connell, R. J. Stevens, W. J. Newhouse, CG. 
K. Whyte, R. H. Ayers, E. R. Bolman, A. 
H. Nuhn, R. H. Newbill, and R. Franz. 

@ H. T. WOOLDRIDGE, Sweetwater, 
Tex., has joined the Porter Feed & Seed 
store as area sales and serviceman. 
PLAN CONVENTION EXHIBIT 

An exhibit of the new Union Special 
21800-H bag machine will be featured at 
the 54th annual meeting of the Association 
of Operative Millers, scheduled for the New 
Hotel Jefferson, St. Louis, Mo., May 1-5, by 
the Union Special Manufacturing Co., Chi- 
cago, Ill. The unit was especially designed 
to apply tape-bound closures to multiwall 
paper bags. 


GREUTKER 


INCORPORATED 


Chamber of Commerce Building 
Buffalo 2, 


Specializing in 


FEED INGREDIENTS 


New York 


for the Mixing Trade 


OFFICE PHONES 
MOhawk 7766-7-8 
Teletype BU 209 


The crisp, crunchy, ready-to-eat 
flaked dog food. New and different, 
a fast seller with dealers every- 
where. 


CALL 
Frank Greutker MOhawk 6055 
(bj Jack Bowlin MOhawk 6032 
nd Chris Greutker MOhawk 2177 
Burt Newell MOhawk 7766 


5425 W. Roosevelt Rd. Chicago, III 
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A penny post card or a phone 
call to us will save you money when 
in the market for: 


MOLASSES OAT FEED 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BREWERS' GRAIN 
MALT SPROUTS 
CORN DISTILLERS’ GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE. 


FEEDS cd FEEDING 


By F. B. Morrison 


* 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 21st 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed—a book you 
can use almost every day. 


Order For Immediate Delivery 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by placing your order now 


Che feed Bag 


1712 W. St. Paul Ave. 
Milwaukee 3, Wisconsin 
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TOP PERFORMANCE IN 
EVERY SPRAYING USE 
There are hundreds 
of Airosprayer pros- 
pects in your own 
community. 


FOR THE HOME — Pre- 
ferred by women for 
spraying flowers, 
shrubs and garden, 
because it’s so easy 
to use. 


FOR THE FARM— 
Widely used for 
spraying beef and 
dairy cattle, orchards, 
truck gardens ... 
creosoting, white- 
washing, emergency 
fire fiahting. 


FOR COMMERCIAL USE 
Ideal for fruit grow- 
ers, nurserymen and 
florists. 


GUARANTEED — Pre- 
cision-made of dura- 
ble brass for lifetime 
trouble - free service. 

d on money-back 
guarantee. 


A REAL PROFIT MAKER 


Make pleased customers and increased 
sales by featuring the original AIRO- 
SPRAYER. Public acceptance is greater 
than ever because of new construction 
and performance features, quickly and 
coavincingly demonstrated. Outperforms 
and outlasts any manual sprayer on the 
market. Backed by national advertising. 
plus effective sales helps. 


Write NOW for Complete 


Information . . . Literature . . . Prices 


AIROSPRAYER CO. 
109 NORTH FOURTH 8ST. 
NEODESHA, KANSAS 


More and more dealers are 


stocking AND SELLING 
SHELLBUILDER 


TRIPLE SCR 


Shellbuilder 


PURE CRUSH 


WENSIZE 


80 LBS.NET 


Shellbuilder Co. 
___ HOUSTON. TEXAS 


Packaged in 25, 
50 and 80-lb 
multi-wall paper 
bags and 100-lb. 
burlap bags. 


, 


Pure Crushed Reef Oyster Shell 
Dealers, and poultry raisers, like Shell- 
builder because of its dependable high 
quality, uniform sizing, and unique clean- 
liness. Shellbuilder is triple screened, 
heat-treated and washed clean with pure 
fresh water. It’s a low-cost item with a 
quick turnover. Shellbuilder is a profit 
maker for both the poultry raiser and 
the dealer. Order a trial stock today! 


Now in FOUR Popular Grades: 


Chicks 


e H.P. (an intermediate 
for both hens and pullets.) 


@ Pullets 
Hens 


For samples, price or other information, write or wire: 


Shellbuilder Co. 


Cotton Exchange Building 


Houston 2, Texas 
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able. So we tell our customers that they're 
welcome to take home bulletins or pamphlets 
and read them at their leisure. A surprising 
number of farmers do just that.” 

In order to improve its public relations 
program, the Braham concern is planning a 
series of meetings during the winter and 
early spring months. Coffee and doughnuts 
will be served to all patrons at the meetings 
scheduled to be held in the high school au- 
ditorium. In addition to short addresses by 
agricultural experts, educational movies will 
be shown. 

“There's nothing quite like free coffee 
and doughnuts to attract a good-sized 
crowd,” Mr. Peterson declares. “It’s an ef- 
fective way of creating good will on a cold 
day—or any day of the week, for that mat- 
ter. Our farmers like coffee.” 

As a service to farmers, a seed cleaning 
and treating service soon will be offered. A 
new 20 by 30 addition to the plant will be 
constructed in the near future to house the 
equipment needed for this service. 


“Cleaning seed oats or flax or barley is a 
dirty, unpleasant and often hazardous job 
when done on the farm,” Mr. Peterson 
points out. “Most farmers would rather pay 
the cost of having their seed cleaned and 
treated than fool around with it at home.” 


Having been raised on a farm, Mr. Peter- 
son is intimately acquainted with the prob- 
lems of farmers in this area. This enables 
him to lend a sympathetic ear to farmers 


and to lend advice when needed. 

“It takes a combination of many things 
to make a feed business succeed,” Mr. Peter- 
son observes. “The main ingredients, how- 
ever, are courtesy, service, and quality. And 
that’s what this business is built on. We in- 
tend to keep building on this solid founda- 
tion.” 


Schafers Name Pevahouse 
Director of Nutrition 


Robert Pevahouse has been named head 
of the department of nutrition and research 
recently created by Joe Schafer & Sons, 
Springfield, Ill., manufacturers of Gainer 
feeds. The new development, according to 
Carl Schafer, will check current Gainer feed 
formulas, utilize new developments in the 
feed field, and work directly with dealers 
and feeders to ensure maximum efficiency 
in the use of Gainer feeds. 


Mr. Pevahouse received his B. S. and 
M. S. degrees in animal nutrition from the 
University of Tennessee, Knoxville. Until his 
recent appointment by the Springfield firm, 
he was associated with the Mountain City 
Milling Co.. Chattanooga, Tenn., as direc- 
tor of nutrition and research. He served for 
five years in the armed services during the 
last war. 


@ BOEKE FEED CO., Des Moines, Iowa, 
recently installed a new Century pellet mill, 


a new type Gyro-Whip, additional cooling 
service and other equipment. 


H. E. Clark Co. to Build 
New Plant at Winfield 


Construction of a new alfalfa dehydrat- 
ing plant in its home community has been 
started by the H. E. Clark Co., Winfield, 
Kan. The firm recently completed remodel- 
ing its home office and plans to construct 
an additional warehouse at Winfield. 

The new alfalfa plant will be the fifth 
unit operated by the company. Other dehy- 
drating plants are located at Howard, Kan., 
Fall River, Kan., and Lexington, Neb. Har- 
old E. Clark is president of the company 
and Harry Rediger is in charge of its vita- 
min division. 


Roney New Representative 
For BS&B in Florida 


Black, Sivalls & Bryson, Inc., has an- 
nounced the appointment of Johnson Roney, 
II, as the firm’s new Florida representative. 
He will handle the sale of safety heads and 
related products. Mr. Roney was formerly 
sales manager for the La Bour Co. Inc. and 
since November, 1948 has acted as a manu- 
facturers representative for a number of 
equipment firms. 


e@ R. W. WALKER, Stephenville, Texas, 
has opened Walker's Feeder Supply store. 


@ MRS. DORA COLEMAN, Burwell, 
Neb., has purchased the Wiley Feed & Pro- 
duce from Robert Wiley. 


Use 


‘ CALCIUM | 


ALDEN Calcium Carbonate 

is easy to mix... gives you the 
best results. ALDEN has 
maintained test proved, uniform 
quality and purity for over 
twenty years. That’s why mixers 
of top quality feeds always 
specify ALDEN. 


IOWA LIMESTONE CO. 


Des Moines, la. 


Test-Proved Quality 
Means Top-Notch Results 


COMPLETE SERVICE ON ALL 
FEED INGREDIENTS 


Jobbers and Wholesalers 


CARLOADS 
MIXED CARS 


Milwaukee & Grain 
Company 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. 


of 


TRUCKLOADS 


BROADWAY 2-6289 
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A chic outfit representing a French en- 
semble of the 1830 era, designed by Mrs. 
John Riffle, won the national title of “Best 
Dressed Fowl of 1950" in the finals of the 
PENB Fowl Fashion Show contest at Kan- 
sas City Feb. 13. 

Winning costume and model are shown 
above in the arms of the dress designer, 
Micheline Riffle, French war bride of the 
owner of the Riffle hatchery, Shenandoah, 
Iowa. Mrs. Riffle is seated on the Kaiser- 
Frazer traveler automobile which was the 
grand prize of the contest. 

On the left are Homer Huntington, Chi- 
cago, general manager of PENB, and Jo 
Watson, publicity director for the board who 
emceed ceremonies at the contest finals. 
Getting acquainted with the winning entry, 


on the right, is Walter Berger, president 
of the American Feed Manufacturers asso- 
ciation, Chicago, Ill. 

The finals were held in the huge arena 
of the Kansas City Municipal auditorium be- 
fore an audience of over 1,400 poultry 
industry leaders. Winning fowls in the 10 
regional PENB contests strutted their stuff 
before a panel of critical judges. The grand 
prize automobile was presented to Mrs. 
Riffle by Jack Lyon, Kansas City represen- 
tative for the Kaiser-Frazer Corp. 

The panel of judges at the national event 
were: Clementine Paddleford, New York 
Herald Tribune and This Week magazine; 
Helen Robertson, The Cleveland Plain 
Dealer; Violet Faulkner, The Washington, 
D. C., Evening Star; Maria Wooden of the 


TELEPHONE COLLECT 


MIDWEST BURLAD & BAG CO... 


PHONE 2-8355 


213 THIRD 


TOP PRICES 
For USED BAGS 


Convert your used and surplus bags 
into cash. Write, Wire or Telephone, 
Collect for prompt price quotation. 
Our representatives are in your vi- 
cinity regularly. 


COMPLETE STOCKS 
RECONDITIONED BAGS 


Burlap and cotton bags at 
money saving prices. Processed 
in our modern plant they 
come to you, cleaned, mended, 
graded and baled. Let us know 
your needs! 


Bag printing in 
colors, to your or- 
der or we submit 
sketches and ideas. 


DES MOINES, IOWA 
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Baltimore News Post, and Inez Wilson of 
the magazine, “What's New in Home 
Economics.” 

All fowl costumes were made from feed 
bag print material. In addition to the fowl 
parade that evening, other “chicks” from 
the Patricia Stevens school modeled real- 
life feed bag print costumes. 


@ CON DRIESSEN, Great Falls, Mont., 
has joined the Great Falls Feed & Supply 
Co., Great Falls, Mont. 


@ AHRENS FEED STORE, Staunton, Ill., 
operated by Edwin H. Ahrens & Sons, 
opened for business recently. 


@ INTERNATIONAL SUPPLY CO., El 
dora, Iowa, has purchased the Union Ele- 
vator Co., Union, Iowa. 


Ask ‘the Man 
who sells 
Pay Way-- 


Ask him about the re- 
sults his customers get 
from Pay Way Feeds... 
ask him about the in- 
creased good will and 
confidence resulting 
from the use of Pay Way 
Feeds ... ask him about 
the interest, cooperation 
and assistance Pay Way 
extends every dealer— 


then ask us about selling 
Pay Way Feeds! 


PAY WAY FEED MILLS, Inc. 
Oscar Straube, Pres. 
ANSAS CITY, MO. 
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economics in 1931 ahd the following 
year attended Cornell university grad- 
uate school where he received his master’s 
degree in the same field. 

For four years, he ran a large poultry 


{arm on a partnership basis. He gave that 
up to teach agriculture at Hollis High 
school, Hollis, N. H., where he gained 
valuable experience in dealing with the prac- 
tical problems of farm life. 

The management of the 15-unit chain 
farm in his area has made a practice of re- 
taining Parker exclusively for the care of 


MORE FOR YOUR MONEY 


MIXED CARS AT CAR PRICES 
PULVERIZED OATS OR BARLEY 
CRIMPED OATS OR BARLEY 
ROLLED OATS OR BARLEY 

FEEDING OATMEAL 
CUSTOM PELLETING-CUBING 


Teletype 14 


FLAMBEAU MILLING CO. 


PHILLIPS, WISCONSIN 


Tel. LD 44 


511 E. Menomonee St. 


BIG CHIEF 
Meat Scraps and Tankage 


50% BIG CHIEF MEAT SCRAPS 
60% BIG CHIEF TANKAGE 


BADGER BY-PRODUCTS COMPANY, INC. 


Milwaukee 2, Wis. 


DAly 8-8448 


EAGLE ROLLER MILL CO. 


DANIEL WEBSTER and GOLD COIN 
Wheat and rye flours, Cereals, Corn Goods 
and a complete Line of 


EAGLE and GOLD COIN 


Poultry and Livestock Feeds 
New Ulm, Minn. 


Since 1856 


Manufacturers of 
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the chicks which are sublet to local farmers 
te raise. When a shipment of chicks arrives, 
the firm notifies him and requests him to 
arrange for proper amounts of the right type 
of feed to be sent the farm. 

The younger Blodgett’s decisions on nu- 
trition problems are taken without question 
by the firm. Sometimes he has found it 
necessary to overrule the farmer who is 
working for the poultry firm. In such cases, 
the company has always backed up the dea!- 
er’s judgment. 

Horace P. Blodgett, though his own back- 
ground has not been as academic as his son's, 
is up-to-date on farm problems, and run: 
his own 80-acre farm in East Kingston. 

H. P. believes that there is only one sure 
way to succeed in the feed business and that 
is “to keep your sleeves rolled up.” He 
practices that philosophy every day as he 
rides the trucks to find out “what's cookin” 
at the local farms. 


Steady Improvement Seen 
In World Food Picture 


The world food picture is steadily im- 
proving and food production in most deficit 
areas is on the increase according to the 
1950 edition of ““The World Food Situa- 
tion,” just published by the United States 
department of agriculture, Washington, D. C. 

World food production during the past 
two years has been two or three per cent 
above the prewar figure, the publication 
states, but since world population is over 
10 per cent above prewar, world output per 
capita is still below prewar years. Improved 
food production in 1949 enabled most Euro- 
pean countries to remove or modify their 
food rationing programs. An improvement 
in the average diet has been noticed. 

Improvement has risen to the point where 
the main problem is now marketing rather 
than production. Growing surpluses exist 
in the hard currency areas as contrasted 
with unsatisfied consumption needs in deficit 
areas. 

In the 1949-50 consumption year, food 
production is expected to be slightly below 
1948-49. The decline will be more than off- 
set by carry-overs from large crops of the 
past year. Moderate declines in cereals, rice, 
potatoes, and sugar are offset by increases in 
fats, dairy products, meats, and fruits. 

“The World Food Situation,” has been 
published annually since 1945. Copies can 
be obtained by writing to the Office of For: 
eign Agricultural Relations, United Sta:es 
department of agriculture, Washington, 25, 
D, 


NEW HAMMERMILL HAMMER 


A new alloy hammer mill hammer which 
the manufacturer claims wears down in use 
to form a concave cutting edge for finer 
crushing and grinding is now being mar: 
keted by Paper-Calmensen & Co., St. Paul, 
Minn. According to the firm, a special man- 
ufacturing process is responsible for the s«lf- 
sharpening effect which is maintained 
throughout the effective life of the hammer. 
Information on the new product is avail: 
able on request from the manufacturer. 
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Given Food Mission 


C. KENNETH SHUMAN 


(©. Kenneth Shuman, director of research 
and development for the feed mill division 
of the Glidden Co. in Indianapolis, Ind., 
has been chosen to travel to western Ger- 
many as nutritional advisor to the German 
food administration by the Soya Food Re- 
search council, according to an announce- 
ment by P. E. Sprague, vice president of 
Ghdden. In Germany, Mr. Shuman will work 
jointly with Richard Brierly, secretary of 
the Soya Flour association in advising the 
German government on problems of enrich- 
ing bakery and meat products with edible 
soya food products. Mr. Shuman’s work 
will be part of a project designed to relieve 
a serious protein shortage in western 
Germany. 


Two New Representatives 
Join Staley Sales Staff 


Paul H. Prentiss, Park Ridge, Ill., and 
Ronald W. Murphy, San Francisco, Calif., 
have been appointed representatives of the 
industrial sales division of the A. E. Staley 
Manufacturing Co., Decatur, Ill., according 
to an announcement made by the firm. 

Mr. Prentiss, formerly with American 
Maize Products, New York City, will cover 
the Chicago area and Mississippi valley states 
as a special sales representative. Mr. Mur- 
phy, formerly in the food brokerage business 
on the west coast, will cover the Pacific 
coast territory. 

@ LEE HOPKINS, Galena, Kan., has 
opened a new feed and produce store. 
@ BRUNO GAMBIANI, Seatonville, IIl., 
has been elected a director of the North- 
western Grain & Livestock Co. 


@ W. E. SHUTT GRAIN CO., Auburn, 
Ill., has installed a new seed cleaner which 
doubles the firm's seed cleaning capacity. 
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THE ANIMAL PROTEIN 


MEAT AND BONE SCRAPS 


THE MINERAL Safety FACTORS 


SPECIAL PREPARED 
STEAM BONE MEAL 


ous-Calcium —Trace Minerals 


eee 
Nutritionists agree that natural in- 
gredients from animal sources are 
essentials in the best feed rations. 
Continuing scientific discoveries only 
tend to emphasize that fundamental 


fact. 

UNCHALLE 

FOR A HALF 
When better feeds are pe 
hese ingredients, in a ; 

a will still be a must. 


quantities, W 


BE SAFE WITH RED W BRAND 


[WILSON & Co. 


Oklahoma City * Albert Lea Omahe 
Chicago * Kansas City * Les Angeles 
Denver Cedar Rapids * Dothan 


Gueburgo SUPERTRATE. . 


for richest natural sources 
of A.P.F. plus. Recommended 
levels consistently produce 
BETTER RESULTS and IN- 
CREASED PROFITS. 


Every 50 Ib. bag of SUPERTRATE 
contains 2% or 40 lbs. of Monterrey 
Condensed Sardine Fish Solubles 
equivalent (Dehydrated-dried). Re- % 
member SUPERTRATE contains highest 
concentrated sources of B Complex = 

. Butyl Fermentation Solubles . . . 
Fish Liver & Glandular Meal .. . 
Choline .. . Whey Solubles. Also Rich 
in Methylating Compounds. 


THE 


1315-17 WALNUT j 
PHILADELPHIA 7. PENNSYLVANIA 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


DON'T TAKE 


V4 CHANCES 


STA WITH 


THESE 


PROFIT BRANDS 


Mt. Airy Gran-I-Grit 
Pilot Brand Oyster Shells 
Tankage & Meat Scraps 
Gorton A & D Feeding Oils 
Clear Quill Livestock Mineral 
Blatchford’s Products 
Clear Quill Poultry Concentrates 
Leader Peat Litter 
Fish Meals 
Nopco A &D Dry Vitamin Products 
Small’s Dehydrated Alfalfa Meals 
Waterloo Hog Feeds 
Linseed — Cottonseed — Soybean 
Meals 
Servall Stazdry Poultry Litter 
V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 
Blue Ribbon & 
Western Condensed Buttermilk 
Anderson Chick Boxes and 
Hatchery Supplies 


Waterloo Mills Company 


and Wholesal 


Safety FACTORS 
By 
imc. 
; 
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ture a dinner, lectures, and a sales film. 
Mr. Turnage believes that the superiority 
of formula feeds will be brought home even 
more tellingly to farmers if they can see 
gains in their own herds and flocks. Calen- 
dars are mailed annually to customers and 
these have blanks for production records. 


“Tt isn’t easy to get them to keep records,” 
confessed Mr. Turnage. However, prizes are 
now being offered for record-keeping and 
more livestock raisers and poultrymen are 
gaining the habit.” 

The Farmville dealer believes that while 
there is still room for tremendous expansion 
in the formula feed line, it is not to cus- 
tomers’ best interests to abandon home- 
grown grains entirely, especially in hog- 
raising. 

He has noted the phenomenal upswing in 
hybrid corn use in the state of North Caro- 
lina and, taking advantage of the trend of 
the times, has stocked a sizable amount of 
hybrid corn seed for customer use. Field 
seed sales are also pushed. The store takes 
pains to stock only the best quality avail- 
able. 


Another sales-booster is the company- 
owned farm of 200 acres near town. Here 
on a commercial scale, stock is fattened on 
Turnage brands of feed, hens show above- 
average laying ability, and as much as 100 
bushels of corn per acre is grown from 
Turnage-stocked seed. Carefully-kept farm 
records are available to show the visitor, 
without a possibility of error, that this pro- 
duction is a steady, not a fluctuating, process. 

Outside advertising is used to advantage 
with prominent ads carried regularly in the 
county newspaper and technicolor “trailers” 
featured in local movie houses. Direct mail is 
used but isn’t emphasized to any great ex- 
tent. The visual demonstrations are the vital 
forms of advertising. 

Feed deliveries are made anywhere with- 
in the store’s multicounty area. Charges vary 
with the size of the truck, amount of the 
load, and distance. Most customers call per- 
sonally for their feed and other supplies. 

The Turnage Co. was organized in 1901 
by T. C. and W. J. Turnage, both residents 
of Farmville. The firm was incorporated in 
1932 and officers, besides B. B. Turnage, 
are T. C. Turnage, co-founder and B. B.'s 
father, president, and J. R. Morgan, vice 
president. 

Originally a hardware and general mer- 


Sunset Feed & 


BUFFALO, N. Y. 


CANE FEEDING 
MOLASSES 


Agents for 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


FEED JOBBERS 
CHAMBER OF COMMERCE Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


Grain Co., Inc. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin, milk albumen, 
and milk minerals. 


CHICAGO FEED 


George Barrett 


327 South La Salle St. 
Chicago 4, Ill. 


INGREDIENT CO. 


Bill Le Blanc 


COMPLETE BUYING AND SELLING SERVICE 


Phone Harrison 7-9791 
Teletype CG 176 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


1104 Board of Trade Bidg. 


@ 106 


== FAST SERVICE 


BOB 


Chicago 4, Illinois WEbster 9- 


& CO. 


chandising firm, the firm expanded its activi- 
ties to include a grocery business, a men's 
furnishing store, and finally the feed store. 
These are housed in four separate buildings. 

“This is the business rule that we try to 
implant firmly in the minds of all of our 
customers,” Mr. Turnage concluded. “Turn- 
age sells the best feed of whatever type | 
need. I'll get fair and valuable treatment in 
its stores and all Turnage people are inter- 
ested in what I’m doing and anxious to help 
me make the maximum profit.” 


@ OLIVER BROWN, Farina, Ill., has pur- 
chased the Manning & Manning stores at 
Pittsfield and Jerseyville. 

@ HECTOR MILLING CO., Hector, 
Minn., has installed a second feed mixer at 
its plant. 

CUSHING NAMED MANAGER 
Hopkins C. Cushing, Minneapolis, Minn., 

has been appointed manager of the grain 
department of the Commander-Larabee Co. 
plant at Hutchinson, Kans. He succeeds 
Kenneth Kilpatrick who has been transferred 
to the grain department in Kansas City, Mo. 

ANCO BAG TRUCK 
A new hand truck, employing an ex- 

tended nose plate for easy scooping up of 
bags stacked on small pallets has been put 
on the market by the Anthony Truck Co., 
1035 Monroe st., Paducah, Ky. According 
to the firm, they speed up loading by 50 
per cent and reduce trucker fatigue. Further 
details can be obtained by writing to the 
company. 


FOR 


QUALITY 
FEED 
DEALERS 


50 LBS.NET 


Aavo's) 


W-IMPROVED 


SHELL CORE 
HOUSTON, TEXAS. 
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TRIPLE SCREENED - KILN DRIEDE 
: CALCIUM CARBONATE 
PEA-SIZE. 


"Inspects New Equipment 


A close look at American dehydrating 
machinery was taken by John E. Kalman, 
above center, food conservation engineer 
oi London, England, during a visit he made 
recently to the Nebraska Boiler & Supply 


Co., Lincoln, Neb., which manufactures 
cooling units for dehydrating plants. 

The fine points of the pictured units are 
being explained, at right, by W. F. Harder, 
president of the company, while Lloyd S. 
Larson, Chicago, Iil., secretary of the Amer- 
ican Dehydrators association, looks on. The 
ADA is vitally interested in the development 
of more efficient dehydrating machinery. 


New Sales Appointments 
Announced by Arcady 


J. W. Wimer and A. J. Sontag have 
joined the Arcady Farms Milling Co., Chi- 
cago, Ill., as sales representatives, accord- 
ing to an announcement by A. J. McLough- 
lin, general sales manager. Mr. Wimer will 
work under O. A. Boyst in the South At- 
lantic division and Mr. Sontag under H. E. 
Thompson in the Badger division. The new 
South Atlantic representative was formerly 
manager of the Grant County Farm Service, 
Petersburg, W. Va. Mr. Sontag was affili- 
ated with the Knauf & Tesch Co., a feed 
firm located in Chilton, Wis. 

@ KYLE CHAMBERLAIN, Pittsfield, Iil., 
has moved his Farmers Feed & Supply store 


to a new location in that community. 


@ IDAVILLE GRAIN & FEED, Idaville, 
Ind., purchased the Loughry Grain Co. on 
Jan. 16. Ralph Loft will be manager. 
NEW PELLETIZED FERTILIZER 

Faesy & Besthoff, Inc., 325 Spring st., 
New York City, have announced introduc- 
tion of a new pelletsized 6-12-6 fertilizer 
packed in attractive 50 lb. moisture proof 
peper bags. The company claims that the 
outstanding advantage of this all-purpose 
pelletized fertilizer is its ease of application. 
The pellets are non-caking and easy to ap- 
ply—even by hand. Complete information 
will be sent on request. 
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Tried e 
Tested 
Proved @ 


THE ORIGINAL 


TEHR- GREEZE 


FABRIC CEMENT 


Makes Patching and Repair 
Work Easy On Any Material It 
Can Penetrate 


cloth, canvas and leather 
goods. A tough versatile ad- 
hesive with thousands of uses 
in home, re- 
pair shop 
and farm. 
Sold by 
Leading 
Jobbers 
Everywhere 


Write for 
Trade Prices 


VAL-A COMPANY 


700 W. Root Street 


Chicago 9, Illinois 


WHITE—Repairs all types of * 


the 
Greatest 


MARDEN’S 


Genuine 
COD LIVER OIL 
With Vitamins A and D added 


POTENCIES TO FIT YOUR 
REQUIREMENTS 


MARDEN-WILD CORP. 
500 Columbia St. Somerville 43, Mass. 


CARUS MANGANESE 


STOPS 
PEROSIS 


Add Carus Man- 
ganese to Mash- 
es you mix and 
sell. Stock Carus 
Manganese for those who mix their own. 
It's the anti-perosis element absolutely need- 
ed in all growing and breeding mashes to 
prevent Perosis, short legs, short wings, par- 
rot beak. Write for free bulletin and prices. 


CARUS CHEMICAL CO., 


KEN MILLER 


SPECIAL TRUNK LINE 
MAIN 1513 


MINNEAPOLIS 15 
MINNESOTA 


McCABE BROS. COMPANY 


DURING TRADING HOURS 
MAIN 6212 


374 GRAIN 
EXCHANGE 


Get a Cross-Section of the Best Prices Through 
Milwaukee's Only Feed Broker 


RODE FEED SERVICE Milwaukee, Wis 


Broadway 2-4580 @ TeletypeMI-177 
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| 
COMPANY 
| 


CONSULTANTS 


TO THE 
FEED INDUSTRY 


C. W. Sievert and Associates 


Room 1336, 221 No. La Salle St. 
Chicago |, Ill. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


“THE SPARK PLUG of the RATION" 
MAKES GOOD FEED BETTER 


For All Livestock, Chickens, Turkeys 
Live yeast enzymes and vitamins are an 
important aid to digestion, better health 
and growth. Specially prepared for dry 
mix feeding. Doubly important during late 
fall, winter and spring months when live- 
stock and poultry are more confined and 
do not have access to fresh green forage. 


WRITE FOR FULL INFORMATION 


DIAMOND V MILLS, Inc. 
CEDAR RAPIDS, IOWA 


BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


scientifically built 
“Nu-Hy” grain bucket has won ao 
enviable reputation among grain 


elevator operators. It has saved 


FOR 
GRAIN 
AND 
INGREDIENTS 


CONTACT 


SARGENT & CO. 


GRAIN & JOBBING DEPT. 
DES MOINES, IA. 


MINNESOTA 
GIRL FLOUR 


and 
MILL FEEDS 


MIXED CARS 


pital Flour Mills 
Division of INTERNATIONAL MILLING CO. 
Genera 


| Offices: Minneapolis : Mills: St. Paul 


RATS and MICE 


Rats — Mice Eliminated 
Monthly Service to Feed 
Industry. Standard Rates. 


600 Serviced in Wis., lowa, Indiana, 
Illinois, Minnesota & No. Michigan 


Write or Call—No Obligation 
HENRY TOWN LAB'S 


EXTERMINATORS & SUPPLIES 
715 SO. DICKINSON ST. 


el many vital man hours, cut costs, 
fea’ Weve for our and has increased capacities where- 


ever installed. 


Screw Conveyor Corporation 


PRODUCTS 


SWIFTIDE Blended Fish Oil 
Brewer's Dried Grains 


Linseed Meal © Malt Sprouts 
Mill Feeds 
T CORN OIL MEAL 
L CORN GLUTEN MEAL@ 
E CORN GLUTEN FEED 
S SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 


Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


B YER LABORATORY 
SERVICES 
Vitami includin s for 
Bran, Shorts, Factor as 


well as Vitamin D, by the A.O.A.C. 
Chick Method. 


Mineral Determinations 
Commercial Feed and Fertilizer 
Analyses 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 
P. O. Box 2059 Madison 1, Wisconsin 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


THE FEED BAG — March, 1950 


aA 
ZH 
; 
in 
Ful Oct 
uy. 
2: 
| Des Moines Oat Products Co. pe 
Des Moines, Ia. 
: ANDARD 
: OF THE 
= 
| 108 


RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


1 ton Sidney vertical floor level feed mixer. 
Factory reconditioned and not used since. No 
motor. No satisfactory offer refused. H. H. Van 
Gorden & Sons, Neillsville, Wis. 


1—10 h.p.—3600 RPM—220 volt—Reliance 
direct connected feed blower. $100.00 F. O. B. 
Edgar, Wis. O & H Feed & Food Market, 
Edgar, Wis. 


MACHINERY FOR SALE 


HELP WANTED 


HAMMER MILL—Has 50 HP motor—used 
only short time. Like new. Bargain for cash. 


Write BA-120, c/o The Feed Bag, Milwaukee 3, 
is. 


“FEED MIXER—One ton capacity—floor level 
feed has motor—latest style machine—used short 
time. Write K-D-15, c/o The Feed Bag, Mil- 
waukee 3, Wis. 


CORN CUTTER—grader—polisher—aspirator, 
3000 lbs. per hr. A-1 condition, guarantee. Write 
LE-21, c/o The Feed Bag, Milwaukee 3, Wis. 


WANTED SALESMAN for veterinary pro- 
ducts to dealers. Real opportunity and future 
for the right man. Write Box MA 60, The Feed 
Bag, Milwaukee 3, Wis. 


MISCELLANEOUS 


Hatching Year "Round — All Popular Breeds 
**#* U.S. Approved—Pullorum Controlled, Re- 
liable Source For Nutritional Research Labora- 
tories. Morris Hatchery, 860 West Jackson St., 
Morris, I 


New and Used “Jay Bee” Hammer mills, 
Batch Mixers, Molasses Mixers, Magnets, Elec- 
tric Motors, and Mill supplies. J. B. Sedbe 
Co., 1031 No. Humphrey Ave., Oak Park, IIl. 


FEED MIXER—1¥, ton Fairfield mixer. Ma- 
chine is in excellent condition and priced right. 
hey onan MA 65, c/o The Feed Bag, Milwau- 
kee 3, Wis. 


13” wide Papex mill with fan attached, roll 
feed, 5 screens, running when replaced with new 
mill, $100.00. 

20” wide Gehl mill with fan attached, crusher 
feeder, 18” permanent magnet, 5 screens, good 
condition, $350,00. 

18” wide Bryant mill with fan attached, crush- 
er feeder, 16” permanent magnet, good condition, 
$250.00. 

Above prices F. O. B. Chicago, Prater Pul- 
verizer Co., Chicago 50, Ill. 


DAVIS ROLLER MILL 
Crimps, cracks, crumbles. The 
answer co record demand for 
crimped grains, crumbled 
poultry feeds. 


DAVIS CORN CUTTERS 
and Graders. Famous for everlasting 
service at a profit. 2,000 to 10,000 
Ibs. hourly. 


THE SHUCK MASTER 
Tops among grain cleaners. 
The absolute answer to shucky, 
machine-picked corn. 


DAVIS BATCH MIXERS 
Heaviest and finest money can buy. 
Over 3,300 in use. Fast, accurate; 
vertical or horizontal, all sizes. 


SINCE 1894 
DAVIS-BUILT machines have been real profit-makers 
in every installation! Write today for complete in- 
formation on any milling equipment you need. Our 
line is complete, our prices are rock-bottom! 


H. C. DAVIS SONS’ 


MILL MACHINERY CO. 
DEPT. FBG, BONNER SPRINGS, KANSAS 
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UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 


hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


A hard hitting, productive sales organi- 
zation covering Pennsylvania, New York, 
New Jersey and Maryland with ware- 
housing and trucking facilities are seek- 
ing products to sell and distribute to feed 
manufacturers and dealers. Interested only 
in manufacturers who make a good pro- 
duct and need distribution in this rich 
area. Write Box No. MA 3, The Feed 
Bag, Milwaukee 3, Wis. 


@ FARMERS FEED MILL, Red Bud, Iil., 
held a feeder meeting on Jan. 18 in co- 
cperation with the National Oats Co. 


FARMERS 


BUY YOUR 


MINERAL 


Where You Buy Your 


ALFALFA MEAL 
FEED PROCESSING 
PLANT 


Located in Colorado’s wealthiest farm- 
feeding area near Denver. Two large 
processing buildings, concrete silo, 60’ 
Howe scale, new tile office display 
rooms, 120’ owned rail siding, city 
water, sewer, power. Natural gas avail- 
able. Excellent business potential for 
adequately financed party wishing to 
enjoy Colorado’s famous climate. Ad- 
dress The Feed Bag Box MA 14, 
Milwaukee 3, Wisconsin. 


SURPLUS STOCK now available by 
principle in excess of present requirements : 


New, in original packages, ball and roller 
bearings, numerous sizes. 


Ball bearing electric motors from 1 to 125 
horsepower, including a number of re- 
duced voltage starters in original crates, 
cross-the-line switches and ammeters. 


Several Diesel Power Units, with clutch. 
All of the above well-known manufacturers. 
Subject to prior sale. 


Write for list: 


Gruendler Crusher & Pulverizer Co. 
2915N.MarketSt. Phone: NEwstead 1220 
St. Louis 6, Missouri 


and 
AT YOUR LOCAL FEED DEALER POULTRY 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., INC. 


E. A. (Woody) ented. 


Lincoin 8858 


yr FOR ALL FEED INGREDIENTS & OILS ™ 
— PACKING HOUSE & RENDERING BY-PRODUCTS 
\ The Northwest’s Most Complete Brokerage Service” 


C. O (Chet) Severson ivan Scanlon 
oward Wilson 


CALL...WRITE...WIRE ——— Telety 


To All Major Markets 
pe-MP470 


Y, 
44 — 

ARNERS / 
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Phone ~~ 518 Corn Exchange Bidg., Minneapolis 15, Minnesota ee 
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GERBER'S TOASTED BREAD CRUMBS 


(Process Patented) 


Boston Exchange Elects 
John H. Lee President 


John H. Lee, feed and grain broker, was 
elected president of the Boston Grain & 
Flour Exchange at the group’s annual meet- 
ing in February. Mr. Lee is at present north- 
western representative for the Norris Grain 
Co., Chicago, Ill., James Richardson & 
Sons, Toronto, Canada, the St. Cloud Mill- 
ing Co., St. Cloud, Minn., and Rosenbaum 
Bros., Minneapolis, Minn. 

New first vice president of the exchange 
is Dinsmore Worthing. Robert E. Gubbins 
was elected second vice president. Namedsto 
three-year terms as directors were: John J. 
Field, Charles J. Koelsch, John J. King, jr., 
and Granville M. Bond. A. Ware Bosworth 
was elected a director for a two-year term. 


NOT MERELY DRIED BUT TOASTED 


T. M. Reg. Pat. Off. 


Where You Get The Most For Your Money 
Analysis As Follows (Check These) 
Fibre 
Moisture 
Notice the Low Moisture Content 
Write for Samples & Prices 


CHAS. A. GERBER CO. BARTLETT, ILLINOIS 


“The House Where Quality Rules" 


Multipurpose Bag Packer 
Marketed by St. Regis 


A multipurpose machine that automatically 
folds, glues, and seals large multiwall paper 
shipping sacks containing small unit con- 
sumer-size bags, has been announced by 
the St. Regis Paper Co.’s engineering and 
machine division in New York City. The 
first unit of the 100-BCS line has already 
been installed at the National Sugar Co. 
plant, Long Island City, N. Y., where it is 
handling 18 multiwall shipping bales a 
minute. 

The machine is a combination of three 
units, infeed, folding, and compression con- 
veyors. Packages may range from a low 
height of 12 inches to a maximum height 
of 22 inches. A maximum of 15 inches is 
allowed for width. Maximum length of the 
bale to be used is 24 inches. Further in- 
formation can be obtained by writing to the 
St. Regis Paper Co., 230 Park Ave., New 
York City. 


@ ©. I. LONGARDNER, Warren, Ind., 
is the new manager of the Warren Grain 


& Feed Co. 
@ SHELBY GAMBLE, Ashland, Kan., 


WHEAT MIXED FEED 


for 
“All in 


Poultry-Dairy Cows-Pigs one bag” 


EXCELSIOR MILLING COMPANY 
Minneapolis 


Minnesota 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 


LAMAR, COLORADO 
Merchants Exchange 


ST. LOUIS, MO. 


The new and more accurate USP meth- | 


od of testing Vitamin A products re- 


sults in a lower numerical potency with- | 
out changing the feed value. The differ- | 
ence is about 25%. The Vitamin A |: 


potency guarantee on all our oils is re- 


duced accordingly from February Ist on. | 


Vitamine @® Brand Oils 
(Cod Liver Oil with added Vitamins A&D) 
1500A/400D, 1500A/800D, 
2250A/400D, 3000A/400D 
Devold 
Vitamin A & D Feeding Oils 
750A/100D, 750A/400D, 1500A/400D 
Devold 

(2000 A.O.A.C, “D” 
units per gram) 
Write for further 
details and prices. 
147-P Varick St. 
New York 13, N.Y. 


PEDER DEVOLD OIL COMPANY 


DIVISION OF CHAS. L. HUISKING & CO., INC. 


has been named manager of the Ashland 
Farmers Co-op Exchange. 

@ HAROLD BURKLE, Salem, Ohio, has 
purchased the Moff Feed Mill. 


Poultry, 

Dairy Cows, Built on research. Field tested. 
Cattle and Better than ever and priced 
Hogs right. Write for prices. 


G. E. CONKEY CO. 


6761 BROADWAY, CLEVELAND 5, OHIO 
Mills: Cleveland, O., Toledo, O.; Nebraska City, Nebr. 
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JOSEPH N. FRITSCH 


Joseph N. Fritsch has been appointed ad- 


vertising manager of the feed mill division * 


of the Glidden Co., Cleveland, Ohio, accord- 
ing to an announcement by James C. Ran- 
kin, general manager of the division. 

Mr. Fritsch was formerly associated with 
the national advertising department of the 
Indianapolis News and has been classified ad 
manager of the Fort Wayne News-Sentinel, 
the Houston Press, and the Indianapolis 
Times. Meldrum €& Fewsmith, Inc., Cleve- 
land, has been appointed to handle the divi- 
sion’s advertising, sales promotion, and mer- 
chandising program for 1950. 


Cargill Transfers Sanders 
To Kansas City Office 


W. B. Sanders has been appointed to the 
merchandising staff of Cargill, Inc., at Kan- 
sas City, Mo., the firm has announced. He 
replaces Lowell Nelson who has left to be- 
come manager of the new Cargill branch in 
Los Angeles, Calif. For the past three years, 
Mr. Sanders has been associated with the 
Chicago office of the firm. He has already 
taken up residence in Kansas City and has 
applied for membership on the Kansas City 
board of trade. 


@ WILSON BOEBEL, Fennimore, Wis., 
has been named manager of the Boebel’s 
Farm Service. 


@ RAYNARD JENSEN, Audubon, Iowa, 
has purchased a half-interest in the Peoples 


Produce & Feed Co., owned by Benney 
Schmidt. 


R. E. JURY PROMOTED 

R. E. Jury has been promoted from divi- 
sion manager in the west to western sales 
manager for Arkells & Smith, bag manu- 
facturers, Canajoharie, N. Y., the firm has 
announced. The appointment was effective 
Jan. 1. Mr. Jury has been with the firm 
since 1947, 
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ATTENTION Feed Manufacturers .. 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY Co. 


Grain Exchange Building 
Minneapolis 15, Minnesota 
Members: 
American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Hay, 


he 


Bran ana Middlings 


(Higher in Protein) 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


“2 
=: 


Selected Quality Rich * in Carbohydrates 


MOLASSES 


TANK CARS e TANK TRUCKS e DRUMS 


NATIONAL MOLASSES CoO. 


EXECUTIVE OFFICES: ORELAND, PA. » OGONTZ 8337 
SHIPMENTS FROM GULF AND ATLANTIC SEABOARD 


CLINTON INDUSTRIES, INC. 


TTIN 


VAN CAMP LABORATORIES 


COMPANY 


CHAMBER OF COMMERCE BUILDING 
TELEPHONE: CLEVELAND 5797 


Glidden Appointment © 
: 
nt & 
Stay 
| 
| 
f 
| 
SUGAR CANE 
: 
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Airosprayer Co. 101 
Amburgo Co. 105 
American Dry 95 
Arcady Farms Milling Co 14 
Ark Valley Alfalfa Mills, Inc 12 
Badger By-Products Co. 104 
Bemis Bros. 56-62-63-85 
Blatchford Calf Meal Co 2 
Blower Application Co. 90 
Borden Co. 28 
Brode Corp. 113 
Bunge Corp. 105 
L. Burmeister Co. 99 
Burrows Equipment Co 78 
California Pellet Mills 33 
Calcium Carbonate Co. 18 
Capital Flour Mills 108 
Carus Chemical Co. 107 
Cereal Grading Co. 108 
Cereal Mills Co. 97 
Chase Bag Co. 48 
Chicago Feed Ingredient Co. ............................ 106 
Columbian Steel Tank Co 16 

Conke 110 
King 107 


H. C. Davis og Mill Machinery Co......... 109 
Dawe’s Mfg. 
Des Moines Products Co. 
Deutsch & Sickert Co. 
Peder Devold Oil Co 
Diamond V Mills Inc. 
E. F. Drew & Co. 
Dreyer Commission Co. 


Duplex Mill & Mfg. Co 

Eagle Roller Mill Co. 104 
Excelsior Milling Co. 110 
Farmers Friend Mineral Co 109 
Feed Supplies, Inc. 12 
Flambeau Milling Co. 104 
Forster Mfg. Co. 80 
Franke Grain Co. 12 
Fredman Bag Co. 114 
General Biochemicals Co 112 
General Mills, Larro Feeds .................-.....--- 38 
Chas. Gerber Co. 110 
Gorton Pew Fisheries, Ltd. .......................... 22 
Greutker, Inc. 100 
Gruendler Crusher & Pulverizer Co... 109 
Halibut Liver Oil, 51 
Hallet & Carey Co 111 
Henry Town Lab’s 108 
Hiawatha Grain Co. 106 
Holt Products Co. 99 
Honnegger’s & Co. 112 
T. E. Ibberson Co. 34 
Iowa Limestone 102 
Jacobson Machine Works ..............-.---------------- 76 
Max Katz Bag Co. 112 
Kellogg Milling Co. 9 
Spencer Kellogg & Sons 7 
Percy Kent Bag Co. 96 
King Midas Flour Mills 116 
La Budde Feed & Grain Co. .....................-- 101 
Lattin Co., Inc. 111 


Lederle Laboratories 11 
Limestone Products Corp. 


McCabe Bros. Co 
Maney Bros. Mill & Elevator Co................... 92 


Co. 107 
J. Martenis Co. 108 
Mayo Shell Co. 106 
Mayville White Lime Works .......................-.--- 114 
Merchants Creamery Co. 89 
Merck & Co. x.-..58-59 
Midwest Burlap & Bag Co. 103 
Mill Mutual Fire Prevention 12 
Milwaukee Feed & Grain Co 102 
Minnesota Linseed Oil Co. 65 
Moore Dry Dock Co. 83 
Morton Salt Co. 6 
Murphy Products Co. 115 


Herman Nagel Co. 74 
National Alfalfa & Milling Co...110 


National Distillers Products Corp................. 81 
National Food Co. 91 
National Molasses Co. 111 
New England By-Products Corp..................... 22 
Nitragin Co., Inc. 86 
Nopco Chemical Co. 20 
North East Feed Mill Co. 112 
Northern Milling Co. 92 
Northrup King Co. 94 
Oyster Shell Products Corp.............--.-.10---+-- 26 
e1i2ze 


Philip R. Park, Inc. 72 


Pay Way Feed Mills 103 
Pillsbury Mills 75 
W. C. Pratt Co. 114 
Premier Peat Moss Corp. .........-......------------0--- 79 
tedusttios, lac. 53 
Quaker Oats Co. 10 


Ralston Purina Co. 
Dr. David Roberts Veterinary Co. ................ 38 


@ C. C. HARLAN, Lake Freeman, Ind., 
has purchased the south elevator at Chal- 
mers, Ind. 


FEEDSTUFFS 


Both Cash and Futures 


Rode Feed Service 107 
Ryde & Co. 100 DREYER COMMISSION CO. 
(At it since ‘92) 

51 414-415 Merch. Exch. Bid St. Louis 2, Mo. 
$3108 Board of Trade Bldg. s City, Mo. 
Savage, Inc. 4 
Schenley Distilleries, Inc. -............................. 31 
108 

e uro Equipment Co. 92 
James Seley Co. 101 SOYBEAN MEAL... MILLFEEDS 

e er 
Sidney Grain Machinery Co. .....-......20.-..-----.-0 37 
ee fi Stanchfield, Inc. 112 A. L. Stanchfield, Incorporated 
Tne. Wholesale Grain and Feed Merchants 
Sunset Feed & Grain Co. 106 500 Corn Exchange Bldg. Minneapolis 
Superior Packing Co. 112 
Tennant & Hoyt Co. oat Fortified With Amazing New 
Ultra-Life Laboratories 44 * 
Union Bag & Paper Co. 54 ANI-P RO: 
Union Service 108 
United Feed Products Co. 113 A powerful new vitamin 
U. Industrial Chemicals 97 concentrate with 
y al-A oe 07 Many Dealer Franchises Open 

a HONEGGERS’ & CO. 
agg Co. 105 

eller Co. 88 
Werthan Bag 93 -Bu SUPERI i. DRE 
4 NOW! y OR P 

TRC, 

Bob White & Co. 106 and 
Wilber Feed Co. 109 gester lankag 
K. I. Willis Corp. 113 Bone Meal — Blood Meal 
Wilson & Co. 105 


Wisconsin Alumni Research Foundation......108 
Woodbach, Inc. 109 


Woodward & Dickerson Co. ...........----------- 40-113 


NEW DIXIE BULLETIN 


Dixie Machinery Manufacturing Co., St. 
Louis, Mo., has announced publication re- 
cently of a new bulletin describing its Mod- 
el 22 DD hammer mill. Increased capacity 
is claimed for the mill because of its extra- 
large, independently operated fan. It comes 
in various sizes and capacities to meet the 
requirements of all mill operators. Copies of 
the bulletin may be obtained by writing to 
the Dixie Machinery Mantfacturing Co., 
Feed Mill division, 4200 Goodfellow Blvd., 
St. Louis 20, Mo. 


National Society for Crippled Children and 
Adults, 11 §. LaSalle St., Chicago 3, Ill. 


Superior Packing Co. 
St. Paul, Minn. 


DRY VITAMIN 


tira BAGS 


BURLAP, COTTON 
and PAPER 


INDIANAPOLIS, IND 


— Crystals for Research 


— Spectrophotometric Assays 


GENERAL BIOCHEMICALS, INC. 
51 Laboratory Park Chagrin Falls, Ohio 


Feed Ingredients 


of all Kinds 


North East Feed Mill Company 


Minneapolis 13 Minnesota 
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New Heavy Duty Mill 


i!lustrated above is the new heavy duty 
long life “HD” hammer mill recently put 
on the market by Sprout, Waldron & Co., 
Inc., manufacturing engineers, Muncy, Pa. 
According to the firm, the new mill's sturdy 
cast iron construction assures perfect align- 
ment at all times and constant vibration free 
operation. As its name implies the mill is 
designed for heavy duty and hard usage. 
Equipped with a 75 h.p. motor it tips the 
scales at 5,290 pounds. Complete informa- 
tion and specifications may be obtained from 
the company on request. 


Two Brothers Set Unique 
Record with Bemis Bag Co. 


A record of company service that is sel- 
dom equalled has been set by two brothers, 
Frank M. and Arthur C. Ewer, who are 
celebrating their golden anniversary with 
the Bemis Bro. Bag Co. 

Both brothers started their career with 
the Bemis organization in the Boston office, 
Frank in November, 1896 and Arthur in 
February, 1900. 

Frank Ewer served in the company’s 
headquarters at St. Louis for a short time 
and in 1906 was made manager of the San 
Francisco branch. He was returned to Bos- 
ton in 1911 where he is now active in the 
management of the company as a vice presi- 
dent and director. 

Arthur Ewer has served the company in 
St. Louis, Denver, San Francisco and Mem- 
phis. Since 1935 he has been manager of 
the Bemis plant in Brooklyn, N. Y. 

@ DALE JOHNSTON, Enid, Okla., of the 
Johnston Seed Co., has been elected presi- 
dent of the Enid board of trade. 
@ R. H. JAMES CO., Rocky Ford, Colo., 
has been purchased from R. H. James by 
Dr. Howard B. Peto and V. E. Hollar. 


HOLCOMBE JOINS KELLOGG CO. 

_ E. C. (Gene) Holcombe has joined the 
feed department of the Kellogg Sales Co., 
Battle Creek, Mich., as field sales manager 
it has been announced by L. C. Borsum, 
sales manager of the feed division. For the 
pest year Mr. Holcombe served as sales 
manager for the A. K. Zinn & Co., Battle 
Cieek, and prior to that he was associated 
with Vitality Mills, Inc., Chicago. 
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Brokers of... 


205 W. WACKER DR. 


QUALITY FEED 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 


INGREDIENTS 


CHICAGO, ILL. 


COTTONSEED MEAL 
SOYBEAN OIL MEAL 
PEANUT MEAL 


CAKE — PELLETS 
COTTONSEED HULLS 
Domestic and Export 


COME TO 
HEADQUARTERS 


THE BRODE 
CORPORATION 


Memphis, Tennessee 


Local Phone: 38-2544 LD-271 
Teletype: ME-260 


On request, we will mail you our 
frequent market bulletins 


THE FACT 
STILL REMAINS 
that 
SUPERIOR 
ELEVATOR CUPS 


are 
STRONGER 


will 
LONGER 


have 


GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. 1. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


MADE 


LAST 


Min. 65 BPL 


Locust 4-3688 


WIRE — WRITE — TELEPHONE — for quotations 
WOODWARD AND DICKERSON, INC. 


Girard Trust Building 
Philadelphia 2, Pa. 


FISHMEAL 


Imported & Domestic 


Teletype PH 109 


| 

i 
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PUT Sol-0-Wlecuo 
IN YOUR FORMULAS 


With Sol-O-Wleene You Can Replace 
All Your Animal Protein in Your Formulas 


every 
livestock 


100 Ibs. of Sel-O-FHleena furnishes a 
Minimum of 10 mcg. of B,. Activity per 
pound of finished feed (chick test) plus other 
Unknown and Unidentified Factors 


Pound for Pound better than Fish Solubles 


Write for Information on Our Personalized 
Formulas for Custom Mixers 


W.C. PRATT COMPANY 
20 NORTH WACKER DRIVE 
CHICAGO 6, ILL. 


Warehouse Stocks at 
Grain Products Company New Century Co. 
St. James, Minnesota 3939 S. Union ave., Chicago, Ill. 


Wertz Feed Products Co. Security Supply Co. 
Sioux City, lowa 629 S. Concord, S. St. Paul, Minn. 


OUR YEAR 


Mayville Limedried Barnlime is a proved 
aid in keeping floors, gutters and run- 
e ways clean, dry and sanitary. Eliminates 
unpleasant odors; makes the barn a 

ABSORBS pleasant place to work, disinfects, dis- 
aes courages insects. Ideally fits into modern 
dairy sanitation and soil management 


programs. Now used by thousands of 
BURLAP AND COTTON DISINFECTS the Midwest’s leading farmers. Every 
VACUUM CLEANED FOR 


farm is a good prospect. 
ECONOMY . . . PRINTED Mayville Barnlime is a scientifically 


FOR INDIVIDUALITY. NEUTRALIZES prepared mixture of pure, ground lime- 
. stone and air-slacked lime. Will not gum, 
paste or cake like ordinary lime. Avail- 


able in two grades—coarse, gritty, scour- 

ing grade and finely pulverized grade. 
= Immediate delivery in Wisconsin, IIli- 

nois, Minnesota, Iowa and Michigan. 


PACKED IN 
EASY-TO-HANDLE 80-LB. 
MULTI-WALL PAPER BAGS 


For free literature 
and full information, 
write 


WHITE LIME WORKS: 
MAYVILLE, WISCONSIN 
s of Limedried Agstone, Maylime 


other stone and lime products. 


B30 CLYBOURN STREET + MILWAUKEE 2, WISCONSIN 


THE FEED BAG — March, 1950 


| eds I BARRLAME 
> 
ne 4 
MANUFACTURED 
Tt 
4 
: 
Vip 
. 


_._ We had been in business serving this Illinois community, selling 
several brands of feeds, and doing some mixing and grinding. But 
when handling several brands we had to keep a big stock and tie 
up a lot of money if we wanted to take care of our customers. With 
the Murphy line of Concentrates and Minerals we have greatly 
reduced the number of lines we carry and consequently have cut 
down our inventory but our business has grown by leaps and 
bounds! We serve our customers better, take less risk, yet make 
more money. With all the sales help Murphy's give us, we're 
making better profits and keeping our customers better satisfied 
than ever before. 

We follow the directions on your Mixing permit, and give oun 
customers exactly the feeds they need for best results. We've 
earned a reputation around here as a Feed Service Center. 
Believe me, Murphy's help us to serve better and cash in more. 


L. W. Morrow, Manager 
Joy Feed Mill, Joy, Illinois 


YOU keep your customers better satisfied with low-cost feeds 
that give outstanding and profitable results. 


YOU PROFIT by selling Murphy’s ‘Heart of the Ration” 
Concentrates to those feeders who mix their own livestock 
and poultry rations. 


YOU PROFIT from the grinding and mixing you get with 
Murphy's Concentrates. 


YOU PROFIT by supplying ready-mixed feeds made with 
locally-grown grains mixed with Murphy's Concentrates. 


YOU PROFIT by holding down your inventories of high-risk 
ingredients that often fall in market price and lose money 
for you. 


WRITE US TODAY FOR FULL INFORMATION ON THE 
EXCLUSIVE AND PROFITABLE MURPHY FRANCHISE 
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Feature «tig Midas Chick Starter 
Containing a Wm. Rogers Teaspoon 
in each sack 


Now you can offer quality King Midas Chick Starter Mash or 
Mashettes plus an original Wm. Rogers teaspoon to your cus- 
tomers. Every sack of King Midas Chick Starter Mash you stock 
will contain one of these beautiful teaspoons in the Marigold 
Pattern. It’s the same high quality silverware for which trade- 
marks are packed in Enriched King Midas Flour. 


Feature this special gift offer at your store with displays 
of King Midas Chick Starter Mash and Mashettes, and 
get extra chick feed sales. It’s a proven sales builder. 
Feature this offer in your newspaper and radio advertis- 
ing, too. 


A: 


“Ask your King Midas salesman for display material, 
newspaper mats and radio copy that you can use at 


a eee your store to feature this special gift teaspoon offer. 


FEED MILLS 
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